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LAMPIRAN 1 

KUESIONER UJI COBA INDIKATOR PENGARUH EKUITAS MEREK 

TERHADAP MINAT BELI MEREK APPLE 

PADA FAKULTAS EKNONOMI UII 

 

NAMA (BOLEH INISIAL) : 

NAMA VARIABEL 
PENILAIAN 

SS S RR KS STS 

A. BRAND AWARENESS 

1. Saya mengetahui merek Apple      

2. Saya dapat mengenali atau membandingkan brand Apple dengan 

para kompetitor 

     

3. Saya mengetahui bagaimana pandangan orang terhadap produk 

Apple 

     

B. BRAND ASSOCIATION 

4. Beberapa Karakteristik dari produk brand Apple Muncul dalam 

benak saya dengan cepat? 

     

5. Saya dapat dengan mudah mengingat logo brand Apple?      

6. Saya tidak mengalami kesulitan membayangkan brand Apple 

dalam pikiran saya? 

     

C. PERCEIVED QUALITY 

7. Merek Apple memiliki kualitas yang baik      

8. Kemungkinan merek Apple memiliki kualitas yang baik      

9. Kemungkinan merek Apple memiliki kehandalan yang tinggi      

10. Merek Apple pasti memiliki produk yang bagus dan baik      

D. BRAND LOYALTY 

11. Aplle adalah salah satu merek yang disukai dan saya ingin membeli      

12. Saya tidak akan membeli produk merek lain kecuali produk Apple      

13. Brand Apple adalah pilihan pertama jika membeli produk sejenis 

(misal ; handphone) 

     

14. Saya memikirkan akan loyal/setia terhadap produk Aplle      

E. PURCHASE INTENTION 

15. Saya akan membeli produk apple dalam waktu dekat      

16. Saya akan mempertimbangkan membeli produk Apple di masa 

yang akan datang 

     

17. Saya memiliki niat untuk membeli produk Apple di masa depan      

 

KET:  

 

SS : SANGAT SETUJU S : SETUJU RR : RAGU-RAGU 

KS : KURANG SETUJU STS : SANGAT TIDAK SETUJU 

 

 

 

 



LAMPIRAN 2 

HASIL PENILAIAN  UJI INDIKATOR 34 RESPONDEN 

 

