DAFTAR PUSTAKA

Abbad, Muneer. M. (2003). E-Banking in Jordan : Behaviour and Information
Technology. Vol. 32, No. 7. https://doi.org/10.1080/0144929X.2011.586725

Adhinagari, Annisa Haibah. (2018). Pengaruh Persepsi Manfaat, Persepsi
Kemudahan, Persepsi Kepercayaan, dan Persepsi resiko Terhadap
Penggunaan electronic money (Studi Kasus Pada Warga Penggunaan e-
Money di Kabupaten Sleman).

Afghani, M. F., dan Yulianti, E. (2017). Pengaruh Persepsi Risiko , serta
Kesadaran Nasabah Terhadap Adopsi e-Banking di Bank BRI Surabaya.
Journal of Business & Banking, 6(1), 113-128.
https://doi.org/10.14414/jbb.v6il.

Bank Indonesia. (2019a). Jumlah Uang Elektronik - Bank Sentral Republik
Indonesia. Retrieved January 10, 2019, from
https://mww.bi.go.id/id/statistik/sistem-pembayaran/uang-
elektronik/contents/jumlah uang elektronik.aspx

Bank Indonesia. (2019b). Penyelenggara Uang Elektronik - Bank Sentral
Republik Indonesia. Retrieved  January 10, 2019, from
https://www.bi.go.id/id/statistik/sistem-pembayaran/uang-
elektronik/Contents/Penyelenggara Uang Elektronik.aspx

Bank Indonesia. (2019c). Transaksi - Bank Sentral Republik Indonesia. Retrieved
January . 10, 2019, from https://www.bi.go.id/id/statistik/sistem-
pembayaran/uang-elektronik/contents/transaksi.aspx

Bank Indonesia. (2019d). Uang Elektronik - Bank Sentral Republik Indonesia.
Retrieved January 10, 2019, from https://www.bi.go.id/id/edukasi-
perlindungan-konsumen/edukasi/produk-dan-jasa-sp/g-
welektronik/Pages/default.aspx

Bank for International Settlements. (1996). Implications for Central Banks of The
Development  of  Electronic Money. Bis. Retrived  from
http://www.bis.org/publ/bisp01.htm

Cox, D.F., danRich, S.U. (1964). Perceived Risk and Consumer Decision Making
- The Case of Telephone Shopping. Journal of Marketing Research.

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User
Acceptance of Information Technology. Management Information Systems
Quarterly, 13(3), 319-340.

Davis, F. D., Bagozzi, R. P., dan Warshaw, P. R. (1989). User Acceptance of
Computer Technology: A Comparison of Two Theoretical Models.
Management Science, 35(8), 982-1003.
https://doi.org/10.1287/mnsc.35.8.982

Dowling, G. R. dan Staelin, R. (1994). A model of perceived risk and intended
risk-handling activity. Journal of Consumer Research, Vol. 21, No. 1, pp.
119-134.

Fadhli, M., dan Fachruddin, R. (2016). Pengaruh Persepsi Nasabah Atas Risiko,

79


https://doi.org/10.1080/0144929X.2011.586725

Kepercayaan, Manfaat, dan Kemudahan Penggunaan Terhadap Penggunaan
Internet Banking (Studi Empiris Pada Nasabah Bank Umum di Kota Banda
Aceh). Jurnal limiah Mahasiswa Ekonomi Akuntansi, 1(2), 264-276.

Fadlillah, F. F. (2018). Sudah Saatnya Beralih ke E-money, Alat Pembayaran
Zaman Now. Retrieved November 12, 2018, from
https://www.kemenkeu.go.id/publikasi/artikel-dan-opini/sudah-saatnya-
beralih-ke-e-money-alat-pembayaran-zaman-now/

Featherman, M. S. and Pavlou, P. A. (2003). Predicting e-service adoption: A
perceived risk facets perspective. International Journal of Human-Computer
Studies, Vol. 59, No. 4, pp. 451-474.

Ghozali, I. (2013). Analisis Multivariate dengan program IBSM SPSS21.
Semarang: Universitas Diponegoro.

Ghozali, 1. (2014). Structural Equation Modeling Metode Alternatif Dengan
Partial Least Squares (PLS) (4th ed.). Semarang: Badan Penerbit Universitas
Diponegoro.

Ghozali, Imam. (2014). Partial Least Squares Concepts, Techniques, and
Applications Using the SmartPLS 3.0 Program.

