DAFTAR PUSTAKA

Ajzen, I. (1985). From Intentions to Be havior: A Theory o f Planned Behavior. In
J. Kuhl dan J. Beckman (Eds.): 11-39.

. (1991). The Theory of Planned Behavior. Organizational Behavior
and Human Decision Processes, 50 : 179-211.

Ajzen, 1., dan Fishbein, M. (1975). Belief, Attitude, Intention And Behaviour; An
Introduction To Theory And Research. Philippines: Addison-Wesley
Publishing.

. (1977). Attitude-Behavior Relation: A Theoretical Analysis and
Review of Empirical Research. Psychological Bulletin, 84 : 888-918.

Albrecht, W. S., dan Albrecht, C. (2002). Fraud Examination. USA: South
Western Educational Publishing.

Alcock, L., P. Chen., Ching, H. M., dan Hodson, S. (2003). Counterfeiting: Tricks
and Trends. Journal of Brand Management, 11 (2) : 133-136.

Al-Rafee, S., dan Cronan, T. P. (2006). Digital Piracy: Factors that Influence
Attitude Toward Behaviour. Journal of Business Ethics, 63 : 237-259.

Altinkemer, K., dan Guan, J. (2003). Analyzing Protection Strategies for Online
Software Distributio. Journal of Electronic Commerce Research, 4 (1) :
34-48.

Ang, S. H., Cheng, P. S., Lim, E. A. C., dan Tambyah, S. K. (2001). Spot the
Difference: Consumer Responses Towards Counterfeits. Journal of
Consumer Marketing, 18 (3) : 219-235.

Arijanto, A. (2011). Etika Bisnis bagi Pelaku Bisnis: Cara Cerdas dalam
Memahami Konsep dan Faktor-Faktor Etika Bisnis dengan Beberapa
Contoh Praktisi. Jakarta: PT. RajaGarfindo Persada.

Association of Certified Fraud Examiner, Fraud Examiner Manual. Printed in
USA by the Associate of Certified Fraud Examiner Inc, The Greg or
Building 716. West Avenue Austin Texas 2005 and 2006.

Banerjee, D., Jones, T. W., dan Cronan, T. P. (1996), The association of
demographic variables and ethical behavior of information systems
personnel. Industrial Management & Data Systems, 96 (3) : 3-10.



Bearden, W. O., Netemeyer, R. G., dan Teel, J. E. (1989). Measurement of
consumer susceptibility to interpersonal influence. Journal of Consumer
Research, 15 : 473-481. http://dx.doi.org/10.1086/209186

Beck, L., dan Ajzen, 1. (1991). Predicting Dishonest Actions Using the Theory of
Planned Behavior. Journal of Research in Personality, 25 : 285-301.

Bui, M. H. (2005). Environmental Marketing : A Model Of Consumer Behavior
Loyola University New Orleans. Association of Collegiate Marketing
Educators Proceedings of the Annual Meeting of the Association of
Collegiate Marketing Educators.

Callan, B. (1998). The Potential for Translantic Cooperation on Intellectual
Property in Asia, Working Paper, The Barkeley Roundtable on the
International Economy, available:
http://www.ciaonet.org/wps/cab02/cab02.htmi

Chow, W. S., dan Choi, K. Y. (2003). Identifying managers who need ethics
training in using IT at work. Behavior & Information Technology, 22 (2) :
117-125.

Christensen, A. L., dan Eining, M. M. (1991). Factors influencing software
piracy: Implications for accountants. Journal of Information Systems, 5
(1) : 67-80.

. (1993). A Structural Model of Software Piracy. Unpublished
manuscript.

Commission of the European Communities. (1998). Combating Counterfeiting
and Piracy in the Single Market. Green Paper. Presented by Commission,
Available at
http://europa.eu.int/comm/internal_market/en/indprop/piracy/lvcone n.pdf,
Accessed on 16 December, 2004.

Coombe, K., dan Newman, L. (1997). Ethics in Early Childhood Field
Experiences. Journal of Australian Research in Early Childhood
Education, 1 : 1-9.