BAWA
1 

BAWA
2 

BAWA
3 

MEA
N 

BASO
1 

BASO
2 

BASO
3 

MEA
N 

PQ
1 

PQ
2 

PQ
3 

PQ
4 

MEA
N 

5 4 4 4,33 4 5 5 4,67 4 4 4 3 3,75 

5 5 5 5,00 4 4 5 4,33 5 5 4 4 4,50 

5 5 5 5,00 5 5 5 5,00 5 5 5 5 5,00 

5 5 5 5,00 5 5 5 5,00 5 5 5 5 5,00 

5 5 5 5,00 5 5 5 5,00 5 5 5 5 5,00 

5 4 5 4,67 4 4 2 3,33 5 5 5 4 4,75 

4 4 4 4,00 5 5 5 5,00 4 5 4 3 4,00 

4 4 4 4,00 3 4 4 3,67 3 3 3 3 3,00 

4 4 3 3,67 4 4 4 4,00 4 4 2 2 3,00 

4 4 4 4,00 4 5 5 4,67 5 5 5 5 5,00 

5 5 4 4,67 4 5 5 4,67 5 5 5 5 5,00 

5 5 5 5,00 4 5 5 4,67 4 4 4 4 4,00 

5 5 5 5,00 5 5 5 5,00 5 5 5 5 5,00 

5 4 5 4,67 4 4 4 4,00 4 4 5 5 4,50 

5 5 4 4,67 4 5 4 4,33 5 4 4 4 4,25 

4 4 4 4,00 4 4 4 4,00 4 4 4 4 4,00 

5 5 5 5,00 4 5 5 4,67 5 5 5 5 5,00 

5 5 5 5,00 4 5 4 4,33 5 5 4 4 4,50 

5 5 5 5,00 5 5 5 5,00 5 5 5 5 5,00 

5 4 4 4,33 4 5 5 4,67 5 5 5 5 5,00 

5 4 5 4,67 4 5 4 4,33 5 4 5 4 4,50 

5 5 5 5,00 5 5 5 5,00 5 4 4 4 4,25 

5 5 5 5,00 5 5 5 5,00 4 4 4 5 4,25 

5 5 5 5,00 5 5 5 5,00 5 5 5 5 5,00 

5 5 5 5,00 5 5 5 5,00 5 5 5 5 5,00 

5 5 4 4,67 4 5 5 4,67 5 5 5 5 5,00 

5 5 5 5,00 4 5 5 4,67 4 4 4 4 4,00 

5 5 5 5,00 5 5 5 5,00 5 5 5 5 5,00 

5 5 5 5,00 4 5 5 4,67 5 5 5 5 5,00 

5 5 5 5,00 4 5 4 4,33 5 5 4 4 4,50 

5 4 4 4,33 4 5 5 4,67 4 4 4 3 3,75 

5 5 5 5,00 4 4 5 4,33 5 5 4 4 4,50 

5 5 5 5,00 5 5 5 5,00 5 5 5 5 5,00 

4 4 4 4,00 3 4 4 3,67 3 3 3 3 3,00 

 

 

 



 

 

BLO1 BLO2 BLO3 BLO4 MEAN PI1 PI2 PI3 MEAN 

5 2 5 2 3,50 4 3 4 3,67 

5 2 4 2 3,25 2 2 4 2,67 

5 5 5 5 5,00 5 5 5 5,00 

5 4 5 5 4,75 5 4 4 4,33 

5 4 5 5 4,75 5 4 4 4,33 

4 3 3 4 3,50 3 2 5 3,33 

4 2 2 3 2,75 3 3 5 3,67 

4 3 3 3 3,25 3 3 4 3,33 

3 2 2 3 2,50 3 3 4 3,33 

5 4 4 4 4,25 4 4 5 4,33 

5 4 4 4 4,25 4 4 5 4,33 

5 2 3 4 3,50 4 4 4 4,00 

5 3 5 4 4,25 3 5 5 4,33 

5 3 4 2 3,50 4 4 4 4,00 

4 3 2 3 3,00 3 3 4 3,33 

4 3 4 4 3,75 4 4 4 4,00 

5 4 5 4 4,50 5 5 5 5,00 

5 4 5 4 4,50 4 4 4 4,00 

5 4 5 4 4,50 4 5 5 4,67 

5 2 4 4 3,75 4 4 5 4,33 

5 4 5 4 4,50 4 5 5 4,67 

5 2 4 2 3,25 2 2 3 2,33 

5 3 4 3 3,75 4 4 5 4,33 

5 3 4 4 4,00 4 5 5 4,67 

5 3 4 4 4,00 4 5 5 4,67 

5 4 4 4 4,25 4 4 5 4,33 

5 2 3 4 3,50 4 4 4 4,00 

5 3 5 4 4,25 3 5 5 4,33 

5 4 5 4 4,50 5 5 5 5,00 

5 4 5 4 4,50 4 4 4 4,00 

5 2 5 2 3,50 4 3 4 3,67 

5 2 4 2 3,25 2 2 4 2,67 

5 5 5 5 5,00 5 5 5 5,00 

4 3 3 3 3,25 3 3 4 3,33 

 

 

 

 



LAMPIRAN 3 

UJI COBA VALIDITAS DAN REALIBILITAS INSTRUMEN  

VARIABEL BRAND AWARENESS 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

UJI COBA VALIDITAS DAN REALIBILITAS INSTRUMEN  

VARIABEL BRAND ASSOCIATION 

Correlations 

 BASO1 BASO2 BASO3 skorBASO 

skorBASO Pearson Correlation ,804
**
 ,810

**
 ,846

**
 1 

Sig. (1-tailed) ,000 ,000 ,000  

Sum of Squares and Cross-

products 

6,969 5,223 8,179 6,797 

Covariance ,211 ,158 ,248 ,206 

N 34 34 34 34 

**. Correlation is significant at the 0.01 level (1-tailed). 

 