Ghozali, |, & Latan, H. (2015). Partial Least Squares Konsep, Teknik dan
Aplikasi menggunakan Program SmartPLS 3.0 (2nd ed.). Semarang: Badan
Penerbit-Undip.

Hair, J., T. Hult, C. Ringle, dan M. Sartstedt. (2013). A Primer on Partial Least
Square Structural Equation Modelling (PLS-SEM). Los Angeles: Sage

Hair, Joe F, Ringle, C. M., & Sarstedt, M. (2011). PLS-sem : Indeed a silver bullet
PLS-SEM : Indeed a Silver Bullet, (March).
https://doi.org/10.2753/MTP1069-6679190202

Hair, Joseph F., Ringle, C. M., & Sarstedt, M. (2013). Partial Least Squares
Structural Equation Modeling: Rigorous Applications, Better Results and
Higher  Acceptance. Long Range Planning, 46(1-2), 1-12.
https://doi.org/10.1016/j.Irp.2013.01.001

Islam, Z., Kim Cheng Low, P., & Hasan, I. (2013). Intention to Use Advanced
Mobile Phone Services (AMPS). Management Decision, 51(4), 824-838.
https://doi.org/https://doi.org/10.1108/00251741311326590

Juhri, Kurniatul., dan Dewi Citra Kusuma. (2017). Kepercayaan Dan Penerimaan
Layanan Mobile Money T-Cash Di Bandung Dengan Pendekatan
Technology Acceptance Model ( Tam ). Jurnal Pro Bisnis, 10(1), 36-51.

Khatimah, Husnil dan fairol Halim. (2016). The effect of attitude and its
decomposed, perceived behavioral control and its decomposed and
awareness on intention to use e-money mobile in Indonesia. School of
Business Management, Universiti Utara Malaysia, Sintok, 06010, Kedah,
Malaysia.

Kim et al. (2008). A trust-based consumer decision-making model in electronic
commerce: The role of trust, perceived risk, and, their antecedents.

Langelo. A. S. E. (2013). Perceived Usefulness, Perceived Ease Of Use,
Perceived Risk Impact to Lecturers' Internet Banking Adoption. EMBA, 1(4).
1571-1580.

80



Lee, M. C. (2009). Factors influencing the adaption of internet banking: An
integration TAM and TPB with perceived risk and perceived benefit.
Electronic Commerce Research and Applications, Vol. 8, No. 3, pp. 130-
141.

Listianti, Uly Yeni. (2018). “Pengaruh Kepercayaan, Persepsi Kemudahan Dan
Persepsi Manfaat Terhadap Minat Penggunaan E-Money Pada Mahasiswa
FEB UMS.”

Marchelina, Dwi., dan Raisa Pratiwi. (2016). “Pengaruh Persepsi Manfaat,
Persepsi Kemudahan, Persepsi Risiko Dan Fitur Layanan Terhadap Minat
Penggunaan e- Money (Studi Kasus Pada Pengguna e-Money Kota
Palembang),” 1-17.

Miliani, Lani, Mustika Sufiati Purwanegara, Mia Tantri Diah Indriani. (2013).
Adoption Behavior of E-Money Usage. Information. Management and
Business Review, Vol. 5, No. 7, pp. 369-378, July 2013 (ISSN 2220-3796).

Morosan, C., & Defranco, A. (2016). International Journal of Hospitality
Management. It’s about time : Revisiting UTAUT2 to examine consumers ’

intentions to use NFC mobile payments in hotels <. International Journal of

Hospitality Management, 53, 17-209.
https://doi.org/10.1016/j.ijhm.2015.11.003.

Nasri, W. and Charfeddine, L. (2012) Factors Affecting the Adoption of Internet
Banking in Tunisia: An Integration Theory of Acceptance Model and Theory
of Planned Behaviour. The Journal of High Technology Management
Research, 23, 1-14.

Parastiti, et al. (2015). Analisis Penggunaan uang Elektronik Pada Mahasiswa
Fakultas Ekonomi Universitas Negeri Malang (Studi Kasus: Uang Elektronik
Brizzi). JESP-Vol. 7, No. 1 Maret 2015 ISSN 2086-1575, Hal. 75-82.

Park, Sung Youl. (2009). An Analysis of the Technology Acceptance Model in
Understanding University Students' Behavioral Intention to Use e-Money.
Educational Technology & Society 12(3):150-162.

Park, Chung-Hoon., dan Young-Gul Kim. (2006). The Effect of Information
Satisfaction and Relational Benefit on Consumers Online Dite
Commitmennts. Journal of Electronic Commerce in Organizations, 4(1). Hal
70-90.

