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ABSTRACT

Alawiyyah, Rosmah(2003). The Evaluation of Price
Determination of LPG in Indonesia.(Case Study at Pertamina Jakarta).
Yogyakarta: Accounting Department, International Program, Faculty of
Economics, Islamic University of Indonesia.

Pertamina as the state owned company until the establishment of Ul No.
22 Th. 2001 was characterized as an organization, which is have protection and
privilege from the government. This condition was supported by the existence of
Chapter. 33 verse 2 and 3, in which oil and gas are considered as strategic
commodity that controls the life of many people. By this thought, government
tinally decided that the right to manage and use such resources 1s a privilege of the
state. One of the products of Pertamina is Liquefied Petroleum Gas or LPG. Since
it was first launched in 1966, it has never been a profitable product for Pertamina.
For some reasons, the price of this product was set under the cost of production
even 1n its tirst launch. Things have been changed since the establishment of UU
No. 22 Th. 2001. By this law, Pertamina will have to compete fairly in o1l and gas
market with the other competitors. This could only mean one thing, that Pertamina
should start to be a profit — oriented company.

This study is conducted to find out the clue behind the current issue of
increasing price of LPG in the market There are many pros and cons in the
society about the policy of Pertamina in increasing the price of LPG. Each of
these stands has its own argument. By maintaining its objectivity, this study
describes the reality behind the phenomenon of LPG’s price structure to find the
cause of price setting problem of LPG.

This study 1s conducted throughout a descriptive study of LPG’s price
structure. Throughout direct observation in Pertamina, the researcher attempts to
analyze the financial data of Pertamina in order to find the cause of LPG’s
problem. In general, the data analysis is conducted by doing a careful study of
LPG’s price structure.

The result of this study is that Pertamina had made a mistake by setting a
cheap price for an expensive product. This was causing society to perceive LPG
as a cheap product, whereas in reality this product has never been cheap at all in
terms of production cost. In economic sense, increasing the price is reasonable to
cover the losses. Moreover LPG department start to get the profit in running their
business. By looking the price structure of LPG, it is rational to increasing the
price because the price structure shows that the basic production cost is high.

X




ABSTRAK

Alawiyyah, Rosmah(2003). Evaluasi Tingkat Harga LPG di Indonesia(
Studi Kasus di Pertamina Pusat Jakarta). Yogyakarta:Departemen Akuntansi,
Program Internasional, Fakultas Ekonomi, Universitas Islam Indonesia.

Pertamina sebagai sebuah perusahaan milik negara sebelum tercetusnya
UU No. 22 TH. 2001 adalah sebuah badan usaha yang diberi proteksi dan
privilage khusus oleh pemerintah. Kondisi ini didukung oleh adanya pasal 33 ayat
2 dan 3, dimana minyak bumi dan gas dianggap scbagai sumber daya alam yang
startegis yang menguasai hajat hidup orang banyak. Oleh karena itu. pemerintah
akhirnya menetapkan bahwa hak untuk mengelola minyak bumi dan gas adalah
dimiliki oleh negara. Salah satu produk dari Pertamina adalah Liquified Petroleum
Gas atau LPG. Sejak pertama kali diluncurkan pada tahun 1966, LPG belum
pernah menjadi sebuah produk yang menguntungkan bagi Pertamina. Karena
berbagai alasan, harga dari produk ini ditetapkan dibawah biaya produksi bahkan
sejak pertama kali di produksi. Terjadi beberapa perubahan sejak dicetuskannya
UU No. 22 Th. 2001. Berdasarkan UU ini, Pertamina harus menghadapi
persaingan yang lebih berat dengan para kompetitornya. Ini berarti Pertamina
harus mulai menjadi sebuah perusahaan yang profit orienied.

Studi ini dilaksanakan untuk menemukan jawaban dibalik masalah
naiknya harga LPG in pasar. Ada beberapa pro dan kontra dalam masyarakat
mengaenai kenaikan harga ini. Tiap pendapat menpunyai alasan sendiri. Dengan
berlandaskan obyektifitas, studi ini menggambarkan realita dibalik fenomena
harga LPG.

Studi ini dilaksanakan dengan pendekatan deskriptif pada strukture harga

LPG. Melalui observasi langsung pada Pertamina, peneliti berusaha untuk
menganalisa data keuangan Pertamina untuk menemukan penyebab masalah LPG.
Secara umum, analisa data dilakukan dengan cara mengevaluasi struktur harga
Pertamina.
Hasil dari studi ini adalah bahwa Pertamina telah membuat kesalahan dengan
menetapkan harga yang murah untuk sesuatu yang mahal. Tetapi dari segi
ekonomi, menaikkan harga itu wajar, dan merupakan salah satu strategi untuk
menutup kerugian. Terlebih bila melihat struktur harga LPG yang memiliki biaya
pokok produksi tinggi. Sehingga menaikkan harga itu sesuatu hal yang beralasan,
akan tetapi waktu penetapanya dirasa kurang tepat.



CHAPTER 1

INTRODUCTION

1.1 Background of the Study

The changes of the regulation have given an impact to Pertamina. Before the
law No. 8/1971 is changed to Law No. 22/2001 by the government, the status of
Pertamina is State owned enterprise, after being changed, it is now become an
Incorporation.

To guarantee supply sustainability that always increases every year, Pertamina
should change their trade system. The changes of the regulation give the opportunity
to other company as new entrants to enter this business. Actually the old regulation
does not block other investors to enter this business. However the fact shows that
many investors are not interested in this business because of the price. The price of
LPG (Liquid Petroleum Gas) is below the Break Even Point price. If the LPG price is
set as an international market price, it will stimulate new entrants. In economic
recovery processing, stimulation of new entrants will create new job opportunity.
Furthermore, it will decrease the unemployment. Theoretically, if the price setting as
a market price and the demand always increases, automatically new entrants will
enter this business. In this case the barrier to entry of LPG business is the price that is
lower than the market price. Therefore, setting new price is very important in order to

stimulate the new investor and avoiding the deficit.



According to Wiharto, The General Manager of LPG ( Kompas, November 6,
2000), Pertamina suffers losses for about 600-900 Billion Rupias every year. This
situation will not happen if Pertamina setting a proper price. It is very essential for
Pertamina to set a new price. lkbal Hasan, The manager of LPG (Pertamina.com,
March 23, 2002), announced that Pertamina would increase the price of LPG step by
step. lkbal said that the loss is caused by the cost of production, which is not in
balance to the selling price. The cost of production in every unit of LPG is about
Rp3000/kg including the tax; meanwhile the selling price is Rp. 2100/kg. Therefore,
Pertamina suffers losses at the amount of 900 Billion Rupias. There is no subsidizing
for LPG. Some of the people feel that the increasing of the LPG price is not fair, since
LPG become too expensive. Besides the consumer, Indonesian Institute for Consumer
( Yayasan Lembaga Konsumen Indonesia) also protests Pertamina in increasing the
price of LPG (Tempointeraktif.com, April 10, 2002).

In this case, the researchers will focus on business of LPG especially in
determining the fair price that is now being claimed by many parties. If it is compared
to other country, the price of LPG in Indonesia is under the international market price
or under BEP price. In this study the researcher will try to describe many factors that
effected the changes of LPG price in Indonesia and explore the reason why Pertamina

runs this strategy nowadays.




1.2 Problem Identification

The increasing price of LPG is a way of Pertamina to avoid the losses.
According to Pertamina the new price should be settled in order to stimulate other
investor to enter this business. The increasing of LPG price are claimed by the
consumers. They feel that the price is too expensive. There are many reasons for
Pertamina in increasing the price, and of course those factors that become a
consideration.

In this case, we will explore the factors that influenced the decision of
Pertamina in increasing the price. Beside that, this study will explore why Pertamina
did not increase the price of LPG in the past, moreover Pertamina knows that this

business always suffers losses.

1.3 Problem Formulation
Based on the problem identification, the problem are formulated as follows:

1. What are the factors that are used as consideration of Pertamina in making
decision of increasing price nowadays, while the problem of loss already
appeared in the past?

2. How are the calculation and expectation of Pertamina in setting the new

price?




1.4 Problem Limitation
For maintaining the focus of this study, several limitations should be
acknowledged.
1. The scope of the analysis of this study is only to the LPG business, without
including any other business in Pertamina.
2. The data collected for this study is limited only to financial aspect of
Pertamina and only to the data that is available at the time of study.
3. Because of the complexity of beurocracy in Pertamina some supporting data

can not be obtain fully, eventhough the main data are gather fully.