 

Correlations 

 BAWA1 BAWA2 BAWA3 skorBAWA 

skorBAWA Pearson Correlation ,854
**
 ,860

**
 ,893

**
 1 

Sig. (1-tailed) ,000 ,000 ,000  

Sum of Squares and Cross-

products 

4,509 5,688 6,714 5,637 

Covariance ,137 ,172 ,203 ,171 

N 34 34 34 34 

**. Correlation is significant at the 0.01 level (1-tailed). 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

,828 ,840 3 



 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

,740 ,760 3 

 

 

UJI COBA VALIDITAS DAN REALIBILITAS INSTRUMEN  

VARIABEL PERCEIVED QUALITY 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

,907 ,914 4 

 

 

 

 

 

 

 

Correlations 

 PEQ1 PEQ2 PEQ3 PEQ4 skorPEQ 

skorPEQ Pearson Correlation ,874
**
 ,857

**
 ,925

**
 ,903

**
 1 

Sig. (1-tailed) ,000 ,000 ,000 ,000  

Sum of Squares and Cross-

products 

10,868 10,809 14,162 15,544 12,846 

Covariance ,329 ,328 ,429 ,471 ,389 

N 34 34 34 34 34 

**. Correlation is significant at the 0.01 level (1-tailed). 

 

 

 



UJI COBA VALIDITAS DAN REALIBILITAS INSTRUMEN  

VARIABEL BRAND LOYALTY 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

,761 ,772 4 

 

 

UJI COBA VALIDITAS DAN REALIBILITAS INSTRUMEN  

VARIABEL PURCHASE INTENTION 

 

Correlations 

 BLO1 BLO2 BLO3 BLO4 skorBLO 

skorBLO Pearson Correlation ,629
**
 ,859

**
 ,814

**
 ,760

**
 1 

Sig. (1-tailed) ,000 ,000 ,000 ,000  

Sum of Squares and Cross-

products 

6,676 17,015 16,809 15,059 13,890 

Covariance ,202 ,516 ,509 ,456 ,421 

N 34 34 34 34 34 

**. Correlation is significant at the 0.01 level (1-tailed). 

*. Correlation is significant at the 0.05 level (1-tailed). 

 

Correlations 

 PI1 PI2 PI3 skorPI 

skorPI Pearson Correlation ,853
**
 ,942

**
 ,719

**
 1 

Sig. (1-tailed) ,000 ,000 ,000  

Sum of Squares and Cross-

products 

16,571 21,154 9,199 15,645 

Covariance ,502 ,641 ,279 ,474 

N 34 34 34 34 

**. Correlation is significant at the 0.01 level (1-tailed). 

*. Correlation is significant at the 0.05 level (1-tailed). 

 



 

 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

,787 ,795 3 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



LAMPIRAN 4 

KUESIONER PENGARUH EKUITAS MEREK  

TERHADAP MINAT BELI MEREK APPLE 

PADA FAKULTAS EKNONOMI UII 

 

NAMA (BOLEH INISIAL) : 

NAMA VARIABEL 
PENILAIAN 

SS S RR KS STS 

F. BRAND AWARENESS 

18. Saya mengetahui merek Apple      

19. Saya dapat mengenali atau membandingkan brand Apple dengan 

para kompetitor 

     

20. Saya mengetahui bagaimana pandangan orang terhadap produk 

Apple 

     

G. BRAND ASSOCIATION 

21. Beberapa Karakteristik dari produk brand Apple Muncul dalam 

benak saya dengan cepat? 

     

22. Saya dapat dengan mudah mengingat logo brand Apple?      

23. Saya tidak mengalami kesulitan membayangkan brand Apple 

dalam pikiran saya? 

