Daftar Pustaka

Aaker. 1991. Managing Brand Equity: Capitalizing on the Value of a Brand Name.
NewYork : The Free Press, diperoleh pada 31 Oktober 2015

di:http://www jstor.org/stable/3172832.

Severi, Erfan. 2013. The Mediating Effects Of Brand Association, Brand Loyalty,
Brand Image and Perceived Quality on Brand Equaty. Malaysia : Canadian

Center of Science and Education. Jurnal of Advanced Research in
Management and Social Science, 9 (3) : 19911-2017

Chi, Hsin Kuang. 2009. The Impact of Brand Awareness on Consumer Purchase
Intention: The Mediating Effect of Perceived Quality and Brand Loyalty.

Taiwan. The Journal of International Management Studies, 4 (1) : 135-144

Durianto, Darmadi. 2004. Strategi Menaklukkan Pasar Melalui Riset Ekuitas dan
Perilaku Merek, Jakarta: Gramedia Pustaka Utama

Ghozali, Imam. 2012. Aplikasi Analisis Multivariate dengan Program SPSS, BP
Undip Semarang

Jones, Beatty, S. E. 2002. Why Customers Stay: Measuring The Underlying
Dimensions Of Services Switching Costs And Managing Their Differential
Strategic Outcomes. Journal ofBusiness Research, 55(6), 441-450, diperoleh
pada 30 Oktober 2015 di: http://dx.doi.org/10.1016/S0148-2963(00)00168-5

Khan, Nasreen. 2014. Causal Relationships among Dimensions of Consumer-Based
Brand Equity and Purchase Intention: Fashion Industry. Malaysia : Canadian

Center of Science and Education, 10 (1) : 1833-3850

109



Kotler dan Keller. 2009. Manajemen Pemasaran. Edisi tiga belas Bahasa Indonesia.
Jilid 1 dan2.Jakarta : Erlangga

Jha, Mridanish. 2013. Brand Awareness And Consumer Preference With Reference
To Fmcg Sector In Rural Bihar. International Journal of Advanced Research
in Management and Social Sciences, 7 (1) : 0976-2612

Liwe, Farli. 2013. Kesadaran Merek, Keragaman Produk, Dan Kualitas Produk
Pengaruhnya Terhadap Pengambilan Keputusan Konsumen Membeli Di
Kentucky Fried Chicken Manado. Jurnal Eosin Methylen Blue Agar, 1 (4) :
2303-1174

Mao, Junjun. 2010. Customer Brand Loyalty. International Journal of Business and
Management. China : Dongbei University of Finance and Economics, 5 (7) :
213-217

Oliver. 1999. Whence Consumer Loyalty. Journal of Marketing,. Diakses pada
tanggal 18, bulan Oktober, tahun 2015 di: http://dx.doi.org/10.2307/1252099

Rizwan, Muhammad. 2014. The Impact On Branded Product On Consumer Purchase
Intentions. Journal of Public Administration and Governance, 4 (3) : 2161-
7104

Saleem, Asma. 2015. Product Perceived Quality and Purchase Intention with
Consumer Satisfaction. Global Journal of Management and Business
Research: E-Marketing, 15 (1) : 2249-4588

Stahl, Florian. 2012. Journal ofmarketing: The Impact of Brand Equity on Customer
Acquisition, Retention, and Profit Margin. American Marketing Association,

7(1): 2278-5998

Sugiyono. 2014. Metode Penelitian Kuantitatif, Kualitatif, dan Kombinasi (Mixed
Methods). Bandung : Alfabeta

110



Ujang Sumarwan. 2011. Perilaku Konsumen: Teori dan Penerapannya dalam
Pemasaran. Edisi 2 Cetakan 1, Jakarta: PT Ghalia Indonesia

Wee, Chiew Shi. 2014. Consumers Perception, Purchase Intention and Actual

Purchase Behavior of Organic Food Products. Society of Interdisciplinary
Business Research(www.sibresearch.org) : 2304-1013

111



