
  75 
 

                                                                                                                         

DAFTAR PUSTAKA 

Aaker, J.L. (1997). Dimension of Brand Personality. Journal of Marketing 

Research, 34(3), 347-356 

 

Azjen, I., & Fishbein, M. (1975). Belief, Attitude, Intention, an Behavior: 

An Introduction to Theory and Research. United States of America: 

Addison-Wesley Publishing 

 

Ajzen, I. (1985). From intentions to actions: A theory of planned behavior. 

In J. Kuhl & J. Beckman (Eds.), Action control: From cognition to 

behavior (pp. 11–39). Heidelberg Germany: Springer 

 

Azjen, I. (1991). The Theory of Planned Behavior. Organizational 

Behavior and Human Decision Processes, 50. 179-211 

 

Azjen, I. (2002). Perceived Behavioral Control, Self-Efficay, Locus of 

Control, and the Theory of Planned Behavior. Journal of Applied 

Social Psychology, 32(4), 665-683 

   

Ajzen, I. (2005). Atiitudes, Personality, and Behavior Second Edition. 

England: Open University Press. 

 

Azjen, I. (2002). Constructing a TPB Questionnaire: Conceptual and 

Methodological Consideration. Diakses dari 

http://people.umass.edu/aizen/tpbrefs.html 

 

Armitage, C.J., & Conner, M. (2001). Efficacy of the Theor of Planned 

Behavior: a Meta-analytic Review. British Journal of Social 

Psychology, 40, 471-499 

 

Aronson, E., Wilson, T.D., & Akert, R.M. (2013) Social Psychology 8th 

Edition. United States of America: Person Education, Inc.  

 

Azwar, S. (2013). Reliabilitas dan Validitas. Pustaka Pelajar: Yogyakarta 

Chiou, J.S., Huang, C.Y., & Chuang, M.C. (2005). Antecedents of 

Taiwanese Adolescents’Purchase Intention Toward the Merchandise 

of a Celebrity: The Moderating Effect of Celebrity Adoration. The 

Journal of Social Psychology, 145(3), 317-332 

 

Cialdini, R.B., Reno, R.R., & Kallgren, C.A. (1991). A Focus Theroy of 

Normative Conduct: a Theoritical Refinement and Reevaluation of 



76 
 

the Role of Norms in Human Behavior. Advances in Experimental 

Social Psychology, 24, 201-234 

 

DiClemente, D.F., & Hantula, D.A. (2003). Applied Behavioral Economics 

and Consumer Choice. Journal of Economic Psychology, 2, 589-602

     

Fandos, C., & Flavian, C. (2006). Intrinsic and Extrinsic Quality Attributes, 

Loyalty, and Buying Intention: an Analysis for a PDO Product. 

British Food Journal, 108(8), 646-662 

 

Ferrinadewi, E. (2008). Merek & Psikologi Konsumen: Implikasi pada 

Strategi Pemasaran. Yogyakarta: Graha Ilmu 

 

Field, A. (2009). Discovering Statistics Using SPSS Third Edition. London: 

Sage Publications 

 

Fielding, K.S., Terry, D.J., Masser, B.M., & Hogg, M.A. (2008). 

Intergrating Social Identitiy Theory and The Theory of Planned 

Behaviour to Explain Decisions to Engage in Sustainable 

Agricultural Pratices. British Journal of Social Psychology. 47, 23-

48 

 

Fishbein, M. (2008). A Reasoned Action Approach to Health Promotion. 

Medical Decision Making. 28. 834-844. DOI: 

10.1177/0272989X08326092 

 

Fishbein, M., & Azjen, I. (1975). Belief, Attitude, Intention, and Behavior: 

An Introduction to Theory and Research. United States of America: 

Addison-Wesley 

 

Foxall, G.R. (1994). Consumer Choice as an Evolutionary Process: an 

Operant Interpretation of Adopted Behavior.  Advances in Consumer 

Research 21, 312-317 diakses dari 

http://www.acrwebsite.org/volumes/7612/volumes/v21/NA-21 

 

 

Hallyu (Korean Wave). Diaskses dari     

 http://www.korea.net/AboutKorea/Culture-and-the-Arts/Hallyu 

 

Hansen, T., Jensen, J.M., & Solgaard, H.S. (2004). Predicting Online 

Grocery Buying Intention: a Comparison of the Theory of Reasoned 

Action and the Theory of Planned Behavior. International Journal of 

Information Management, 24. 539-550 

 



77 
 

Hogg, M.A., & Vaughan, G.M. (2011). Social Pscyhology Sixth Edition. 

England: Pearson Education Limited 

 

Irmanto, V.R., & Tjiptono, F. (2013). Motivasi dan Perilaku Penggemar K-

POP di Daerah Istimewa Yogyakarta. Modus, 23(1), 1-25 

 

Johnson, K.L., & White, K.M. (2003). Binge-Drinking: a Test of The Role 

of Group Norms in The Theory of Planned Behavior. Psychology and 

Health, 18, 63-77. 