     

H. PERCEIVED QUALITY 

24. Merek Apple memiliki kualitas yang baik      

25. Kemungkinan merek Apple memiliki kualitas yang baik      

26. Kemungkinan merek Apple memiliki kehandalan yang tinggi      

27. Merek Apple pasti memiliki produk yang bagus dan baik      

I. BRAND LOYALTY 

28. Aplle adalah salah satu merek yang disukai dan saya ingin membeli      

29. Saya tidak akan membeli produk merek lain kecuali produk Apple      

30. Brand Apple adalah pilihan pertama jika membeli produk sejenis 

(misal ; handphone) 

     

31. Saya memikirkan akan loyal/setia terhadap produk Aplle      

J. PURCHASE INTENTION 

32. Saya akan membeli produk apple dalam waktu dekat      

33. Saya akan mempertimbangkan membeli produk Apple di masa 

yang akan datang 

     

34. Saya memiliki niat untuk membeli produk Apple di masa depan      

 

KET:  

 

SS : SANGAT SETUJU S : SETUJU RR : RAGU-RAGU 

KS : KURANG SETUJU STS : SANGAT TIDAK SETUJU 

 

 

 



LAMPIRAN 5 

HASIL PENILAIAN  UJI 98 RESPONDEN 
BAWA

1 
BAWA

2 
BAWA

3 
MEA

N 
BASO

1 
BAS
O2 

BASO
3 

MEA
N 

PQ
1 

PQ
2 

PQ
3 

PQ
4 

MEA
N 

5 5 5 5 5 5 5 5 5 5 5 5 5 

4 4 4 4 4 5 4 4,33 5 5 4 4 4,5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

4 5 5 4,67 5 5 5 5 5 5 5 5 5 

4 5 5 4,67 5 5 5 5 5 5 5 5 5 

4 5 5 4,67 4 4 5 4,33 5 5 5 4 4,75 

4 5 5 4,67 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 4 4 4,5 

5 5 5 5 5 5 5 5 4 4 4 3 3,75 

5 5 5 5 5 5 5 5 5 5 4 4 4,5 

4 5 5 4,67 4 4 5 4,33 5 5 5 5 5 

4 5 5 4,67 5 4 5 4,67 4 4 4 4 4 

4 5 5 4,67 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 4 4 5 5 4,5 

5 5 5 5 5 5 5 5 5 4 4 4 4,25 

5 5 4 4,67 5 4 4 4,33 4 4 4 4 4 

4 4 4 4 4 4 5 4,33 4 4 2 2 3 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 4 4,67 4 5 4 4,33 5 4 5 4 4,5 

5 5 5 5 5 5 5 5 5 4 4 4 4,25 

5 5 5 5 5 5 5 5 4 4 4 5 4,25 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 4 4,67 4 5 5 4,67 5 5 5 5 5 

5 5 5 5 4 5 5 4,67 4 4 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 4 5 4,67 4 4 2 3,33 5 5 5 4 4,75 

4 4 4 4 4 5 5 4,67 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

4 4 4 4 3 4 4 3,67 3 3 3 3 3 

5 4 4 4,33 4 5 5 4,67 4 4 4 3 3,75 

5 5 5 5 4 4 5 4,33 5 5 4 4 4,5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 4 5 4,67 4 4 2 3,33 5 5 5 4 4,75 