Cooper, D. R., dan Schindler, P. S. (2006). Metode Riset Bisnis. Translate by
Budijanto, Didik Djenaedi and Damos Sihombing. Jakarta: PT. Media
Global Edukasi.

De Matos, C. A,, ltuasssu, C., dan Rossi, C. (2007).Consumer attitudes towards
counterfeits: a review and extension. Journal of Consumer Marketing, 24
(1) : 36-47.


http://dx.doi.org/10.1086/209186
http://www.ciaonet.org/wps/cab02/cab02.html

Dasipah, E., Budiyono, H., dan Julaeni, M. (2010), “Analisis Perilaku Konsumen
dalam Pembelian Produk Sayuran di Pasar Modern Kota Bekasi”, Jurnal
Agribisnis dan Pengembangan Wilayah, 1 (2).

Fakih. (2001). Analisis Gender dan Transformasi Sosial. Yogyakarta: Penerbit
Pustaka Pelajar.

Falah, S. (2006). Pengaruh Budaya Etis Organisasi dan Orientasi Etika terhadap
Sensitivitas Etika. Tesis. Program Studi Magister Sains Akuntansi.
Universitas Diponegoro.

Fitria, P. (2012). Analisis Pengaruh Normative Susceptibility, Value
Consciouness, Collectivism, dan Novelty Seeking terhadap Behavior
dalam Repurchase Intention of Fashion Counterfeit. Skripsi Program
Sarjana (S1) pada Fakultas Ekonomi Universitas Sebelas Maret.

Ford, R., dan Richardson, W. (1994). Ethical Decision Making: A Review of the
Empirical Literature. Journal of Business Ethics, 205.

Fornell, C., dan Bookstein, F. (1982). Two Structural Equation Models: LISREL
and PLS Applied to Consumer Exit-Voice Theory. Journal of Marketing
Research, 19 : 440-452.

Fornell, C., dan Larcker, D. (1981), Evaluating Structural Equation Models with
Unobservable and Measurement Error. Journal of Marketing Research, 18
: 39-50.

G. Wong, A. Kong., dan Ngai, S. (1990). A Study of Unauthorised Software
Copying Among Post-Secondary Student In Hongkong. The Australian
Computer Journal, 22.

Ghiselli, E. E., John, P. C., dan Zedeck, S. (1981). Measurement Theory for the
Behavioral Science. New York: W. H. Freeman and Company.

Ghozali, I. (2006), Structural Equation Modeling Metode Alternatif dengan PLS
(Kedua ed.), BP Undip, Semarang.

Hamzan, W., dan Bayu, R. (2013). Hubungan Variabel Demografi dengan
Respon Konsumen Terhadap lkaln Merk Top Coffe di Kota Denpasar.
Jurnal Ekonomi, 2 (9) : 1036-1052.

Haque, A., Khatibi, A., dan Rahman, S. (2009). Factors Influencing Buying
Behavior of Piracy Products and its Impact to Malaysian Market.
International Review of Business Research Papers, 5 (2) : 383-401.



. (2010). Factors Influencing Consumer Ethical Decision
Making of Purchasing Pirated Software : Structural Equation Modelling
on Malaysian Consumer. Journal of International Business Ethics, 3 (1).

Hartono, J. (2013). Metodologi Penelitian Bisnis: Salah Kaprah dan Pengalaman-
Pengalaman. (6 ed). Yogyakarta: BPFE.

Hermawati, S. (2013). Pengaruh Gender,Tingkat Pendidikan dan Usia Terhadap
Kesadaran Berasuransi Pada Masyarakat Indonesia. Jurnal Ekonomi
1(2).

Hidayat, A., dan Diwasasri, A. H. A. (2013). Factors Influencing Attitudes and
Intention to Purchase Counterfeit Luxury Brands among Indonesian
Consumers. International Journal of Marketing Studies, 5 (4).