1.5 Research Objectives
1. To explore more about many factors that can affect the setting of LPG price.

2. To describe the mechanism used by Pertamina in setting the price of LPG.

1.6 Research Contribution
Hopefully, this research will be able to give contribution to the following
parties:
1. This research will be useful for the researcher in adding insight and
understanding more about evaluating the problem and making decision in
setting reasonable price, by considering many factors, moreover the decision

that give an impact to many parties.




This research gives contribution to Pertamina in order to consider many
factors that give an impact to many parties.
This tesearch give contribution to other parties in adding the insight and

understanding more about the factor that make Pertamina increasing the price.

1.7 Definition of Term

Evaluation is the appraisal of current phenomena in order to make a
judgment with means considering both strengths and weaknesses( Holmes,
Scott, Hodgson,Allan, Nevell, and Paul, 1991:150).

Price is the amount of money charged for a product or service, or the
some of the values that the consumers exchange for the benefit of having or
using the product or service (Amstrong and Kotler, 2000: 289).

LPG (Liquified Petrolium Gas) is the light gaseous product which is
yielded from the petroleum distillation or also yielded from the natural gas
condensation in Processing Unit Plant. LPG used as fuel for the household
and the industry. LPG ( Liquified Petrolium Gas) is a fuel that is made from
the mixing of hydrocarbon, propane and butane . ( Iwan Gayo,2001:239).

Case Study is a direct observation process conducted in one company
or more in order to obtain the data needed. Through the data the writer can

make the report of data finding, analysis and conclusion.




Break Even Point is the quantity of output where total revenue and
total cost are equal, that is, where the operating income is zero (Horngren,
Foster and Datar, 1997: 62).

State Owned enterprise (BUMN) is an enterprise that is owned by the
state. The activities that are done by State own Enterprise including the
activity of building a public facility, producing a product or good for public,

and doing some other activity that related to the public.




CHAPTER 11

REVIEW OF RELATED LITERATURE

2.1 Theoretical Review

There are several arguments about most pricing strategy of Pertamina.
Some parties think that the new price of LPG should not be applied during the
time when economic condition is still in trouble. Those who are agreed will
bring the argument from the point of view of price relevancy of LPG relative
to the cost of production and others.

As said by senior manager of marketing of Pertamina, Tuty
Anggrahini (KoranTempo, 13 March 2002), that if the price is still the same,
Pertamina will suffer loss Rp.900 per each kilogram of LPG product. The
cumulative amount for one year for the loss will be around Rp.900 Billion.

Compare to other countries based on the data from Pertamina
(rrionline.com, 26 March 2002), the current international price is now
Rp.3100/kg. Several countries have exceeded that price for LPG for example
in Thailand Rp. 3175/kg, in India the price is Rp. 3780/kg. Philippine even
setting higher price which is Rp.4968/kg. Based on those facts the price of
Rp.2100/kg set by Pertamina is far below the international price. Moreover it
also depends on the exchange rate.

Several arguments contradict the Pertamina decision of pricing

strategy is based on the current economic condition. YLKI ( Yayasan




Lembaga Konsumen Indonesia) believes that Pertamina has set the price of
LPG irrationally. Moreover Pertamina has been accused as breaking the rule
of monopoly and business competition (Tempointeraktif.com, 10 April 2002).

Still about contradicting pricing strategy, YLKI think that Pertamina
did not care about the decreasing of purchasing power of the society as a
result of the crisis.

According to Drs. Dasi Astawa, Msi (BaliPost, 13 March 2002), the
policy of Pertamina in setting the price below the production cost as
something irrational, basically the policy of increasing the price of LPG is in
appropriate policy in this economic condition. Further before price is being
set, Pertamina throughout the independent audit has to be able to explain to
the public that this state owned company is free from any fund leakage and
operating in high efficiency level.

Basically, related to the new pricing strategy of Pertamina related to

LPG, there are several pros and cons.

2.2 Theoretical Framework

Conceptually the problem of price in LPG product in Pertamina is the
problem of pricing strategy. Theoretically, there are several factors to consider
when setting the price. Internal factor such as marketing objective, cost,
organization consideration and marketing mix strategy will have a different

effect compared to that of external. For external factor such thing as nature of




market and demand, competition and other environment economic will have
to be part of the consideration in setting the price (Phillip Kotler and Gary
Armstrong,2000: 293).

In term of pricing there are several approaches that can be adopted in
setting the price. Generally the approaches are the cost based approach, the
buyer based approach and the competition based approach. Under cost based
pricing, the price is determined by adding a standard mark up to the cost of
the product. Other derivation of such pricing approach is Break even pricing
also a variation called target profit pricing. In break even pricing the firm tries
to determine the price at which it will break even. In target profit pricing the
firm determine the target profit it is seeking. Under value based pricing the
company uses buyer perception of value rather than the seller as the key to
price the product. Under company based pricing a company base each price
with last attention paid to each own cost or demand. The company might
charge the same, more, or less than each major competition (Phillip Kotler
and Gary Armstrong,2000: 299).

In this case, Pertamina set prices by selecting the cost based approach.
The increasing of LPG price i1s in order to reach the Break even price.
Therefore cost management is very useful to be applied. Cost management
information is developed for use within the firm, to facilitate management.
The main focus of cost management information therefore must be usefulness

and timeliness (Blocher, Chen, Lin, 1999:4).
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In the O1l windfalls, Blessing or Curse, World Bank 1998 book written
by Alan Galb, stated that many countries that produce mineral and energy,
sometimes caused a problem rather than blessing (KoranTempo, March 13,
2002).Cost management is needed to manage this material in order to get the

benefit.

2.2.1 Definition of Selling Price

Pricing decisions are management decision about what to charge for
the products and services that company deliver. Pricing a product or service is one
of the most vital decisions made by management. Price determines what product
and service should be produced and price determines for whom the product
services should be produced.

In the narrowest sense, price is the amount of money charged for a
product or services, or sum of the values that consumers exchange for the benefits

of having or using the product or service ( Kotler, Amstrong, 1997: 302 ).

2.2.2 Purposes of Price Determination
Company should consider their major objective when setting the price.
Different major objective need different strategy to be applied. Each price

decision has some purposes to fulfill (Kotler, Amstrong, 1997:303-304), such as:
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Survival.

Companies set survival as their major objective if they are troubled by too
much capacity, heavy competition, or changing consumer wants. In this case
profit are less important than survival.

Current Profit maximization

They estimate what demand and costs will be at different prices and choose
the price that will produce the maximum current profit, cash flow, or return on
investment.

Market share Leadership

They believe that the company with the largest market share will enjoy the
lowest cost and highest long profit.

Product Quality Leadership

This normally calls for charging a high price to cover higher performance

quality and the high cost of R&D.

2.2.3 Factor to Consider when Setting Price

When setting price company should consider both the internal factors

and external factors. (Kotler, Amstrong, 1997:303-313)

1.

Internal Factor Affecting Pricing Decision
a. Marketing Objective
Before setting price, the company must decide on its strategy for the

product. If the company has selected its target market and positioning
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carefully, then its marketing mix strategy, including price will be fairly
straightforward.

b. Costs
Cost set the floor for the price that the company can charge for its
product. The company wants to charge a price that both cover all its
cost for producing, distributing, and selling a product, and delivers a
fair rate of return for its effort and risk.

¢. Organizational Consideration
Management must dectde who within the organization should set the

price.

2. External Factor Affecting Pricing Decision

a. The market and demand
Whereas costs set the lower limit of price, the market and demand set
the upper limit. Both the consumer and buyers balance the price of the
product or service against the benefit of owning it. Before setting
prices, the marketer must understand the relationship between the
price and demand for its product.

b. Competition
It also needs to learn the price and quality of each competitor’s offer.
Company should be aware of competitors’ prices and offer, it can use

them as starting point for its own pricing.
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¢. Economic Condition
Economic condition can have a strong impact on the firm’s pricing
strategies. Economic factor such as boom or recession, inflation and
interest rates affect pricing because they affect both the cost of
producing a product and consumer perceptions of the product price
value.

d. Other External Factors
Government is also important external influence on pricing decision.
Social concern may have taken into account. In setting prices, a
company short term-sales, market share, and profit goals may have to

be tempered by broader societal consideration.

2.2.4 Cost

The committee on the cost concept and standard of the American
Accounting Association wrote: “Cost is foregoing measured in monetary
term, incurred to achieve a specific objective

Cost set floor for the price that the company can charge for its product.
The company wants to charge a price that both covers all its costs for
producing, distributing, and selling a product, and delivers a fair rate of return
for its effort and risk.