Patel, K.J., dan Patel, H.J. (2016). Adoption du service bancaire Internet au
Guijarat: une extension du TAM avec une sécurité et une influence sociale
percues. International Journal of Banking Marketing, 36 (1), 147-169.

Phonthanukitithaworn, C., Sellitto, C., dan Fong, M.W.L. (2016). Une enquéte sur
le service de paiement mobile (m-payment) en Thailande. Journal Asie-
Pacifique d'administration des affaires, vol. 8 Iss 1

Pavlou, P. A. (2003). Consumer Acceptance of Electronic Commerce: Integrating
Trust and Risk with The Techonology Acceptance Model. International
Journal of Electronic Commerce. Vol. 7, No. 3. HIm. 69-103.

Priambodo, S., dan Prabawani, B. (2016). Pengaruh Persepsi Manfaat, Persepsi
Kemudahan Penggunaan, dan Persepsi Risiko Terhadap Minat Menggunakan
Layanan Uang Elektronik (Studi Kasus Pada Masyarakat Di Kota Semarang
). Jurnal llmu Administrasi Bisnis, 5(2), 1-9.

o
A



Priyono, Anjar. (2017). “Analisis Pengaruh Trust Dan Risk Dalam Penerimaan
Teknologi Dompet Elektronik Go-Pay.” Jurnal Siasat Bisnis 21 (1): 88-106.
https://doi.org/10.20885/jsb.vol21.iss1.art6.

Rahul, M., dan Aurora Nupur. (2018). The Role of Perceived Risk in Influencing
Online Shopping Attitude among Woman in India. Ansal University.

Ramadhan, A. F., Prasetyo, A. B., dan Irviana, L. (2016). Persepsi Mahasiswa
Dalam Menggunakan E-money. Jurnal Dinamika Ekonomi & Bisnis, 13, 1—
15. Retrieved from https://ejournal.unisnu.ac.id/JDEB/article/view/470/833

Salimon, et al. (2018). The mediating role of hedonic motivation on the
relationship between adpotion of e-Banking and its determinants.
International Journal of Bank Marketing (35) 4, 558-582.

Sugiyono. (2014). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Penerbit Alfabeta.

Sugiyono. (2016). Metodologi Penelitian Kuantitatif, Kualitatif, dan R&D.
Bandung: Alfabeta.

Suwunniponth, Wanida. (2017). “Customers ’ Intention to Use Electronic
Payment System for Purchasing.” World Academy of Science, Engineering
and  Technology - International Journal of Economics and Management
Engineering 10 (12): 3925-30.

Utami, S. S., dan Kusumawati, B. (2017). Faktor-Faktor Yang Mempengaruhi
Minat Menggunakan E-Money (Studi pada Mahasiswa STIE Ahmad Dahlan
Jakarta). Jurnal Akuntansi, Audit dan Keuangan: BALANCE, X1V (2).

Venkatesh, V., dan Davis, F. D. (2000). A Theoretical Extension of the
Technology Acceptance Model: Four Longitudinal Field Studies.
Management Science, 46(2), 186-204. Whitman, Michael. E., and Mattord,
H. J:; (2009). Priciples of Information Security. Kennesaw State University.
4th edition, ch.1(8).

Wibowo, S. F., Rosmauli, D., dan Suhud, U. (2016). Pengaruh Persepsi Manfaat,
Persepsi Kemudahan, Fitur Layanan, dan Kepercayaan Terhadap Minat
Menggunakan E-Money Card (Studi Pada Pengguna Jasa Commuterline Di
Jakarta). Jurnal Riset Manajemen Sains Indonesia.

Wong, Wai Han., dan Mo, Wing Ying. (2019). A Study of Consumer Intention of
Mobile Payment in Hong Kong, Based on Perceived Risk, Perceived Trust,
Perceived Security and Technology Acceptance Model. Journal of Advanced
Management Science, Vol. 7, No. 2.

Yamin, S.; & Kurniawan, H. (2009). Structural Equation Modeling dengan Lisrel
— PLS. Jakarta: Salemba.

Yulianto, Y., Ferdinand, A. T., dan Soesanto, H. (2016). Studi Mengenai
Pengaruh Tekanan Waktu Untuk Membeli, Derajat Diferensiasi Produk dan
Customer Value Terhadap Minat Bertransaksi Ulang Menggunakan Uang
Elektronik (Studi pada Pengguna Uang Elektronik e-Money di Kota
Semarang). Jurnal Sains Pemasaran Indonesia, 15(3), 152-167.

82