Huang, J. H., Lee, B. C. Y., dan Ho, S. H. (2004). Consumer attitude toward gray
market goods. International Marketing Review, 21 (6) : 598-614.
http://dx.doi.org/10.1108/02651330410568033

Hurlock, E. B. (2002). Psikologi perkembangan : suatu pendekatan sepanjang
rentang kehidupan. Surabaya : Erlangga.

Husted, B. W. (2000). The impact of national culture on software piracy. Journal
of Business Ethics, 26 : 197-211.

Hyun, J. L., Hyeon, J. C., Wenwen, X., dan Ann, F. (2010). The Influence of
Consumer Traits and Demographics on Intention to Use Self-service
Checkouts. Journal of Marketing Intelligence and Planning, 28 (1) : 46-58.

Indayani, K., Kirya, I., dan Yulianthini, N. (2014). Analisis Faktor-Faktor yang
Mempengaruhi Keputusan Konsumen dalam Membeli Mobil. E-Journal
Bisnis Manajemen dari Universitas Pendidikan Ganesha. [online]. Vol. 2.
Tersedia di ejournal.undiksha.ac.id inde .php JJM article download 2091
1824.

Indriantoro, N., dan Supomo, B. (2002). Metodologi Penelitian Bisnis.
Yogyakarta : BPFE Yogyakarta.

Irawan, dan Wijaya, F. (1996). Pemasaran. Yogyakarta : BPFE Yogyakarta

Irawan, Widjaya, F., dan Sudjoni. (1997). Pemasaran Prinsip dan Kasus. Penerbit BPFE.
Yogyakarta.

Keraf, A. S. (1998). Etika Bisnis Tuntutan dan Relevansinya. Jakarta: Kanisius.


http://dx.doi.org/10.1108/02651330410568033

Kohlberg, L., Stages., dan Sequences. (2006). The Cognitive-Developmental
Approach to Socialization. In S.Al- Rafee & T.P. Cronan. Digital Piracy:
Factors That Influence Attitude Toward Behavior, Journal of Business
Ethics, 63 : 237-259.

Kotler, P., dan Amstrong, G. (2001). Prinsip-prinsip Pemasaran, (Penterjemah ;
Damos Sihombing, M.B.A), Jilid I, Edisi 8, Jakarta: Erlangga.

Kotler, P. (2002). Marketing Management. New Jersey: Prentice Hall, Pearson,
Education Internasional.

Kotler, P., dan Keller, K. L. (2009). Marketing Management. New Jersey:
Prentice Hall.

. (2012). Marketing Management 14™ Edition. New Jersey: Pearson
Education, Inc.

Kwong, T. C. H., dan Lee, M. K. O. (2002). Behavioral Intention Model for the
Exchange Mode Internet Music Piracy. Proceedings of the 35th Hawaii
International Conference on System Sciences. IEEE.

Lai, K. K. Y., dan Zaichowsky, J. L. (1999). Brand Imitation: do the Chinese
Have Different Views?. Asia Pacific Journal of Management, 16 (2) : 179-
192.

Lau, E. K. (2006). Factors motivating people toward pirated software. Qualitative
Market Research: An International Journal, 9 (4) : 404-419.

Liang, Z., dan Yan, Z. (2005). Software piracy among college students: A
comprehensive review of contributing factors, underlying processes, and
tackling strategies. Journal of Educational Computing Research, 33 (2) :
115-140.

Loch, K. D., dan Conger, S. (1996). Evaluating Ethical Decision making and
computer use. Communications of the ACM, 74-83.

Lynch, S. (2002). Commercial Counterfeiting. Paper prepared for Trade
Inspections Conference, October 23 : 1-23.

Mai, N. T. T., Kwon, J., Garold, L., dan Sandra, G. L. (2003). An Exploratory
Investigation into Impulse Buying Behavior in a Transitional Economy : a

Study of Urban Consumers in Vietnam. Journal of International Marketing,
11 (2) : 13-35.



Malaihollo, J. (2007). Perilaku Konsumen terhadap Keputusan Membeli Produk
Air Minum dalam Kemasan. Skripsi Program Sarjana (S1) pada Fakultas
Ekonomi Universitas Kristen Indonesia.