It is important for the seller to know the determinant and behavior of

product and service cost in order to know when to accelerate cost recovery,




how to evaluate a change in selling price, how to profitably segment a market,

and when to add or eliminate product from the product line. Proper cost

determination guides management in the selection of a profitable product

service mix and the determination of how much cost can be incurred without

sacrificing profit (Monroe, 1990:141).

2.2.5 General Pricing Approach

a. Cost Based pricing

1.

Cost Plus Pricing

The simples pricing method is cost plus pricing —adding a standard
markup to the cost of the product. Markup pricing remains popular for
many reasons. First, sellers are more certain about cost than about
demand. Second, when all firm in the industry use this pricing method,
prices tend to be similar and price competition is thus minimized.
Third, many people feel that cost plus pricing is fairer to both buyers
and sellers. Sellers earn a fair return on their investment but do not
take advantage of buyers when buyers demand becomes great.

Break even Analysis and Target Costing

Another cost oriented pricing approach is break even pricing, or a
variation called target profit pricing. The firm tries to determine the
price at which it will break even or make the target profit it 1s seeking.

Break even analysis is simple and easily understandable method of
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examining the relationship among fixed cost, variable cost volume,
and price. Detailed analysis of break even data will show the effect of
the following ( Monroe, 1990: 162-163) : Decision that convert cost
from variable to fixed or vice versa, Decision that reduce or increase
cost, Decisions that increase sales volume and revenue, and Decision
to change selling price.
Break-even point occurs when sales revenue exactly covers all cost,
the level of sales revenue when profits are zero.

b. Value-based Pricing
Value based pricing uses buyers perception of value, not the seller
cost, as the key to pricing. The company sets its target price based on
customer perceptions on the product value. The targeted value and
price then drive decision about product design and what cost can be
incurred. As a result pricing begin with analyzing consumer needs and
value perception, and price is set to match consumers perceived value.

c. Competition Based Approach
Consumer will judgments of a product’s value on the prices that
competitors charge for similar products.
There are two forms of competition based pricing:
1. Going rate pricing

In going rate pricing, the firm bases its price largely on

competitors prices, with less attention paid to its own cost or to
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demand. Going rate pricing is quite popular. When demand
elasticity is hard to measure, firm feel that the going price
represents the collective wisdom of the industry concerning the
price that will yield a fair return. They also feel that holding to the
going price will prevent harmful price wars.
2. Sealed-Bid pricing

Using Sealed-bid pricing, a firm bases its price on how it thinks
competitors will price rather than on its own cost or on demand.
The firm wants to win a contract, and winning the contract requires

pricing lower than other firms.

2.2.6 Price Determination Under Government Regulation

The changes of the regulation have effected Pertamina in rescheduling
their vision and mission. Before the changing of law, the legal status of Pertamina
1s State Own Enterprise, now it is becomes Incorporation.

In facing global competition, Companies in Indonesia can not stand
under the government protection. All of the companies should compete in domestic
or international market. In the future, pricing factor is not the most important factor
that should consider in order winning the competition.

LPG as one of the business unit in Pertamina is also affected by the
changed of regulation. The strategy of this department automatically changed. In

order to develop their business and stimulate the new entrants, this department sets
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a new strategy in pricing the product. By increasing the price of LPG, this

department can cover the losses.



CHAPTER 111

RESEARCH METHOD

3.1 Research Method

This research is a descriptive study, the researcher will describe about the
price strategy of LPG business as one of business operated by Pertamina. The
researcher will give description about factors that influence the pricing strategy of
LPG product. Sakaran (92, p.96) stated a descriptive method is undertaken in order to
ascertain and to be able to describe the characteristic of variable situation. Descriptive
method 1s also undertaken to understand the characteristic of organization that follow
common parties.

The goal of descriptive method is to describe a relevant aspect of the phenomena of

interest to the researcher from individual, organization, industry or other perspective.

3.2 Research Subject
The research subject in this thesis is Pertamina Pusat, Jakarta. The LPG price
was evaluated further implemented by Pertamina.
3.3 Research Setting
3.3.1 Setting of Place
The research took place in Pertamina Pusat , Merdeka Barat

Street no. 1A Jakarta Pusat.
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3.3.2 Setting of Time

The research in Pertamina was done from 7 of July - 28 July 2002 and 11-

15 0f August 2002,

3.4 Research Instrument

3.4.1 Field Research

I.

Observation

A direct observation was needed in order to obtain an appropriate data
about LPG price determination. The observation started with a set of
question that asked about the company in general and about LPG price
implemented by Pertamina, and then more specific data like cost
component, the supply and distribution, and the development of LPG
price from 1968 until 2002.

Interview

The data were collected by interviewing the respondents. This
interview was done through the question and answer directly with the
General manager and the staff of LPG production. By applying the
interview process, the information obtained could be explored and
traced as much as possible. The questions were discussed in interview

process with the General Manager of LPG Department.




3.4.2 Literature Study
Collecting the data from related literature, document of the company

and other data that had correlation with the object of this research.

3.5 Research Procedure

Several requirements were fulfilled before conducting the research such as
making research permission letter, then preparing the research proposal and sent it to
the company.

After sending the proposal. then company gave the response to the research
proposal whether it was accepted or rejected. When the Company accepted the
research proposal then appointment was made whether the company was available at

that day or not.

3.6 Technique of Data Analysis

The data analysis used in this study is in the type of descriptive. The
sequences of processes are as follows:
1. Determination of Data Type
The data used in this study are in the form of financial and non-financial data
gathered from Pertamina focused on LPG business. The financial data are concerning
about the general price structure and some supporting data. Non-financial data are

about some historical background about Pertamina.
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2. Data Coiiection

The data are coiiected from two main sources. First, through the use of internet site of
Periamina o iook for some hisionicai background of Periaming, second, through
direct observation to the company iiseif. in observing the company, the researcher
makes some requests to the management of the company about some financiai data of
LPG’s price structure.

3. Data Analysis Process

a Cliassification of Data

The data that have been collected are then classified into either financial or non-
financial data. The financial data are about the components of price structure of LPG,
and the non-financial data are about historical background oi’ Periamina.

b Description of Data Componenis

After the needed data are coilected from Pertamina, the next step is organizing the
data from the general data of price structure to the specific data about how the price
structure of LPG was formed in detail. After all data are arranged, the analysis begins
with the descriptions of each component of LPG’s general price structure to
determine how each item contributes to the formation of LPG’s price.

¢ Analysis and Conciusion

Based on above descriptions, the researcher then determines the main cause of the
price - setting probiem and suggests the solutions. Finally, after finding the root of the
probiem,

The last part of data analysis processes is making conciusions.




CHAPTER IV

DATA ANALYSIS AND IMPLICATION

4.1. Company’s Profile
4.1.1. Company’s Background

Pertamina as a state-owned company in doing its activities,
consistently pays attention to the interest of the people, national defense and the
Indonesian archipelago outlook. One of the challenge which must be overcomed is to
guarantee the independency of energy, by trying to fulfill the supply of petroleum
fuels in an economic way.

The progress of PERTAMINA's restructure has resulted in several
milestone and latest was "To grow and Expand" towards a New PERTAMINA grew
out from all members of the Board of Directors in May 2000 which produced
planning scenarios for PERTAMINA from which PERTAMINA selected the concept
of "To grow and Expand" in a positive environment and conditions, internally as well
as externally. Thus, each step, effort and endeavor made to restructure nicest help the
realization of the desired New PERTAMINA's vision, missions, and values in line
with PERTAMINA Board of Director Decision No.120/C0000/2000-SO dated 8

December 2000.
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Vision :

To be an excellent, progressive and respected leading company.

Missions :

a.

b.

Values

To carry out business in energy and petrochemicals;

To contribute added value for the share holders, clients, workers, and the
society and to support national economic growth;

To be a professionally managed, competitive company based on excellent

values

Focus: Optimally utilize various kinds of company compensation to increase
added value.

Integrity: Capable to realize commitment into actual action.

Visionary: Anticipate current and future development in business environment
to promote growth and development.

Excellence: Present the best in all aspects of business management.

