
BIBLIOGRAPHY

Boyd, Walker, Larreche (1997), Manajemen pemasaran, PendekatanStrategi Dengan
Orientasi Global, Erlangga Jakarta.

Engel, James. F., Blackwell, Roger. D., Miniard, Paul.W.(1990). Consumer Behavior.
Eight Edition. USA : The Drydenn Press.

Haksever, Cengiz and Render, Barry etc.(2000), Service Management and
Operations, 2nd Edition. Prentice Hall International, Inc., New Jersey.

Kotler, Philip. (1996). Marketing Management An Asian Prespective. Prentice Hall.

Parasuraman, Zeithaml, Berry. (1985), A Conceptual Model ofService Quality and
Its Implicationfor Future Research, Journal ofMarketing, Vol. 49.

Parasuraman, Zeithaml, Berry. (1988), Service Quality: A Multiple Item Scale for
Measuring Consumer Perceptions ofService Quality, Journal ofRetailing, vol.
64.

Stanton, J. William. (1981) Prinsip Pemasaran, First Bundle, Erlangga Jakarta.

Yazid. (1987) Pemasaran Jasa, Konsep dan Implementasi, First Edition, Ekonisia,
Yogyakarta.

Zainal Mustafa EQ. (1995), Pengantar Slatistik Terapan Untnk Ekonomi, BPFE-UII,
Yogyakarta