Mangkunegara, A. P. (1988). Perilaku Konsumen. Bandung : Eresco
Mardalis, A., dan Putra, D. (2012). Faktor-faktor yang Mempengaruhi
Penggunaan Software Bajakan di Kalangan Mahasiswa. BENEFIT Jurnal

Manajemen dan Bisnis

Mayasari, I., dan Barcah, D. (2011). lllegal Digital Media Usage: Based on Moral
Judgment and Legal Awareness. Jurnal Bisnis dan Ekonomi, 15 (1).

MPAA. (2005). The cost of movie piracy. Washington, D.C.: MPAA.
http://www.mpaa.org (Accessed 18/01/2009)

Nordin, N. (2009). A Study on Consumers' Attitude towards Counterfeit Products
in Malaysia. A Ph.D. Dissertation, University of Malaya, Malaysia.

Nursaidah. (2013). Pengaruh Risiko Pembelian, Harga atas Kualitas Produk,
Kontrol Perilaku, Norma Subjektif, dan Integritas terhadap Sikap dan
Minat Pembelian CD Musik Bajakan di Kota Jember. JEAM, 12 (1).

Pangesti, M. Y. (2014). Persepi Intensitas Moral dalam Proses Pembuatan
Keputusan Moral. Jurnal llmu dan Riset Akuntansi, 3 (10).

Penz, E., dan Stottinger, B. (2005). Forget the "real" thing-take the copy! An
explanatory model for the volitional purchase of counterfeit products.
Advances in Consumer Research, 32 (1) : 568-575.

Peter, J. P., dan Jerry, C. O. (2000). Perilaku Konsumen dan Strategi Pemasaran,
Jakarta: Erlangga.

Phau, I., dan Teah, M. (2009). Devil wears (counterfeit) Prada: a study of
antecedents and outcomes of attitudes towards counterfeits of luxury
brands. Curtin University of Technology, Perth, Australia. Journal of
consumer marketing, 15-27.

Pratiwi, S. D. A. (2012). Pengertian Etika Bisnis. Diakses 5 januari 2013,
http://sitidiahayu.blogspot.com/2012/10/etikabisnis. html

Rahim M. M., Seyal, A. S., dan Rahman, M. N. (2000). Softlifting Intention of
Student in Academia, a Normative Model. Malaysian Journal of Computer
Science, 13 (1).


http://www.mpaa.org/

Rahim, M. D. M., A. H. Seyal., dan M. N. A. Rahman. (2001). Factors affecting
softlifting intention of computing students: An empirical study. Journal of
Educational Computing Research, 24 (4) : 385-405.

Rest, J. (1986). Moral Development: Advances in Research and Theory. New
York. Praeger.

Robin, D. P., dan Reidenbach, R. E. (1987). Some Initial Steps Toward Improving
the Measurement of Ethical Evaluations of Marketing Activities. Journal of
Marketing, 51 : 44-58.

Sari, Y. D. (2012). Analisis Faktor-Faktor yang Mempengaruhi Keputusan
Konsumen dalam Membeli Produk Industri Garment. Fakultas Ekonomi.
Universitas Udayana.

Schifter, D. B., dan Ajzen, I. (1985). Intention, Perceived Control and Weight

Loss: An Application of the Theory of Planned Behavior. Journal of
Personality and Social Psychology, 49 : 843-851.

Sekaran, U. (2000). Research Methods for Business: A Skill Building Approach.
3" Edition, John Wiley & Son, Inc., New York.

Setiadi, N. J. (2003). Perilaku Konsumen. Jakarta : Prenada Media.

Sims, R. R., Cheng, H. K., dan Teegan, H. (1996). Toward a profile of student
software piraters. Journal of Business Ethics, 15 : 839-849.

Solomon, S. L., dan O’Brien, J. A. (1990). The Effect of Demographic Factors on

Attitudes Toward Software Piracy. The Journal of Computer Information
Systems, 30 : 40-46.