4 4 4 4 5 5 5 5 4 5 4 3 4 



BLO1 BLO2 BLO3 BLO4 MEAN PI1 PI2 PI3 MEAN 

5 4 5 4 4,5 5 5 5 5 

5 4 5 4 4,5 4 4 4 4 

5 4 5 4 4,5 4 5 5 4,67 

5 4 5 5 4,75 5 4 4 4,33 

5 4 5 5 4,75 5 4 4 4,33 

4 3 3 4 3,5 5 4 5 4,67 

5 4 5 4 4,5 5 5 5 5 

5 4 5 4 4,5 4 4 4 4 

5 2 5 2 3,5 4 3 4 3,67 

5 2 4 2 3,25 4 4 4 4 

5 4 4 4 4,25 4 4 5 4,33 

5 2 3 4 3,5 4 4 4 4 

5 3 5 4 4,25 4 5 5 4,67 

5 3 4 2 3,5 4 4 4 4 

4 3 2 3 3 3 3 4 3,33 

4 3 4 4 3,75 4 4 4 4 

3 2 2 3 2,5 3 5 4 4 

5 4 4 4 4,25 4 4 5 4,33 

5 4 4 4 4,25 4 4 5 4,33 

5 2 4 4 3,75 4 4 5 4,33 

5 4 5 4 4,5 4 5 5 4,67 

5 2 4 2 3,25 2 4 3 3 

5 3 4 3 3,75 4 4 5 4,33 

5 3 4 4 4 4 5 5 4,67 

5 3 4 4 4 4 5 5 4,67 

5 5 5 5 5 5 4 5 4,67 

5 5 5 5 5 5 4 4 4,33 

4 5 4 5 4,5 4 5 5 4,67 

5 5 5 5 5 4 4 4 4 

5 5 5 4 4,75 4 4 4 4 

5 5 5 5 5 5 2 5 4 

5 5 5 5 5 5 4 5 4,67 

4 5 5 5 4,75 5 5 5 5 

4 5 5 4 4,5 4 3 4 3,67 

5 5 5 5 5 5 3 4 4 

5 5 5 5 5 5 5 4 4,67 

5 5 5 5 5 5 5 5 5 

4 4 2 5 3,75 5 4 4 4,33 

4 5 5 5 4,75 5 4 4 4,33 

5 5 5 5 5 5 2 5 4 

3 4 4 3 3,5 3 3 5 3,67 

 



BAWA
1 

BAWA
2 

BAWA
3 

MEA
N 

BASO
1 

BAS
O2 

BASO
3 

MEA
N 

PQ
1 

PQ
2 

PQ
3 

PQ
4 

MEA
N 

4 4 4 4 3 4 4 3,67 3 3 3 3 3 

4 4 3 3,67 4 4 4 4 4 4 2 2 3 

4 4 4 4 4 5 5 4,67 5 5 5 5 5 

5 5 4 4,67 4 5 5 4,67 5 5 5 5 5 

5 5 5 5 4 5 5 4,67 4 4 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 4 5 4,67 4 4 4 4 4 4 5 5 4,5 

5 5 4 4,67 4 5 4 4,33 5 4 4 4 4,25 

4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 4 5 5 4,67 5 5 5 5 5 

5 5 5 5 4 5 5 4,67 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 4 4 4,33 4 5 4 4,33 5 4 5 4 4,5 

5 4 5 4,67 4 5 5 4,67 5 5 5 4 4,75 

5 5 5 5 5 5 5 5 5 5 4 4 4,5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 4 4,67 5 5 5 5 5 

5 5 4 4,67 4 5 4 4,33 5 5 4 4 4,5 

5 5 5 5 4 5 5 4,67 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 4 5 5 4,67 5 5 5 5 5 

5 5 5 5 4 5 4 4,33 4 2 5 5 4 

5 4 4 4,33 4 5 4 4,33 5 5 5 5 5 

5 5 5 5 4 4 5 4,33 5 5 5 5 5 

5 5 5 5 5 5 3 4,33 4 4 3 3 3,5 

4 4 4 4 3 4 4 3,67 5 5 4 4 4,5 

5 4 4 4,33 4 5 5 4,67 4 4 4 3 3,75 

5 5 4 4,67 4 5 5 4,67 5 5 5 5 5 

5 5 5 5 4 5 5 4,67 4 4 4 4 4 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 4 5 5 4,67 5 5 5 5 5 

4 4 4 4 5 5 5 5 4 5 4 3 4 

4 4 4 4 3 4 4 3,67 3 3 3 3 3 

4 4 3 3,67 4 4 4 4 4 4 2 2 3 

5 5 4 4,67 4 5 4 4,33 5 4 4 4 4,25 

4 4 4 4 4 4 4 4 4 4 4 4 4 

5 5 5 5 4 5 5 4,67 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 4 5 4,67 4 4 4 4 4 4 5 5 4,5 

5 5 5 5 4 5 4 4,33 5 5 4 4 4,5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 4 4 4,33 4 5 5 4,67 5 5 5 5 5 



