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Abstractien

Advertiscrient represents one of the marketing communication means
Advertisement creativity in this ime multitude with many of celebrity s used as
endorser. Expectation of advertiserent using celebrtty as endorser one of them 1s
to improve brand image of advertised product. I'ms research aim is to know
influence of celebrity image taken as endorser 1n advertisement fo brand 1mage.
Variable which is used in this research are variables of image the quality of,
modern 1mage, and lifestyle image as image vanable of celebrity which at the
same time represent indenendent variable. Dependent variable this research is
brand image. Analysis method the used is analysis of regresston doubled.

From result of data processing use doubled regression found result of that
upage variable of celebrity by together have an effect on to brand unage.
Meanwhile examination is also done by partial examination. From resuit of
examination by partial obtained by conclusien that variable of image the quality
of, modern image, and cclebrity lifestyle umage have influence which s
stgnificant to brand image.

Keyword: Image of celebritv, quality, modern, lifesnvle, and prand image.
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