
 

DAFTAR PUSTAKA 

Ajzen, I. 1989. The theory of planned behavior. Behavior and Human Decision 

Processes, 50, 179-211.  

Alasmari, T. M. (2018). Mobile Learning Technology Acceptance Among Saudi 

Higher Education Students, Wayne State University Dissertations 

(http://digitalcommons.wayne.edu/oa_dissertations/1676) 

Annamalai H, Liu P, Xie S.P,. 2005. Southwest indian ocean sst variability: its 

local effect and remote influence on asian monsoons. American 

Meteorological Society, Journal of Climate, Volume 18, pg: 4150-4167  

Ariani Meiliyah, Zulhawati, 2017, Pengaruh Kualitas Layanan, Keamanan, Dan 

Risiko Terhadap Minat Menggunakan Line Pay, Conference on 

Management and Behavioral Studies 

Briggs, Asa dan Burke, Peter. 2000. Sejarah Sosial Media: dari Gutenderg 

sampai Internet. Jakarta. Yayasan Obor Indonesia. 

Cheng, T. C. E., Lam, D. Y. C., & Yeung, A. C. L. (2006). Adoption of Internet 

Banking : An Empirical Study in Hong Kong. Decision Support Systems, 

42(3), 1558–1572. https://doi.org/10.1016/j.dss.2006.01.002 

Davis, Gordon B. 1993. Kerangka Dasar Sistem Informasi Manajemen. 

Terjemahan, Seri Manajemen 90-A. Jakarta: PT. Pustaka Binaman 

Pressindo. 

Davis, F.D., Bagozzi, R.P., and Warshaw, P.R. 1989. User Acceptance of 

Computer Technology-a Comparison of Two Theoretical -Models. 

Management Science, 35, 8, 982-1003 

Davis, F. D. (1989). Perceives Usefulness, Perceives Ease of Use, and User 

Acceptance of Information Technology. MIS Quartely. Vol. 13, No. 3. 

hal. 319-339 

Dwi Putra Jati Aribowo dan Mahendra Adhi Nugroho (2013), Pengaruh Trust 

Dan Perceived Of Risk Terhadap Niat Untuk Bertransaksi Menggunakan 

E-Commerce, Jurnal Nominal / Volume Ii Nomor I : 11-35 

Firdayanti, R. (2013). Persepsi Risiko Melakukan E-commerce dengan 

Kepercayaan Konsumen dalam Membeli Produk Fashion Online. Journal 

of Sosial and Industrial Psychology, 2(1), 64–68. 

Fitriana A, Irawan W., 2017, Analisis TAM Terhadap Faktor-Faktor yang 

Mempengaruhi Konsumen Menggunakan E-money Indomaret Card di 

Pontianak, NTechno.COM, Vol. 16, No. 4, : 401-41078 



 

Frolick, M.N. and Chen, L.-d. 2004. Assessing m-commerce opportunities. 

Information Systems Management, 21, 2, 53-61. 

Gefen, D., Karahanna, E., & Straub, D. W. (2003). Inexperience and 

Experience With Online Stores : The Importance of TAM and Trust. 

IEEE Transactions on Engineering Management, 50(3), 307–321. 

 

Islam, Z., Kim C.L,, P., & Hasan, I. (2013). Intention to Use Advanced Mobile 

Phone Services (AMPS). Management Decision, 51(4), 824–838. 

https://doi.org/10.1108/00251741311326590 

 

Jogiyanto, 2009. Sistem Informasi Manajemen. Yogyakarta: Penerbit Andi. 

 

Komiak, S. X., & Benbasat, I. (2004). Understanding Customer Trust in Agent  

Mediated Electronic Commerce, Web- Mediated Electronic Commerce, 

and Traditional Commerce. Information Technology and Management, 

5(1/2), 181–207 

 

Langelo, A. S. E. (2013). Perceived Usefulness, Perceived Ease Of Use, 

Perceived Risk Impact to Lecturers Internet Banking Adoption. 

EMBA,1(4), 1571–1580. 

 

Lee, Y., Kozar, K.A. Larsenm, K.R.T., (2003). The Technology Acceptance 

Model: Past, Present, and Future, Communications of the Association for 

Information Systems, (12:50), pp. 752-780. AIS Electronic Library. 

Atlanta 

 

Lian, J. W. (2015). Critical factors for cloud based e-invoice service adoption in 

Taiwan: An empirical study. International Journal of Information 

Management, 35(1), 98–109 

 

Peterson, R.A, Balasubramanian, S., Bronnenberg, B.J. (2000). Exploring the 

Implications of the Internet for Consumer Marketing. Journal of the 

Academy Marketing Science. Vol. 25 No. 4. h. 329-346 

 

Parasuraman, A., and G. M. Zinkhan. (2002), Marketing to and serving 

customers through the Internet: An overview and research agenda. 