Straub, D., dan Nance, W. (1990). Discovering and Disciplining Computer Abuse
in Organizations: A Field Study. MIS Quarterly, 14 : 45-60.
Sugiyono. (2003). Metopel Bisnis. Cetakan I1l. Alfabeta: Bandung.
. (2007). Statistika untuk Penelitian. Bandung: Alfabeta.

. (2014). Metode Penelitian Kuantitatif, Kuitatif dan Kombinasi (Mixed
Methods). Bandung: Alfabeta.

Suharyadi, dan Purwanto, S. K. (2009), Statistika Untuk Keuangan Ekonomi dan
Modern, Edisi 2, Salemba Empat, Jakarta.



Swinyard, W. R., Rinne, H., dan Kau, A. K. (1990). The morality of software
piracy: A cross cultural analysis. Journal of Business Ethics, 9 : 655-664.

Tan, B. (2002). Understanding consumer ethical decision making with respect to
purchase of pirated software. Journal of Consumer Marketing, 19 (2) : 96-
111.

Tang, T. L. P, dan Chiu, R. K. (2003). Income, money ethic, pay satisfaction,
commitment, and unethical behavior: is the love of money the root of evil
for Hong Kong employees?. Journal of Business Ethics, 46 : 13-30.

Trisdiarto, T. H. (2012). Pengaruh Faktor Sosial dan Personal terhadap Sikap
dan Niat Beli Konsumen untuk Barang Fashion Palsu di Kota Denpasar
dan Kabupaten Badung. Tesis. Program Manajemen. Universitas
Udayana.

Umar. (2011), Metode Penelitian Untuk Skripsi dan Tesis Bisnis, Jakarta:
Rajawali

Umar, N. (1999), Argumen Kesetaraan Gender: Perspektif Al-Qur’an,
Paramadina, Jakarta.

Utama, S. P., dan Rochman, F. (2013). Pengaruh Faktor Sosial dan Faktor
Pribadi terhadap Sikap dan Minat Pembelian Film Bajakan (Studi pada
Masyarakat Kota Malang). Jurnal Aplikasi Manajemen. VVol:11. No:4.

Valenti, J. (2003). Vallenti Calls on Congress to Battle Theft of Intellectual
Property, Cites Role of Organized Crime in Piracy Abroad. Speech in
Congressional Hearing, March 13, Available at http://www.fact-
uk.org.uk/general%20pdfs/ valenti%20speech.PDF, Accessed on 04
August 2004.

Vithlani, H. (1998). The Economic Impact of Counterfeiting. Published on the
responsibility of the Secretary General of Organisation for Economic Co-
operation and Development (OECD), Head of Publication Service, France,
16 (2) : 99-105.

Wagner, S. C., dan Sanders, G. L. (2001). Considerations in ethical decision
making and software piracy. Journal of Business Ethics, 29 : 161-167.

Wahyono, T. (2009), Etika Komputer: Tanggung Jawab Profesional di ~ Bidang
Teknologi Informasi, ANDI, Yogyakarta.


http://www.fact-uk.org.uk/general%20pdfs/
http://www.fact-uk.org.uk/general%20pdfs/

Wang, F., Zhang, H., dan Ouyang, M. (2005). Purchasing Pirated Software: an
Initial Examiation of Chinese Consumers. Journal of Consumer
Marketing, 22 (6) : 340-351.

Watson, R. T., dan Pitt, L. F. (1993). Determinants of Behavior Toward Ethical
Issues in Personal Computing. OMEGA, 21 (4) : 457-470.

Wibawa, A. I. P. (2006). Analisis Faktor-Faktor Prilaku Konsumen Dalam
Keputusan Pembelian Kamera Foto Digital di Kota Denpasar. Skripsi
Program Sarjana (S1) pada Fakultas Ekonomi Universitas Udayana.

Wilcox, K., Kim, H. M., dan Sen, S. (2009). Why do Consumers Buy Counterfeit
Luxury Brands ?. Journal of Marketing Research, 46 (2) : 247-259.

Wong, K. (1985). Computer crime-risk management and computer security.
Computers and Security, 4 (4) : 287-295.