Mutual Respect: Place relevant pasties at equal level in business operation
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4.1.2 Company’s Activities
As an integrated oil Company, Pertamina executes upstream as well as
down stream oil operation, Pertamina's objectives include supplying fuel required
domestically, exporting oil and gas to increase the state revenue and developing
geothermal energy as an alternative.
1. Upstream Activities
The exploration and production operations are aimed at maintaining and boosting
the production of Oil, Natural Gas and Geothermal energy.
2. Downstream Activities
a. Processing
The processing operations of crude oil and natural gas are aimed at making
available oil products, oil fuels, nin-fuel oil product and feedstock required by
domestic industries and the international market.
Processing is carried out at Pertamina's oil refineries, gas plants and
petrochemical plants, which are operating economically, efficiently and at
optimum levels.
b. Marketing Unit
Marketing Unit operations involve supplying, marketing and distributing oil fuel
products and expanding the market of non-fuel product for domestic requirements

in adequate volumes, good quality and in a timely manner.
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¢. Shipping and Harbour
Shiping and Harbour operation's main activities is the water-born transport of
crude oil and its derivatives in order to ensure smooth operation of the refineries
and distribution of fuels and other refinery products throughout Indonesia and
ensure the smooth operation of the special oil and gas harbour.
Indonesia is the world's largest maritime country and therefore to maintain
uninterupted supply of fuels for domestic consumption and support the industries
in general, a dependable and efficient sea transportation fleet and Oil and Gas
distribution systems are an absolute requirement.
The distrinution of fuels will continue to expand not only volume wise but also
territory wise due to the pact that remotely located areas must be covered.
Therefore the role of the sea transportation will become increasingly important in
the National Development.
Fuel transportation on the island of Java is carried out by land conveyance and by
pipeline. Distribution and transportation by pipeline is more secure and reliable.

3. Environmental Care Program.
a. Inovative of environmentally friendly producs.
b. Blue Sky Program.
¢. Community Development

4.1.3. Company’s Products

The current Pertamina’s Product are:

1. Fuel
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a. kerosene
b. Motor Gasoline
c. Automotive Diesel Oil
d. Industrial Diesel Oil
e. Marine Fuel O1l
f. Aviation Gasoline
g. Aviation Turbin Fuel
2. Gas : LPG. In Indonesia LPG that produced by Pertamina has a brand name
called elpiji.
3. Non Fuel
a. Lube Base Oil
b. Solvent
c. Asphalt
d. Green Coke
e. Calcined Coke
f. Paraffin Wax
g, Sulphur
h. Slack Wax
i. Heavy Aromate
4. Petrochemical
a. Polytam

b. Paraxylene
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c. Benzene
d. Propylene

e. Methanol

4.1.4. LPG Product

LPG is the light gaseous product which is yielded from the petroleum
distillation or also yielded from the natural gas condensation in Processing Unit Plant.
LPG used as fuel for the household and the industry. LPG is especially used by
middle level society which its requirement progressively mount from year to year
because it's environment friendly.
In the industrial area, the LPG product used as substitution of Freon, Aerosol,
Refrigerant/ Cooling Agent, cosmetic and also used as special product raw material.

According to its use, LPG is differentiated to :

1. LPG Mix
2. LPG Propane

3. LPG Butane

LPG Mix is the mixture of Propane and Butane with composition among 70 - 80 %
and 20 - 30 % of volume and added by odorant (Mercaptant) and generally used for

the fuel in household.
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LPG Propane and LPG Butane are LPG which is containing Propane 95 % and
Butane 97,5 % of volume each and added by odorant (Mercaptant), generally used for

industry.

4.1.5. The LPG Business strategy
The LPG business strategy nowdays are:
1. While still suffer losses
a. Maintain Sales Volume
b. Increase price step by step
c. Increase service standard step by step
2. Already got the profit
a. Increase sales Volume

b. Push Marketing
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4.1.6. Supply and Distribution Pattern of LPG

Chart 4.1. Supply and Distribution of LPG

Pertamina

Refinery

Private Supply point

refinery Depot Agent
A

Loading & Filling Station Bulk Elpigi

Stasiun Pengangkutan dan Pengisian Bulk LPG

House-
hold &
Industry
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4.2. Price Determination which is implemented by Pertamina
The problem will be analyzed by using two perspectives which are historical
perspective and financial perspective.
4.2.1. Non Financial Perspective
a. The Changing Legal Law

From year 1957 to 2001 or approximately 43 vyears, the intention to
nationalize the oil and gas resources had been highly influenced by the policy
of giving protection and privilege to a state owned company named
Pertamina. Since the establishment of the new law of oil and gas in November
23, 2001, the power of the free market started to take part in oil and gas
business. Nevertheless the ownership according to UUD 45 chapter 33 verse 2
and 3 is still to be maintained.

According to UU No. 8 year 1971, it is stated that < In relation with the
importance of mining material in terms of oil and natural gas, either to the
wealth of society or to maintain national security, therefore, in UU No. 44
Prp. th. 1960 it has been determined that the management of oil and natural
gas can only be conducted by the state and the business operations is privilege
right of state owned company”.

By above reasons, the privilege was then given to state owned company
through UU No. 44 Prp Th. 1960, after that there was also UU No. 8 Th. 71, a
special law about state owned oil and natural gas mining company

(Pertamina).
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After four decades, the global development has given its effect to the
citizen of the world to think globally, moreover the agreement had been
signed that obliged us to conform with free regional and global trade.

In its development, UU No. 44 Prp. Th. 1960 and UU No. 8 Th. 71 were
considered to be having some obstacles on their way. The substance is no
longer suitable with the current and future situation and expectation.

Based on above thought, the new law of oil and gas as the second
replacement to the previous two laws were made. The basic substance of the
new law was still considering oil and gas as strategic natural resources
embodied in the jurisdiction mining area of Indonesia, and are owned by the
state, moreover, the management of such resources is the privilege right of the
government as the holder of mining right. Since then, Pertamina became an
equal player to the others in oil and gas market.

The position of people, state, and government in all laws is the same. The
difference is that in UU No. 22/2001, government as the holder of mining
right authority, through the ministry of energy and mineral resources, gives
directly the right to conduct exploration and exploitation activities to BU and
BUT 1in accordance with the prescribed rules.

The changes of Law No. 8/1971 become Law No. 22/20 give the broad
impact to Pertamina. With the new regulation, Pertamina as a State Owned

Enterprise will be changed the business orientation to Incorporation. It means
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that the business orientation is Profit oriented. This regulation directly
changes the vision and mission of Pertamina in running its business.

Before the new regulation was stated, LPG business still has a social function.
Pertamina subsidized the consumer or public by selling LPG below the BEP
Price. Now Pertamina started not to subsidize the consumer anymore, because
every division in Pertamina has started to be profit oriented in running the
business. This reason stimulates the LPG division to get profit by increasing
the price of LPG.

Stimulating a New Investor

The old regulation and a new regulation are permitted other investor joining
LPG business. The low price is barrier to entry for a new investor. This
business becomes monopolistic in appearance because there is no investor that
is interested in running this unprofitable business. In order to stimulate the
new investor, the price should be increased. Pertamina tried to build a
condition that makes other investor interested in running this business.
Compared to other country

If we compare to other country, the LPG price in Indonesta is the lowest one.
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Table 4.1.

No Country LPG Yo The amount of | Retail
Consumption Consumption Population Price

(Metric Ton) (RP)
1 Thailand 2.2 Million 3 66 Million 4000
2 Japan 20 Million 16 127 Million | 20000
3 Malaysia 1.4 Million 6 22 Million 3600
4 Indonesia 1 Million 0.5 200 Million 2400

Source: Dept. of LPG

In 2001 sales volume of LPG 1s 972,000 Mt
Household Consumption is about 74 % = 74% x 972,000 MT
=719,000 MT

= 59,900,410 tube (1 Tube=12 Kg)

The LPG Consumption of Household per month is about 2 tubes = 24 Tubes/year
The consumer or household using LPG = 59,900,410 / 24
= 2.5 Million
LPG is focused for the consumers who have middle-up level of income. If
every household using LPG 2 tubes every month, they only spend more over 60,000
Rupias. According to the bank Reference, the level of income for middle- up level is

about 2-2.5 Million. It means they only spend 2.4 % from their income.



According to Pertamina, those consumers have purchasing power to buy LPG
product even the price increase.
Product of LPG actually is produced for the middle-up level, but in reality those who
have lower level of income use it. This condition happens because price of LPG 1n
Indonesia is low. Now, when LPG price is increasing, those who have lower level of
income react to reject this regulation.

Historically, Government produce LPG is to reduce the subsidy of kerosene.
So that the society will not only depends on kerosene. Government shifted the
consumption of kerosene to LPG for those who have middle-up level of income. This

strategy is not running well, because the price of LPG is too low.

4.2.2 Financial Perspective

The Price of LPG will reach BEP point at 3149.09 Rupiahs. Pertamina
increases the price step by step until the end of the year 2003. Pertamina suffer from
losses about 749,070,000 Rupiahs. With the new regulation, every division in
Pertamina should be independent and profit oriented. It means they will be no more
subsides for LPG division from other division in Pertamina to cover the losses. This

reason has stimulated LPG division to increase the price in order to avoid losses.




