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ABSTRAK

Candi Borobudur sebagai salah satu warisan dunia di Indonesia, memiliki nilai besar dalam pariwisata di Indonesia. Potensi wisata
yang dimiliki, tentunya tidak hanya memerlukan pengembangan fisik kawasan tetapi juga kesiapan masyarakat lokal dalam
menghadapi perkembangan pariwisata. Kesiapan masyarakat ini dapat dikembangkan melalui pemberdayaan masyarakat lokal.
Ekonomi kreatif menjadi salah satu aspek yang mampu mendukung pemberdayaan masyarakat lokal. Oleh karena itu diperlukan
wadah di Kecamatan Borobudur guna mendukung masyarakat lokal dalam mengembangkan potensi ekonomi kreatif yang dimiliki.
Borobudur Creative Hub dengan pendekatan creative placemaking, hadir sebagai solusi atas pemenuhan ruang bagi pelaku Ekraf
Borobudur. Pendekatan dipilih karena mampu mendukung ketercapaian dalam mewadahi ruang publik yang kreatif dan
mendukung rancangan dalam merepresentasikan kawasan yang mana selaras dengan konsep hub. Metoda yang digunakan untuk
mencapai keberhasilan desain ialah kuisioner dan tabel pencapaian. Pada variabel creative hub diuji dengan parameter ruang kreatif
yaitu personal space, collaboration space, presentation space, making space dan intermission space. Pada variabel creative
placemaking diuji dengan parameter quality places, physical form, dan social opportunity. Keberadaan rancangan ini diharapkan
dapat menjadi wadah yang mampu menaungi pelaku ekonomi kreatif di Kawasan Borobudur, guna mengembangkan potensi dan
mampu menjembatani pengenalan produk ke masyarakat luas. Selain itu rancangan diharapkan mampu mendukung hidupnya
wisata dari 11 desa yang dinaungi di Kecamatan Borobudur. 
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ABSTRACT

Borobudur Temple, one of Indonesia's world heritage sites, has great value in tourism in Indonesia. Of course, tourism potential
requires not only the physical development of the area but also the readiness of local communities to face tourism developments.
Community readiness can be developed through empowering local communities. The creative economy is one aspect that can
support local community empowerment. Therefore, a forum is needed in Borobudur District to support local communities in
developing their creative economic potential. Borobudur Creative Hub, through  creative placemaking approach, is a solution for
fulfilling space for Borobudur Creative Economy actors. The approach was chosen because it supports achievements in
accommodating creative public spaces and supports designs in representing areas that align with the hub concept. The methods
used to achieve design success are questionnaires and achievement tables. The creative hub variable was tested with creative
space parameters is personal space, collaboration space, presentation space, making space and intermission space. The creative
placemaking variable was tested using quality places, physical form and social opportunity. It is hoped that the existence of this
design can become a forum that can accommodate creative economy actors in the Borobudur area to develop potential and
bridge the introduction of products to the broader community. Apart from that, the design is expected to support the tourism life of
the 11 villages in the Borobudur District.
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