BLO1 BLO2 BLO3 BLO4 MEAN PI1 PI2 PI3 MEAN 

4 5 5 4 4,5 4 3 4 3,67 

3 4 4 4 3,75 5 3 4 4 

5 5 5 5 5 5 4 5 4,67 

5 4 5 5 4,75 5 4 5 4,67 

5 4 4 4 4,25 4 4 4 4 

5 4 4 4 4,25 4 5 5 4,67 

5 4 2 2 3,25 3 4 4 3,67 

4 5 5 5 4,75 5 3 4 4 

4 5 5 5 4,75 5 4 4 4,33 

5 5 5 5 5 5 5 5 5 

5 4 5 4 4,5 5 4 4 4,33 

5 4 4 4 4,25 5 5 5 5 

5 4 4 5 4,5 5 4 5 4,67 

5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 3 4,33 

5 5 5 5 5 5 4 5 4,67 

5 4 4 4 4,25 5 5 5 5 

5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 4 5 4,67 

5 5 5 5 5 5 4 4 4,33 

5 5 5 4 4,75 4 5 5 4,67 

5 4 5 4 4,5 5 5 5 5 

5 4 5 4 4,5 4 4 4 4 

5 2 5 2 3,5 4 3 4 3,67 

5 2 4 2 3,25 3 4 4 3,67 

5 5 5 5 5 5 5 5 5 

4 3 3 3 3,25 3 3 4 3,33 

5 2 5 2 3,5 4 3 4 3,67 

5 4 4 4 4,25 4 4 5 4,33 

5 2 3 4 3,5 4 4 4 4 

5 3 5 4 4,25 3 5 5 4,33 

5 4 5 4 4,5 5 5 5 5 

4 2 2 3 2,75 3 3 5 3,67 

4 3 3 3 3,25 3 3 4 3,33 

3 2 2 3 2,5 3 3 4 3,33 

4 3 2 3 3 3 3 4 3,33 

4 3 4 4 3,75 4 4 4 4 

5 4 5 4 4,5 5 5 5 5 

5 3 5 4 4,25 3 5 5 4,33 

5 3 4 2 3,5 4 4 4 4 

5 4 5 4 4,5 4 4 4 4 

5 4 5 4 4,5 3 5 5 4,33 

5 2 4 4 3,75 4 4 5 4,33 

 



BAWA
1 

BAWA
2 

BAWA
3 

MEA
N 

BASO
1 

BASO
2 

BASO
3 

MEA
N 

PQ
1 

PQ
2 

PQ
3 

PQ
4 

MEA
N 

5 4 5 4,67 4 5 4 4,33 5 4 5 4 4,5 

5 5 5 5 5 5 5 5 5 4 4 4 4,25 

5 5 5 5 5 5 5 5 4 4 4 5 4,25 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

5 5 5 5 4 5 4 4,33 5 5 4 4 4,5 

5 4 4 4,3 4 5 5 4,67 4 4 4 3 3,75 

5 5 5 5 4 4 5 4,33 5 5 4 4 4,5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

4 4 4 4 3 4 4 3,67 3 3 3 3 3 

5 4 4 4,33 4 5 5 4,67 4 4 4 3 3,75 

5 5 5 5 4 4 5 4,33 5 5 4 4 4,5 

5 5 5 5 5 5 5 5 5 5 5 5 5 

4 4 4 4 5 5 5 5 4 5 4 3 4 

4,86 4,64 4,71 4,74 4,43 4,79 4,79 4,67 
4,5
7 

4,5
0 

4,2
9 

4,0
7 4,36 

 

 

 

 

 

 

 

 

 

 

 

 



