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Abstraction 

Advertisement rcpreserib one of the marketing C(lmmunicatlo11 m,;:ans 
Advertisement creativity in 1h1s time multitude ,vith many of celebrity is used as 
endorser. Expectation of advertisement using celebrity as endorser one of them is 
to improve brand image of advertised product This research aim is to kno,v 
influence of ce!ebritv image taken as endorser in advertisement to brand image. 
Variable which is used in this research are variables of image the quality o( 
modem image, and lifestyle image as image vanab!e of celebnty which at the 
same time represent independent variable. Dependent variable this research is 
brand image. Analysis method the used is analysis of regression doubled. 

From result of data processing use doubled regression found result of that 
itpage variable of cdcbrity by together have an effect on to brand image. 
lvfeanwhile examination is also done b)' partial examination. From result of 
e�amination by partial obtained by conclusion that variable of image the quality 
of: modern image, and cclcbnty lifestyle image have influence which ts 
slt,miticant to brand image. 
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