LPG Price Structure.
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Table 4.2.
[ Price/Unit Rp/Kg US $/Kg
USS/MT
I Basic cost of production
1. Purchase Cost
Pertamina refinery 85% 196.83 1,673.01 0.1673
Import 15% 255.07 382.61 0.0383
2. Freight 21.61 216,12 0.0216
Total
2,271.74 0.2272
IL. Fabrication Cost
1. Filling Plant Operation
2. losses ( 0.5 %) 31.12 0.0031
3. Filling fee SPPBE 11.36 0.0011
4. Tube maintenance care 110.97 0.0111
110.00 0.0110
II1. Marketing Cost
1. Transportation in PPDN
2. Cost of Money 59.36 0.0059
3. Promotion &Overhead 40.89 0.0041
22.72 0.0023
I'V. Harga Pokok :
2658.16 0.2658
V. Margin Pertamina
(749.07) (0.0749)
VI Harga Pokok + Margin
1909 0.1909
VII. PPN 10% ’
191 0.0191
VIII. Price of LPG =
2100 0.2100
IX. Margin Dealer
300 0.0300
X. Selling Price
2400 0.2400

source : Dept of LPG



1. Price of LPG
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Price of LPG from Pertamina refinery is based on audited 2000 that is US$

196.83 per MT.

Import price is based on the international Market Price or Contract Price Saudi

Aramco. The price 1s evaluated usually every 3 years.

Table 4.3.
" Year C4 C3 70% C4 +30% C3 |
(Butane) (Propane)

1999 192.75 195.00 193.43
2000 296.67 298.00 297.07
2001 248.50 270.42 255.08.
Average

LTotal 245.97 254.47 248.52

source: Dept of LPG

2. Freight Cost

a. Freight of LPG from the refinery to the LPG filling Plant is 55% by sea-

fed or ship, and 45% by tank truck or pipe (land-fed).

b. The tariff for the land-fed is US $12 or Rp 120.000.

The sea-fed tariff is US $29.48.
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Table 4.4.
Refinery LPG FP LPG FP LPG FP LPG FP
Jakarta Surabaya Makasar Manggis

P. Susu Vol 12,203.49 0 0 0
Tariff 48.98

Dumai Vol 25,574.20 3,552.73 0 0
Tariff 38.53 48.86

Plaju Vol 36828.20 20,789.43 1000 1622.24
Tariff 25.44 35.81 49 14 44 .86

Cilacap Vol 9,024.24 8,909.56 1000 4566.47
Tariff 28.94 36.51 41.79 30.68

Balikpapan Vol 7,363.53 25,974.66 25,281.04 13.911.43
Tanff 4428 31.15 25.17 31.97

Balongan Vol 71,721.38 56,482.09 8194.20 11283.38
Tariff 18.33 24.90 41.41 30.92

Kilang Vol 0 24,437.09 22845.79 13603.20

Unocal Tariff 0 37.33 27.19 35.66

Tj. Santan

Total Volume | 162,715.04 140,146.09 58321.02 44986.72
T.Cost | 4421881.81 | 4371114.80 168752.426 1491593.7

The average tariff of LPG : Total Cost ( US$)/ Total Volume (MT)

- 11,972,342.70 / 406 148

:29.48 US § per MT

The average freight cost per MT : 0.55x US$ 29.48 + 0.45 x US $12

- US $21.61




11. Fabrication cost

1. Filling Plant Operation Cost

Table 4.5.
LPG Filling Plant Total
( Rupiahs)

LPG FP I- Tandem 4073,475
LPG FP II-P. Layang 1784659
LPG FP III- Jakarta 6,545,450
LPG FP III-BAlongan 2.541.691
LPG FP IV- Cilacap 3,153,310
LPG FP V- Surabaya & 7,287,140
LPG FP Manggis 1,600,000
LPG FP VI-Balikpapan 1,597,161
LPG FP VII- Makasar 1,646,976
Total 30,229,862

source: Dept of LPG

Total Sales volume of LPG in 2001 971.357 MT

The Operational Cost per KG

= Total Of Filling Plant Operation Cost\Total Sales Volume

=Rp.30,229.862 1 971.357 MT

=Rp. 31.12
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2. Losses. The maximum capacity of Losses is 0.5%. It is including losses in

recetving, warehousing and delivering. It is difficult to avoid the losses

because the product is in term of gas.



3. Filling Fee

The calculation of filling fee including the price of the tube maintenance (the

security seal cap and rubber seal)

Operation Cost of Filling System

Table 4.6.
Cost Component unit Volume | price/unit cost total cost
Wages
1 Manager personal 1 2.000,00 14.400,00
2 Head of the Factory personal 1 1.500,00 18.000,00
3 Technician personal 2 600,00 14.400,00
4 Operator personal 8 550,00 52.800,00
5  Administration personal 4 600,00 17.280,00
6 Handling personal 12 500,00 72.000,00
7 Security personal 8 500,00 28.800,00
Total 217.680
Social Allowance:
1 Jamsostek personal | 8,33% 18.140,00 18.140,00
2 Holiday Allowance personal 1.5x 18.140,00 27.210,00
3 Uniform (2 pieces/year) pieces e 75,00 5.400,00
50.750
Office& factory operational
1 Electricity Month 12 4.000,00 28.800,00
2 Telephone Month 12 2.500,00 18.000,00
3 General administration Month 12 2.500,00 18.000,00
4  Official equipment Month 12 1.500,00 10.800,00
5  Others Month 12 4.000,00 28.800,00
104.400,0C
Sub Total 372830,00
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Maintenance
1 Building Ls 2,00% 938.400,00 18.768,00
2 Machinery & Tool Ls 2,50% 4.241.200,00 106.030.,00
3 Electricity Ls 2.50% 404.500.00 12.362,50
4 Official tool Ls 2,50% 621.525.00 15.525.00
Total 152.685

Factory Insurance:
Building& Machinery Ls 0,50% 6.295.100,00 31.475,50
Total 31.475

Depreciation & Amortization

1 Building Year 20 938.400,00 46.920,00
2 Machinery &Tool Year 10 3.378.700,00 337.870,00
3 Electricity Year 10 494.500,00 49.450,00
4  Official Tool Year 10 62.100,00 62.100.00
5 Tank Year 10 86.250,00 86.250.00
6  Amortization Year 5 81.579.20 81.579.20
Total 664.169

Factory Overhead

10% from operational(I, IT andIV Ls 10.00% 421.115,50 42111
42111
Total cost 1.263.271
Bunga Pinjaman : 65,00% 8.602.023,00
- Total Annual Payment 2.079.112,23
- Beban Bunga Rata-Rata/Tahun
358.707
Total Operational Cost+Interest+Profit 1.621.979,.

Source; Dept of LPG
Filling Fee = (total cost of filling System operation: Total amount of production
Capacity) +tax +security seal cap & rubber seal
=(1,621,979.38: 15600) +4.5+ 2.5

= Rp.110.97 per Kg



4. Tube Maintenance Care
The assumption:

a. Long life of tube is 20 years
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b. Tube should be tested every 5 year, and repainted every 2.5 year.

Within 20 year, 20 % foot-ring of tube broken.

c. The capacity in selling the LPG is 12 Kg.

Table 4.7
Frequency Price/unit Total
(Rupiahs)
1. Replacement of tube 1 162000 162000
2. Tested 4 2500 10,000
3. Replacement of Valve 3 20,000 60,000
4. Repainted 7 10,000 70,000
5. Replacement of Foot Ring 0.2 25,000 5000
6. Other maintenance care 1 10,000 10,000
Total 317,000

Source: Dept of LPG

Volume of LPG transaction within 20 Years = 20x 12 x 12 Kg
=2880Kg
Cost of Tube maintenance Care per Kg = 317,000 \ 2880

= 110 Rupiahs




III. Marketing Cost

1. Transportation of PPDN( Pengangkutan &Pengisian Dalam Negeri)

The transportation fee Pertamina for the agent is based on the total amount

of the LPG (in Kg) and the distance.