BLO1 BLO2 BLO3 BLO4 MEAN PI1 PI2 PI3 MEAN 

5 4 5 4 4,5 4 5 5 4,67 

5 2 4 2 3,25 3 5 3 3,67 

5 3 4 3 3,75 4 4 5 4,33 

5 3 4 4 4 4 5 5 4,67 

5 3 4 4 4 3 5 5 4,33 

5 4 5 4 4,5 4 4 4 4 

5 2 5 2 3,5 4 3 4 3,67 

5 2 4 2 3,25 3 4 4 3,67 

5 5 5 5 5 5 5 5 5 

4 3 3 3 3,25 3 3 4 3,33 

5 2 5 2 3,5 4 4 4 4 

5 2 4 2 3,25 2 2 4 2,67 

5 5 5 5 5 3 3 5 3,67 

4 4 4 3 3,75 4 4 5 4,33 

4,86 3,14 4,36 3,21 3,89 3,57 4,00 4,43 4,00 

 

 

 

 

 

 

 

 

 

 

 

 



LAMPIRAN 6 

UJI VALIDITAS DAN REALIBILITAS VARIABEL BRAND AWARENESS 

 

Correlations 

 BAWA1 BAWA2 BAWA3 skorBAWA 

skorBAWA Pearson Correlation ,765
**
 ,860

**
 ,875

**
 1 

Sig. (1-tailed) ,000 ,000 ,000  

Sum of Squares and Cross-

products 

12,350 14,949 17,126 14,808 

Covariance ,127 ,154 ,177 ,153 

N 98 98 98 98 

**. Correlation is significant at the 0.01 level (1-tailed). 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

,781 ,781 3 

 

UJI VALIDITAS DAN REALIBILITAS VARIABEL BRAND ASSOCIATION 

 

Correlations 

 BASO1 BASO2 BASO3 skorBASO 

skorBASO Pearson Correlation ,823
**
 ,765

**
 ,804

**
 1 

Sig. (1-tailed) ,000 ,000 ,000  

Sum of Squares and Cross-

products 

20,381 13,435 20,361 18,059 

Covariance ,210 ,139 ,210 ,186 

N 98 98 98 98 

**. Correlation is significant at the 0.01 level (1-tailed). 

 

 

 

 

 
 



Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

,701 ,718 3 

 

 

 

UJI VALIDITAS DAN REALIBILITAS VARIABEL PERCEIVED QUALITY 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

,884 ,892 4 

 

 

 

 

 

 

 

 

 

Correlations 

 PEQ1 PEQ2 PEQ3 PEQ4 skorPEQ 

skorPEQ Pearson Correlation ,865
**
 ,794

**
 ,913

**
 ,897

**
 1 

Sig. (1-tailed) ,000 ,000 ,000 ,000  

Sum of Squares and Cross-

products 

27,755 28,612 38,796 42,745 34,477 

Covariance ,286 ,295 ,400 ,441 ,355 

N 98 98 98 98 98 

**. Correlation is significant at the 0.01 level (1-tailed). 

 



UJI VALIDITAS DAN REALIBILITAS VARIABEL BRAND LOYALTY 

 

 

 

 

 

 
 

 

 

 

UJIVALIDITAS DAN REALIBILITAS VARIABEL PURCHASE INTENTION 

 

 

 

 
 

 

 

 
 

 

 

 

Correlations 

 BLO1 BLO2 BLO3 BLO4 skorBLO 

skorBLO Pearson Correlation ,422
**
 ,877

**
 ,786

**
 ,839

**
 1 

Sig. (1-tailed) ,000 ,000 ,000 ,000  

Sum of Squares and Cross-

products 

14,643 62,143 45,679 55,036 44,375 

Covariance ,151 ,641 ,471 ,567 ,457 

N 98 98 98 98 98 

**. Correlation is significant at the 0.01 level (1-tailed). 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

,745 ,726 4 

Correlations 

 PI1 PI2 PI3 skorPI 

skorPI Pearson Correlation ,700
**
 ,732

**
 ,677

**
 1 

Sig. (1-tailed) ,000 ,000 ,000  

Sum of Squares and Cross-

products 

28,810 30,143 19,143 26,222 

Covariance ,297 ,311 ,197 ,270 

N 98 98 98 98 

**. Correlation is significant at the 0.01 level (1-tailed). 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

Cronbach's 

Alpha Based on 

Standardized 

Items N of Items 

,607 ,632 3 



LAMPIRAN 7 

ANALISIS REGRESI PERTAMA 

 