Journal ofThe Academy of Marketing Science, 30 (4): 286-295 

Pavlou, P. A. (2001), Integrating Trust in Electronic Commerce with the 

Technology Acceptance Model : Model Development and Validation. AIS 

Electronic Library 

Pavlou, P. A. (2003), Consumer Acceptance of Electronic Commerce: Integrating 

Trust and Risk with The Technology Acceptance Model. International 

Journal of Electronic Commerce. Vol. 7, No. 3. Hlm. 69-103. 



 

Priambodo S., Prabawani B.,(2015), Pengaruh Persepsi Manfaat, Persepsi 

Kemudahan Penggunan, Dan Persepsi Risiko Terhadap Minat 

Menggunakan Layanan Uang Elektronik (Studi Kasus pada Masyarakat di 

Kota Semarang), ejournal Administrasi Bisnis, Fakultas Ilmu Sosial dan 

Ilmu Politik, Universitas Diponegoro. 

Priyono, A. (2017), Analisis Pengaruh Trust dan Risk dalam Penerimaan 

Teknologi Dompet Elektronik Go-Pay. Siasat Bisnis, 21(1), 88–106. 

https://doi.org/10.20885/jsb.vol21.iss1.art6 

McKnight, D. H Choudhury, and Kacmar, C. (2002), Special Issue on Measuring 

eCommerce in Net-Enabled Organizations, Part 2 of 2: Developing and 

Validating Trust Measures for e-Commerce: An Integrative Typology, 

Information Systems Research 13:334-359. 

Mowen C, John. Michael M. (2002),  Perilaku Konsumen. Jakarta. Erlangga 

Roger Tokheim, L,1995, Elektronika Digital, Penerbit Erlangga, Edisi ke-2 

Saputro, Brian D, dan Sukirno,  (2013), Pengaruh Persepsi Kemudahan 

Penggunaan, Kepercayaan, Kecemasan Berkomputer, dan Kualitas 

Layanan Terhadap Minat Menggunakan Internet Banking. vol. II no I 

Sekaran, U, (2003), Metodologi Penelitian Untuk Bisnis. Jakarta: Salemba 4 

Shin, D. D. (2010), The effects of trust, security and privacy in social 

networking: A security-based approach to understand the pattern of 

adoption. Interacting with Computers, 22, 428–438.  

Stafford, T.F. and Gilleson, M.L.(2003), Mobile Commerce: What It Is and What 

It Could Be. Communications ofthe ACM, 46, 12, 33-34. 

Sun, H. & Zhang, P. (2006), Causal relationship between perceived enjoyment 

and perceived ease of use: an alternative approach. Journal of The 

Association for Information Sytems, 7 (9), 618-645 

Supardi (2005), Metodologi Penelitian Ekonomi dan Bisnis.Yogyakarta:UII 

Press. 

Utami S.S.,, Kusumawati B, (2017), Faktor-Faktor Yang Memengaruhi Minat 

Penggunaan E-Money (Studi pada Mahasiswa STIE Ahmad Dahlan 

Jakarta), Balance Vol. XIV No. 2: 29-41 

Venkatesh, V., Morris, M. G., Davis, G. B., dan Davis, F. D. (2003). User 

Acceptance of Information Technology. MIS Quarterly. Vol 27, No. 3. 

hal. 425-478 

Wolfers A., (1952), National Security as an Ambiguous Symbol, Political 

Science Quarterly, 67, pp. 481-502. 



 

Widyarini, (2005), Analisis Niat Perilaku Menggunakan Internet Banking di. 

Kalangan Pengguna Internet di Surabaya. Jurnal Manajemen & Akuntansi 

Widyastuti K, Handayani P.W, dan Iik W, (2017), Tantangan Dan Hambatan 

Implementasi Produk Uang Elektronik Di Indonesia: Studi Kasus PT 

XYZ, Jurnal Sistem Informasi (Journal of Information Systems). 1/13 : 

38-48 

Wibowo S.F, Rosmauli D, Suhud U., (2015), Pengaruh Persepsi Manfaat, 

Persepsi Kemudahan, Fitur Layanan, Dan Kepercayaan Terhadap Minat 

Menggunakan E-Money Card (Studi Pada Pengguna Jasa Commuterline 

Di Jakarta), Jurnal Riset Manajemen Sains Indonesia (JRMSI) | Vol. 6, 

No. 1, pp:440-456 

Yahyapour, Nima. (2008) Determining Factors Affecting Intention to Adopt 

Banking Recommender System, Case of Iran, Thesis, Lulea University of 

Technology Division of Industrial Marketing and E-commerce 

 

 

 

 

 

 

 

 

 

 