 

Kang, H., Hahn, M., Fortin, D.R., Hyun, Y.J., & Eon, Y. (2006). Behavioral 

Control on the Consumer Usage Intention of E-coupons. Psychology 

& Marketing, 23(10), 841-864 

 

Kim, M. (2011). The Role of the Government Cultural Industry: Some 

Observations From Korea’s Experience. Keio Communication 

Review, 33, 163-182 

 

Mahmud, S.N.D., & Osman, K. (2010). The Determinants of Recycling 

Intention Behavior among The Malaysian School Students: an 

Application of Theory of Planned Behaviour. Procedia Social and 

Behavioral Sciences, 9, 119-124. 

 

McCracken, G. (1989). Who is the Celebrity Endorser? Cultural 

Foundations of the Endorsement Process. Journal of Consumer 

Research, 16(3), 310-321 

 

McCutcheon, L.E., Lange, R., & Houran, J. (2002). Conceptualization and 

Measurement of Celebrity Worship. The British Psychological 

Society. 93, 67-87.  

 

Nunnaly, J.C., & Bernstein, I.H. (1994). Psychometry Theory 3rd Edition. 

Unites States of America: McGraw-Hill. 

 

Panayides, P. (2013). Coefficient Alpha Interpert with Caution. Europe’s 

Journal of Psychology. 9(4), 687-696 

 

Prasetijo, R., & Ihalauw, J.J.O.I. (2005). Perilaku Konsumen. Yogyakarta: 

Andi Offset.   

 

Raviv, A., Bar-Ta, D., Raviv, A., & Ben-Horin, A. (1996). Adolescent 

Idolization of Pop Singers: Causes, Expressions, and Reliance. 

Journal of Youth and Adolescence, 25(5), 631-650 

 



78 
 

Saifuddin, A. (2008). Penyusunan Skala Psikologi, Yogyakarta: Pustaka 

Pelajar 

 

Smith, J.R., Terry, D.J., Manstead,A.S.R., Louis, W.R., & Wolfs, D.K.J. 

(2008). The Attitude-Behavior Relationship in Consumer Conduct: 

The Role of Norms Consumer Conduct: The Role of Norms, Past 

Behavior, and Self Identity. The Journal of Social Psychology. 

148(3), 311-333   

 

Solomon, M.R. (2007). Consumer Behavior: Buying, Having, and Being 

Seventh Edition. New Jersey: Pearson Education 

 

Song, C.I., & Park, H.S. (2015). Testing Intention to Continue Exercising 

at Fitness and Sports Centers with the Theory of Planned Behavior. 

Social Behavior and Personality, 43(4), 641-648 

 

Spears, N., & Singh, S.N. (2004). Measuring Attitude toward the Brand and 

Purchase Intention. Journal of Current Issue & Research in 

Advertising, 26(2), 53-66 

 

Till, B.D., Stanley, S.M., & Priluck, R. (2008). Classical Conditioning and 

Celebrity Endorsers: An Examination of Belongingness and 

Resistance to Extinction. Psychology & Marketing, 25(2), 179-196f 

 

Wang, C.C., Chen, C.T., Yang, S.C., & Farn, C.K. (2009). Pirate or Buy? 

The Moderating Effect of Idolatry. Journal of Business Ethics, 90(1), 

81-93 

 

Widhiarso, W. (2010). Prosedur Analisis Regresi dengan Variabel 

Moderator Tunggal Melalui SPSS. Diunduh dari 

https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web

&cd=1&cad=rja&uact=8&ved=0ahUKEwjnjP2nx9zSAhWIKY8K

HduKC0gQFggbMAA&url=http%3A%2F%2Fwidhiarso.staff.ugm.

ac.id%2Ffiles%2Fwidhiarso_2010_-

_prosedur_analisis_regresi_dengan_variabel_moderator_melalui_sp

ss.pdf&usg=AFQjCNFf124AG6J3oJ2Pw0jfvnDWJmCghw 

 

Widhiarso, W. (2011). Help Me, Prediktor-Prediktor Saya Multikol!. 

Diunduh dari http://widhiarso.staff.ugm.ac.id/wp/berdamai-dengan-

multikolinieritas-dalam-regresi/ 

 

Widhiarso, W. (2011). Berkenalan dengan Homoskedastisitas dan 

Heterokedastisitas. Diunduh dari 

http://widhiarso.staff.ugm.ac.id/wp/berkenalan-dengan-

homoskedastisitas-dan-heterokedastisitas/ 

http://widhiarso.staff.ugm.ac.id/wp/berdamai-dengan-multikolinieritas-dalam-regresi/
http://widhiarso.staff.ugm.ac.id/wp/berdamai-dengan-multikolinieritas-dalam-regresi/


79 
 

 

White, K.M., Smith, J.R., Terry, D.J., Greenslade, J.H., & McKimmie, B.M. 

(2009). Social Influence in The Theory of Planned Behaviour: The 

Role of Descriptive, Injunctive, and In-Group Norms. British 

Journal of Social Psychological Society. 48(1), 135-158 

 

Yue, X.D., & Cheung, C.K. (2000). Selection of Favorite Idols and Models 

among Chinese Young People: A Comparative Study in Hongkong 

and Nanjing. International Journal of Behaviora; Development, 

24(1), 91-98 

 

 

 