Table 4.8
UPMS | No | SPPBE (Loading&filing Quantity Distance (km) | Tariff | Total
Station Bulk Elpigi) (kg)
I Pertamina Sold to:
1 Wanantara D.S ( P. Susu) 100,013560 171 86 856.159.380
(Tandem) 13,027,500 78 39 508.072.500
2 Subur Inti Surya 9,526,500 <40 20 190.530.000
3 Sinar Mandiri 18,548,880 225 113 2.086.749.000
4 Trihartas ( Tandem) 7,799,500 <40 20 155.990.000
( P. susu) 10,272,620 133 67 683.129.230
n 1 Dirgantara bhakti S. (Clcp) 2.844.30 153 77 217.629.495
( Balongan) 1.709.910 170 85 145.342.350
2 Manggala Puri Sakti 27.128.660 366 183 4.964.544.780
3 Bhakti Bunga Ananda 28.055.500 288 114 3.198.327.000
4 Lumbung Energi Bumi 18.995.720 365 183 3.466.718.900
5 Restu gas Aji 14.223.800 288 144 2.048.227.200
6 Dharma Srana ( Cilacap) 12.726 336 168 2.137.968.000
( Balongan) 293.750 342 171 50.231.250
I 1 Masulaagung Garbhamas 16,030,000 | 586 293 4.696.790.000




v 1 Nuralam Pertiwi 13,232,000 <40 20 264.640.000
2 Remaja bangun k 12.249.000 <40 20 244.980.000
3 Sinar Mutiara Indah 40.266.000 <40 20 805.320.000
4 Dastraco selaras 31.628000 <40 20 632.560.000
5 Suryandra Nusa 36.756.000 <40 20 735.120.000
6 Eramina kencana 18.830.000 <40 20 376.600.000
7 Irajaya 11.790.000 80.30 40 473.368.500
8 Gasindo Citra P. ( tj Priok) 20.500.380 179.70 90 1.841.959.143

( Balongan) 3.363.840 179.70 90 302.241.024

9 Bajubang Gasindo 13.212.850 197.20 99 1.302.787.010
( Balongan) 2.834.110 197.20 99 279.443 246

10 | Bina Loka Citra( Bign) 15.949 460 211 106 1.682.668.030
(Tugu Barat) 2.412.850 202 101 243.697.850

11 | Eriks Darmasentosa 59.814.000 <40 20 1.196.280.000
12 | Bumindo Gasutama 35.060.000 <40 20 701.200.000
13 | Panutan Selaras 10.060.000 48 24 241.440.000
14 | Karyabhakti Insan Utama 13.656.000 73 37 498.444 000
15 | Kenrope Utama 40.242.000 5230 26 1.052.328.300
16 | Mandalagiri(Tj. Priok) 16.412.560 189.50 95 1.555.090.060
( Balongan) 3.831.650 189.50 95 363.048.838

17 | Purnatarum Murni Rahayu 16.956.020 186.30 93 1.579.453.263
18 | Sumbahan Wirakarta 5.910.000 140.80 70 416.064.000
A% 1 Yudhaguna Saritirta 37.970.000 <40 20 759.400.000
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iv 1 Geha inti Citra 27.804.500 98 49 1.362.420.500
2 Sinar Mutiara indah 28.238.000 67 34 945.973.000
3 Sinar Hasil buana 18.878.200 130.40 65 1.230.858.640
4 Adhi kartia S. 7.720.000 <40 20 154.400.000
5 Indotama A. 15.675.000 44 22 344.850.000
6 Andhika Dian Utama 17.568.000 <40 20 351.360.000
7 Suman gaung paersada 15.363.000 <40 20 307.260.000
8 Dewata Gassari 24.775.000 55.40 28 686.267.500
9 Surya Mitra Impressa 11.550.000 76 38 438.900.000
TOTAL 821.705.150 48.776.831.989

Source: Dept of LPG

The Average transportation fee = 48.776.831.989 : 821.705.150

Cost of Money

= 59,36 Rupias/Kg

Cost of money calculated by the amount of credit that is given by

Pertamina to the agent.

Cost of money calculated based on:

- Stock of LPG in Depot supply point is 6 days

- Credit that are given by Pertamina for SPPBE in 1 month.

Bank interest rate is 18%/year.

Cost of money: (6/30 +1) month x 18%/yearx 1 year/12 month

- 1.8%
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3. Overhead & promotion

The cost of promotion is assumed 1% of the total cost of production.

IV. Margin dealer

Margin dealer increasing from 9.52% to 12.5%

Table 4.9
No. LPG Price per Kg Margin (Rp) Y%
(Rp)
1 370 70 18.92
2 590 88 14.92
3 639 92 14.40
4 750 118 o7
5 1000 150 15.00
6 1500 170 11.33
7 2100 200 9.52
8 2400 300 12.50

Souce: Dept of LPG

The decreasing price of fabrication cost and marketing cost do not give

big impact to the decreasing price of LPG, because the basic cost is already high.
Based on the above price structure, we can see that the main problem in the
pricing method of Pertamina’s LPG product is not really in the efficiency of the
operation, but rather, it is in the determination of price when the product was first

launched 1n 1966. The price was set very low at the beginning of LPG’s operation.
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This was mainly caused by some political influences from government in the form
of polices. These policies were established with the purpose of helping the society
to fulfil their needs. It was by fact that in the time Pertamina decided to launch
LPG to the market, this product was meant for those of middle and upper class of
society who did not really need to be supported tinancially. Deep in the price
structure of LPG, there is an item =~ Margin of Pertamina™ that reflects the profit
(or loss) earned by Pertamina in running LPG business. Unfortunately. it always
became the loss instead of the profit of the company. This matter, in relation with
the previous explanation, was caused by the perception of the society that LPG
should be a cheap product, whereas in the reality, this product was never been
cheap at all in terms of production cost. To be more technical, we can sum up the

price structure into:

I EP= (CGS+MP) x ( 1+ PPN)

SP=EP+MD

I MP= (EP/(1+ PPN))- CGS

Where;

CGS = Cost of Goods Sold
PPN = Value Added Tax
EP = “Ex Pertamina™ Price
MP = Margin ot Pertamina
Md = Margin of Dealer

SP = Selling Price




46

By these equations, we can see that “Ex Pertamina™ price is (2,658.16 —
749.07) x 1.1 = Rp. 2,100. And the Selling Price is Rp.2,400. This will require
Pertamina to have the margin of - Rp. 749.07. Contradicting this situation, if only
Pertamina already socialized to the society about real condition instead of spoiling
them with cheap price, the “Ex Pertamina™ price would at least be (2,658.16 + 0) x
1.1 = Rp. 2,923.98. And the selling price is Rp 3,223.98. This price, with the
assumption of “other things held constant”, would be the minimum target price for
Pertamina in increasing its LPG price. The margin of this price is zero or BEP. By
these, we can conclude that the biggest mistake of Pertamina was when it determined
a cheap price for an expensive product. The next step Pertamina should do is to
choose between making itself looking so inefficient by maintaining a cheap price of
LPG, and making itself to be an efficient company by increasing the price just like in
above equations. Each of the two options has its consequence, the former can
preserve the trust of the society with the cost of loosing its “charm” in the eye of
investors. The later can attract investors to put their money in the company with the
cost of loosing their consumers. Both options seem to be quite painful in practice, but

that is the price for their mistake in the past.




CHAPTER YV

CONCLUSION AND RECOMMENDATION

1. CONCLUSION
After completing the process of data analysis, the final step of this study is to
make conclusion. There are several things to conclude in this study;
a The source of the problem of increasing price of Pertamina’s LPG product
lies in its incorrect decision in the past, not in current financial decision.
b The mistake made by Pertamina is that it set the price cheap for an
expensive product.
The effort Pertamina made at these days to increase the price of LPG is a
little bit too late since society have made their perception that LPG is a
cheap product.
¢. The factor of the changes of regulation, stimulate other investor joining the
LPG business, and the price structure of LPG can be use by LPG
department as a reason to increasing the price nowadays. Increasing Price
nowadays is reasonable, because this is one of the strategies to cover the

losses.