 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate Durbin-Watson 

1 ,729
a
 ,532 ,512 ,36331 1,876 

a. Predictors: (Constant), skorBLO, skorBASO, skorBAWA, skorPEQ 

b. Dependent Variable: skorPI 

 

 
 

ANOVA
b
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 13,946 4 3,487 26,414 ,000
a
 

Residual 12,276 93 ,132   

Total 26,222 97    

a. Predictors: (Constant), skorBLO, skorBASO, skorBAWA, skorPEQ 

b. Dependent Variable: skorPI 

 

 
 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Correlations 

Collinearity 

Statistics 

B 

Std. 

Error Beta 

Zero-

order Partial Part Tolerance VIF 

1 (Constant) ,826 ,504  1,639 ,105      

skorBAWA -,129 ,126 -,097 -1,020 ,311 ,337 -,105 -,072 ,559 1,788 

skorBASO ,289 ,107 ,240 2,701 ,008 ,376 ,270 ,192 ,637 1,569 

skorPEQ ,221 ,088 ,254 2,526 ,013 ,554 ,253 ,179 ,500 2,000 

skorBLO ,403 ,062 ,524 6,490 ,000 ,638 ,558 ,460 ,773 1,294 

a. Dependent Variable: skorPI 

 

 

 



 

LAMPIRAN 8 

ANALISIS REGRESI KEDUA 

 

 

 

 
 

ANOVA
b
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 13,809 3 4,603 34,858 ,000
a
 

Residual 12,413 94 ,132   

Total 26,222 97    

a. Predictors: (Constant), skorBLO, skorBASO, skorPEQ 

b. Dependent Variable: skorPI 

 

 
 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Correlations 

Collinearity 

Statistics 

B 

Std. 

Error Beta 

Zero-

order Partial Part Tolerance VIF 

1 (Constant) ,572 ,438  1,306 ,195      

skorBASO ,251 ,100 ,208 2,502 ,014 ,376 ,250 ,178 ,726 1,376 

skorPEQ ,187 ,081 ,214 2,312 ,023 ,554 ,232 ,164 ,586 1,707 

skorBLO ,398 ,062 ,517 6,428 ,000 ,638 ,553 ,456 ,778 1,285 

a. Dependent Variable: skorPI 

 

 

 

 

 

 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate Durbin-Watson 

1 ,726
a
 ,527 ,512 ,36339 1,858 

a. Predictors: (Constant), skorBLO, skorBASO, skorPEQ 

b. Dependent Variable: skorPI 

 



LAMPIRAN 9 

UJI ASUMSI KLASIK 

 

Uji Heteroskedastisitas 

 

 

 

 

 

 

 

 

Uji Normalitas 

 

One-Sample Kolmogorov-Smirnov Test 

 
Unstandardized 

Residual 

N 98 

Normal Parameters
a,b

 Mean ,0000000 

Std. Deviation ,35772805 

Most Extreme Differences Absolute ,088 

Positive ,041 

Negative -,088 

Kolmogorov-Smirnov Z ,868 

Asymp. Sig. (2-tailed) ,438 

a. Test distribution is Normal. 

b. Calculated from data. 

 

 



 Uji Linearitas 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,034
a
 ,001 -,031 ,36317755 

a. Predictors: (Constant), bloblo, basobaso, peqpeq 

b. Dependent Variable: Unstandardized Residual 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression ,015 3 ,005 ,037 ,990
b
 

Residual 12,398 94 ,132   

Total 12,413 97    

a. Dependent Variable: Unstandardized Residual 

b. Predictors: (Constant), bloblo, basobaso, peqpeq 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) ,025 ,236  ,105 ,917 

basobaso -,003 ,011 -,029 -,240 ,811 

peqpeq ,003 ,010 ,041 ,310 ,758 

bloblo -,002 ,008 -,023 -,200 ,842 

a. Dependent Variable: Unstandardized Residual 



LAMPIRAN 10 

 

TABEL r Product Moment 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

LAMPIRAN 11 

TABEL Chi Square 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 