47
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2. RECOMMENDATION

Considering  the situation experienced by Pertamina, there is a
recommendation that can be derived to overcome its problem. The effort of
increasing the price of Pertamina’s LPG by increasing the price should be
accompanied by the effort to convince the society that LPG is worth a high price.
This etfort can be in the form of giving the best quality service or other things that
can show how valuable LPG is. Such policy will take a long time to yield a good
result, but this is the best solution for fixing the mistake Pertamina made in its

past.
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STRUKTUR HARGA JUAL LPG UNTUK RUMAH TANGGA DAN INDUSTRI

| 1 [BIAYA POKOK PRODUKSI ) -
1. Product cost FOB o I -
4| -EksKilang PERTAMINA 85% *) 196,83 1.673,01 -
"'| -Eksimport(incl. eksKPS) 15%™) | 28507 | 38261 | ]
¢ 2. Freight 21,61 216,12 - )
227,74 AL
| 1l [BIAYA PABRIKASI B | -
2 |1. Operasi Depot - 12 o
bl2losses@5%) | Mm% | )
© {3.Filing Fee SPPBE . 1og7
” 4. Pemeliharaan Tabung 110,00 -
- . - 263,45 o83 |
Ill |BIAYA PEMASARAN : —{ I
1. Angkutan dalam PPDN i A 5936 . .
2.Costof Money 4089 -
|3. Promosi & Overhead 22,72 I
,,,,,,,,,, , b 1229 o 390% -
ol A
IV [HARGA POKOK (1 + Il + IIi) %\~ 4
V |MARGIN DEALER (including PPN dealer) 30000 | 9,53% .
| VI (PPN 10% ’ 19091 | 606% .
Vil |[HARGA JUALTANPA LABA ; 344907 0| 10000% |24
vii|HaRGAOUAL | | 240000 .
IX |RUGIPERTAMINA (VIlVI) | 1 ra90  C | i )
Catatan:
*} BPP audited thn 2000

) Harga LPG Mix berdasarkan rata-rata CP Aramco 3 tahun terakhir (US$ 248,52 /MT + US$ 6,55 IMT)
Kurs US$ 1 = Rp 10.000,-




PERKEMBANGAN HARGA ELPIJI 1968 S/D 2002

Harga eks Margin Harga
Tahun Kemasan| Pertamina Agen di Konsumen Keterangan
Rp Rp Rp
1968 - 1973 10.5 Kg; 43.92 17.36 61.28|Fac.PD/PCH-(DMOD-KAD)
tmt.01 Mei 1969 13 Kg 42.79 15.51 58.30 | Tanggail 01 mei 1969
1974 ]
tmt 01 April 1974 | 10.5 Kg| 52.38 19.04 71.42|SK.N0.602/Kpts/DR/DU/T4
13 Kg| 52.31 16.92 69.23| Tanggal 01 April 1974
45 Kg| 52.22 13.33 65.55
1000 Kg 52.00 10.00 62.00
1975 _
tmt 07 Mei 1975 10.5 Kg| 80.95 19.05 100{SK. No.1123/Kpts/DR/DU/TS
13 Kg| 82.31 17.69 100|Tanggal 07 mei 1975
45 Kgi 81.67 13.88 95.55
1000 Kg 81.00 10.00 91.00
1976 - 1978 -
tmt 01 April 1976 | 10.5 Kg| 127.14 30 157.14|SK. No.056/Kpts/DIR/PDN/76
13 Kg| 127.69 30 157.69|Tanggal 01 april 1976
45 Kg| 127.11 29.55 156.66
1000 Kg 127.00 28.00 155.00
1979 |
tmt 05 Maret 1979 | 10.5 Kg| 173.81 30.95 204.76|SK. No.003/Kpts/DIR/PDN/79
13 Kg 173.85 29.99 203.84|Tanggal 05 Maret 1979
45 Kg| 173.56 29.77 203.33
1000 Kg 173.55 28.05 201.6
1980 - 1981 R
tmt 01 Peb. 1981 10.5 Kg| 247.62 38.09 285.71|SK. No.005/Kpts/DIR/PDN/80
13 Kg| 230.77 38.46 269.23|Tanggal 01 Pebruari 1980
45 Kg| 238.89 38.88 277.77
1000 Kg 231.5 38.50 270.00
1982 - 1984 o
tmt 01 Peb. 1982 | 10.5 Kg| 285.71 47.62 333.33|SK. No.Kpts-142/C0000/82-B1
13 Kg 282.69 48.07 330.76{Tanggal 01 Pebruari 1982
45 Kgj 284.44 48.89 333.33
1000 Kg 282.00 48.00 330.00
1985 - 1986 SK. No.Kpts-1087/C0000/85-S3
tmt 01 April 1985 |Per - Kg 300.00 70.00 370.00 |{Tanggal 01 April 1985
1987 - 1989 SK. No.Kpts-92/C0000/87-S3
tmt 01 Okt. 1987 |Per - Kg 502.26 88.65 §90.91| Tanggal 01 Oktober 1987
1990 - 1991 SK. No.Kpts-120/C0000/90-S3
tmt 01 agust.1990 | Per - Kg 546.12 92.88 639.00 [Tanggal 01 Agustus 1990
1991 - 1995 SK. No.Kpts-177/C0000/91-B1
tmt 22 Juli 1991 {Per - Kg 631.86 118.14 750.00 |Tanggal 23 Juli 1991
1995 - 1998 SK. No.Kpts-196/C0000/95-S3
tmt 19 Desm. 1995{Per - Kg 850.00 150.00 1,000.00 |Tanggai 19 Desember 1995
1998 - 1999 SK. No.Kpts-063/C0000/98-S3
tmt 05 Mei 1998 |Per - Kg 1,330.00 170.00 1,500.00 {Tanggal 04 Mei 1998
2000 - 2001 SK. No.Kpts-097/C0000/2000-S3
tmt 02 Nop 2000 |Per - Kg 1,900.00 200.00 2,100.00 |Tanggal 02 Nopember 2000
2000 - 2001 SK. No.Kpts-084/C0000/2002-S3
tmt 02 Nop 2000 |Per - Kg 2,100.00 300.00 2,400.00 |Tanggai 06 Juli 2002

Catatan:
exl/c/perkm-hrg/Sp



00¥°2 G'0 uojjjjw | | uoliw 00Z |eisauopuj |y

009°€ 9 uoypiw $p|  uonuw gz | eishejey | ‘¢

0007 € uolpiw g2 | uoljjiw 99 puejiey]| ‘¢

000°0¢C 91 uoljiwr g | uoljjw 22| Buedar| -}

3y J4ad pondurnsuos} (LIA) uonduns uoyendod £1yuno ‘ON
NII] 1LY % -uo)) Dd'1 JO Jjunowie 9y J, J

S21JUN0d 18410 Yjim uosuedwon

uonduwinsuod 9d-1



0012 VISINOANI | 0l

> 009°€ VISAVIVIN 6
L¥1 0L FYOdVONIS 8
68L°G VIHOM L
00€'S WYNLIIA | 9
0S0'¥ NVMIV.L S
896 ¥ INIdITIHd 4
08¢ VIGNI €
00002 (M3TIV.LIY) ONVLTr 4
GLL'E ANV 1IVH.L !
(331/4¥) DdT VOUVH VIVOIN N

(o VISY UL 20U J1e}ay ©dT

S8L1JUN09 19Y3j0 Y}im uositiedwosn




009

00lL°¢

VISINOANI

0SlvC

L¥L0l

JdH4OdVONIS

0G0°1

896

VNIdI'4

Ovy

08¢

VIANI

00€°¢cE

000°0¢

ONVdAr

0L0°¢C

GLL'E

ANV 1IVHL

0.€

NVNLIA

A 2 ﬂ.\ 3% AR L By TR L PR P TR e S A bt i j%.@ R ST TR N PO . s
[EESTEE PREESSER A ! FER g LR R AR : i SRRy T IR ey e e e St
Sy ; 3 N
PR SR N - . 5 .

Y FRRTTE

|"od1vouvi

_INO

00€°S

.
B
N

VdvOAN vdvy3g3d Id

JINOOINI TVNOILVN SSOH9 SA 9d1 VOUVH




llllll

9d1 bunqe] yuqed

‘ynuad esedos |sBunpeq snsnyy| ynpoid uep 9d1 eyesn
Wun redwes uesesewWad YU YO[0 UBNBRUESYENP BIEjUBIDS snun (.

IIIIII

ueqn
6unfue] Gueyy

z {senjeaz -
Iseqquewejdusy -
UTRURIUBID -

1

. |

nely
eyesq uebBuequobuay
el19)] joduwiojoy

jue|d Bunng o4

P I I . T Ty

lllllllllllllllllllllllllllllllllllllllllllll

€& * IPHiPIOn

ejay eyesn
1 uebuequabuay
19feuely usisisy

{senjeay -
[SOwWoL4 vuRdULY -
uvesesewed
uep vemjefued
‘ueejpsfued sueduL)y -

Jesed uebuequabuoyg
uep ueesnjwey) ‘quad

je10}

N T ™

NO ™

1e1ay eyesn ‘quebued daq ‘qng
uesesewdd ‘daQ ‘qng
veepebusy ‘dag ‘qng

sueianeg 9 sofeuepy

yejpwnp

a

1Seus0y

ef10)) jodwojey

|SEnjEAz -
|s0W0sg suRIULY -

. ussesewod

uep uesnieived
‘uvejpelued vuwousy -

|senjeAy
uep ueeuesussay

v

—

ueseseway
Jofeuely usysisy

18940[81(Q) -
ewIN0Lg -

Ansibo lyy

2Ieg uvsUqUe g -
jswiedQ unpepusBuey -
wwiBosg uep suvrusy -

uejjepuabuay
uep ueeuedsuasad
ef19)] yodwojay

——

ueepebuoy
Jofeuely ussisy

SUE)aNIS

od1
J0feuep

v

SNSNHM YNAO¥d Nva 9d1
JICVNVIN TVHINIO

UINIH LVIODIYIA

VOVIN NVa NVYVSVYI3Id ONVaIg

SASNH) XNAOYUd NVaA 9d1 YHVYSN LINN

D41 NIWIINVAIO

(4%




Ansnpuy

Aauyay YNIWY LY

frivaren: b o

NU31Vd NOLLNENRILSIA '? A1ddNS



ueburesiad eia idepeybusw eybues wejep eAusnsnyy eulwepa

Ibeq Joyew youd ipeluaw ynun jadwoy uep [euoisajoid ©IeIaS BlofRYIp

bueA sjusiq seyjua niens ipelusw NUNYp H47 "pig IP SNSNYY BUIWBLD BYR|N
11002 unye| 22 "oN sebi nn eAuueynyeuaqip uebuag

Isepodsues) uep |IsJawoy ‘Uisnpuj Jopyas 1uadas eAuiseyjde
ebn[ 1de} awnjon eAuey yepn jesad buequiayiaqg Jeyeq ueyeq rebegas 47 o

I,

Wgg buidwepuad 1610us iseyisianp
eyesn jebeqas ifidj3 ueyeipakusw uebuap jwouoy isesijiqels buepiq ip yejuuswad weiboid buelunusyy e
119bau weyep 1p ebbuey yewnu iswnsuoy yeue; yekuiw ueejuwiad nlej iBueinbuspy «

1wnq yeAuiw ep buidures ynpoud [isey uejeejuewad ueyyexbulus)y«

»jNjuN Yejepe 547 uey esewsau euiweua  jeme uenln] o

I1d|3 buebep eweu uebuap Jesed Ip [euayip bueh n47 seussye

Jeyeq ueyeq uebuap ueyjeusysadip rejnw eisauopu| jeyelefsew go9g | unye| o

Bue)ejag Jeje] |



Od'T [P
eyEBSn LIBp UB3UNJUNSY UBY[BWISYBWIIN «

‘TI980U
werep HJT (o1eYs o3 rew) 1esed Bsgued
Isusjod Jngoarow Uuep uLyUBYRIISAWIN «

2d1  JISTIN



LLNN ONIYALAN B DN 008 HdTOHNNGYL a0
HONOYHL IAIMA 9d1 °D

" "INFLSAS ONIITLIN NVA Vdid NVONVSYINId '8
ONITIMINYIF ONVA NOL Z YNVL dIXS 'V

JINNTOA S3TVS ASVIYONI »
vaviyag Hvdns Lvvs vavd I

i

ONVINISI

aa ikt v
A e S R e

o WO A
i <m

d31S A8 d3LS ANYANYLS ISYININI o
i d31S AS d3LS I21Ud ISYINONI

FNNTOA SFTVS NIVLINIVIN «
1I9NAU3IN HISVIN LVYVS vavd |

ul Jees |rd13 16ajeny g



‘'sebnjad eweu uep euiweusad obojeweu ‘ueeyesniad
obojreweu ueywnjuesuaw buel o4 ebeiunweird uep sebmad 16eq webelsog .
947 ebeiunweud uep sebnjad Buiuies|
‘eJed uebuap ueyeuesye|p

‘uswinNsuoy iueAejow wejep usbe eliaupy eped ueuiwel :njei ‘ewld uaby ueuiwep

eAuisyues 1mjuaq 1ulj denasip 947 ueisnguisipuad

wejep 4OS uedessuad uep uejenquiad ‘uesemebuad wejep ueyieqiad

uiel-uie|

uep suoydsajs} ‘ou ‘ebiey ‘Is| ‘uabe jewele uep eweu :jewio} uebusp uejenluad

uoq pjjiwsw ynjun uejeybued und neje uabe denas epeday uegilemay)

(1epno) ueeybued uep Jajeap |iIgow ‘Jajeap denas Ip uebuequui |

94 uabe sejjuapl 1Iebegas deim ansejd uebuesewad

(deo jeas Ajunbas eped 3gd4dS

Buisew-Buisew ynjun jeisiut uep eutem uedesauad) suosase uedeybua|ay
IS| uejedalay] .

‘ejed uebuap ueyeuesye|ip ‘yieq bueA I1si uebuap

ynpoud ueyjedepusw ynyun uswnsuoy epeday ueuiwel :njieA ‘ewiid Is| ueuiwep

:njied ey ¢ nndisw Buef ‘ ewllid eq49S ueuiwep,,
wesboud ueydessyp ueye ‘9d7 ueueAe|pinpoid ninw ueyjexbuiusw eybuel wejeq



Jeyelelsew Ip ueeipasia)ey ueulwE

ueeunbbuad wejep Isuaisyy .

Jepuejs bueA bunqge) jeiag .

(ye2) uejidweuad uep ueuewesy 16as Lep yieq ‘ewnd BueA unge} MNp -
‘eled uebuap ueyeuesye|ip ‘UsSWNSUOY
uebuey Ip ledwes 547 ninw depeysa) ueuiwel :njieA ‘ewrid nIny ueujwep

G9-G¥9-1-008-0 ISe}IUNWOY uep 918G a1 JBWO0)ISNY) »
uejesbued uep uabe denses eped ubis uoau uebuesewa »

UawNSUOoY

IBungnyip yepnw bueA uodajs) Jowou uep jewele ‘ueeyesniad eweu/ob07
‘euiwepad oboj uebusp eusem isesuepuels uebusp ueeiepuay uejeoabua .



weINQ(R} sapuaey inyel onoz vhye)

£Z1-earayy

%8V v %2S'S. 80895 'vET vEL'06L'C2. Z12'85¢£'856 1002 Ul
%2C6°LT %802 . 029°2¥1'v02 969°290°L2S aLg'oLz'IeL 000Z Ui
%96°ST %b0vL 0S6'PS6°€E 968°06€'/99 98'SYE‘L06 0002/66 UL
%E9'€T %LE 9L 0v9'vvS 68l 721'885'C19 Z9€'€EL 208 66/86 "UL
%EL LT %LT'CL 1SS'L¥S'eEe 0Z1'60.°809 119'952'Zv8 86/.6 ‘Ul
%EL LT %LZTL 882°'29Z'502 YZy'vL6'vES AN 7241 7] 16/96 ‘Ul

pu) 1y (DY) (b)) (b))

% % pu| 1y IvioL Nadd

IILSNANI NVA VOONVL HYINNY 9dT NVIVIVINEC ISVSITVIY




1IN 000°0.6 punoJe Aq uondwnsuod 94 eissuopuj L00Z U

IvIA

00. 00./66 66/86 86/.6
1 t °

- 0007001

vt - 000°002
%9T %92

i ol C ¢ - 000°00€
fsnpum

ploYasnoH O - 000°00¥

UoLIN

- 000°00S

- 0007009

bl - 0007004

%L Yot
- 000°008

Ansnpui pue pjoyasnoy 1oy 54 sasn ay|



L 8221 3843341 JUL. 22 2092 2S:11AM PL

RCM : URS PERSO DIT P PHONE NQ.

PERUSAHAAN PERTAMBANGAN MINYAK DAN GaS BUMI NEGARA
(PERTAM]|N A )

Kantor Pusat
Jalan Madan Meriaca Timur 1 A Jeiarta 10110 Ketek Pos - 1012 JKT
Teigpon (82-021) 381811 1.3816111  Faes: 343382¢ - 363588 hito// wew.Paramina com

Jakarta, 2% Juli 2002
No :4468 /E00700/2002-S8

Lampiran D -
Perihal - Rraktek Kerla Lapanagan
Kepada

Dekan Universitas Islam Indonesia
Condongeatur, Sleman, Yogyakarta 55283
Facs: 0274-882589

Dengan hormat,

Sehubungan dengan Surat Saudara No.319.3.A tanggal 24 April 2002 perihal tersebut
diatas, dengan ini disampaikan bahwa kami dapat menerima Praktek Kerja Lapangan

atas nama :
Nama/Nirm : 8dri. Rosmah Alawiyyah - 98312195
Waitu : Kesempatan Pertama
Tempat : Keuangan Dit. Hilir
JI. Medan Merdeka Timur 1 A Lt. 14
Jakarta - Pusat

Demikian kami sampaikan untuk Saudara proses lebih lanjut dan atas kerjasama yang
baik, kami ucapkan terima kasih.
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