
 

 49

Daftar Pustaka 

Abdillah, W., & Hartono, J. (2015). Partial Least Square (PLS) - Alternatif Structural 

Equation Modeling (SEM) dalam Penelitian Bisnis. Yogyakarta: Penerbit ANDI. 

Akgün, A. E., Byrne, J., Keskin, H., Lynn, G. S., & Imamoglu, S. Z. (2005). Knowledge 

networks in new product development projects: A transactive memory perspective. 

Information and Management, 42(8), 1105–1120. 

https://doi.org/10.1016/j.im.2005.01.001 

APJII. (2017). Asosiasi Penyelenggara Jasa Internet Indonesia. 

Blackshaw, P., & Nazzaro, M. (2006). Consumer-Generated Media ( CGM ) 101 Word-of-

Mouth in the Age of the Web-Fortified Consumer. Nielsen BuzzMetrics White Paper, 

1–13. 

Choi, S. Y., Lee, H., & Yoo, Y. (2010). The Impact of Information Technology and 

Transactive Memory Systems on Knowledge Sharing, Application, and Team 

Performance: A Field Study. Misq, 34(4), 855–870. 

Chung, N., & Koo, C. (2015). The use of social media in travel information search. 

Telematics and Informatics, 32(2), 215–229. 

https://doi.org/10.1016/j.tele.2014.08.005 

Chung, N., Lee, S. J., & Han, H. (2015). Understanding communication types on travel 

information sharing in social media: A transactive memory systems perspective. 

Telematics and Informatics, 32(4), 564–575. 

https://doi.org/10.1016/j.tele.2015.02.002 

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User Acceptance of 

Information Technology. MIS Quarterly, 13(3), 319. https://doi.org/10.2307/249008 

DeLone, W. H., & McLean, E. R. (1992). Information systems success: The quest for the 

dependent variable. Information Systems Research. https://doi.org/10.1287/isre.3.1.60 

Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1995). Consumer Behaviour. The Dryden 

Press. https://doi.org/10.1287/isre.2016.0674 

Fedeli, G. (2018). “Fake News” in the Travel and Tourism Domain: An Investigation of 

the Phenomenon and Challenges for the Industry. In Global Conference on Bussiness 

Economics (p. 244). 

Gallarza, M. G., & Saura, I. G. (2006). Value dimensions, perceived value, satisfaction and 

loyalty: An investigation of university students’ travel behaviour. Tourism 

Management, 27(3), 437–452. 



 

 50

Ghozali, I. (2014). Structural Equation Modeling, Metode Alternatif dengan Partial Least 

Square. (4th ed.). Semarang: Badan Penerbit Universitas Diponegoro. 

Gupta, S., & Kim, H.-W. (2010). Value-Driven Internet Shopping: The Mental Accounting 

Theory Perspective. Psychology & Marketing, 27(1), 13–35. 

https://doi.org/10.1002/mar.20317 

Gursoy, D., & McCleary, K. W. (2004). An integrative model of tourists’ information 

search behavior. Annals of Tourism Research, 31(2), 353–373. 

https://doi.org/10.1016/j.annals.2003.12.004 

Haryono, S. (2017). Metode SEM untuk Penelitian Manajemen dengan AMOS LISREL 

PLS. Jakarta: Luxima Metro Media. 

Kang, M., & Schuett, M. A. (2013). Determinants of Sharing Travel Experiences in Social 

Media. Journal of Travel & Tourism Marketing, 30(1–2), 93–107. 

https://doi.org/10.1080/10548408.2013.751237 

Kim, H. W., Chan, H. C., & Gupta, S. (2007). Value-based Adoption of Mobile Internet: 

An empirical investigation. Decision Support Systems, 43(1), 111–126. 

https://doi.org/10.1016/j.dss.2005.05.009 

Kim, S. E., Lee, K. Y., Shin, S. Il, & Yang, S. B. (2017). Effects of tourism information 

quality in social media on destination image formation: The case of Sina Weibo. 

Information and Management, 54(6), 687–702. 

https://doi.org/10.1016/j.im.2017.02.009 

Li, Y.-H., & Huang, J.-W. (2013). Exploitative and exploratory learning in transactive 

memory systems and project performance. Information & Management, 50(6), 304–

313. https://doi.org/10.1016/j.im.2013.05.003 

Lo, A. S., & Lee, C. Y. S. (2011). Motivations and perceived value of volunteer tourists 

from Hong Kong. Tourism Management, 32(2), 326–334. 

https://doi.org/10.1016/j.tourman.2010.03.002 

Mustafa. (2013). Mengurai Variabel Hingga Instrumen. Yogyakarta: Graha Ilmu. 

Parra-López, E., Bulchand-Gidumal, J., Gutiérrez-Taño, D., & Díaz-Armas, R. (2011). 

Intentions to use social media in organizing and taking vacation trips. Computers in 

Human Behavior, 27(2), 640–654. https://doi.org/10.1016/j.chb.2010.05.022 

Peltokorpi, V. (2008). Transactive Memory Systems. Review of General Psychology, 

12(4), 378–394. https://doi.org/10.1037/1089-2680.12.4.378 

Sánchez-Fernández, R., & Iniesta-Bonillo, M. Á. (2007). The concept of perceived value: 

A systematic review of the research. Marketing Theory, 7(4), 427–451. 



 

 51

https://doi.org/10.1177/1470593107083165 

Sangadji, E. M., & Sopiah. (2013). Perilaku Konsumen Pendekatan Praktis Disertai: 

Himpunan Jurnal Penelitian. Yogyakarta: Penerbit ANDI. 

Sangwook Ha, J. A. (2011). Why Are You Sharing Others’ Tweets?: The Impact of 

Argument Quality and Source Credibility on Information Sharing Behavior. In Thirty 

Second International Conference on Information Systems. 

Sigala, M. (2016). Social Media in Travel, Tourism and Hospitality. Social Media in 

Travel, Tourism and Hospitality. https://doi.org/10.4324/9781315609515 

socialmediatoday.com. (2017). socialmediatoday.com. 

Sugiyono. (2015). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: Alfabeta. 

Sunyoto. (2016). Statistika Deskriptif dan Probabilitas. Yogyakarta: CAPS (Center for 

Academia Publishing Service). 

Suwantoro, G. (2004). Dasar-dasar Pariwisata. Yogyakarta: Penerbit ANDI. 

Tuten, T. L., & Solomon, M. R. (2015). Social Media Marketing Strategy. Social Media 

Marketing (2nd ed.). SAGE. 

Wang, Y., & Fesenmaier, D. R. (2004). Towards understanding members’ general 

participation in and active contribution to an online travel community. Tourism 

Management. https://doi.org/10.1016/j.tourman.2003.09.011 

Wegner, D. M. (1987). Transactive Memory: A Contemporary Analysis of the Group 

Mind. In Theories of Group Behavior (pp. 185–208). https://doi.org/10.1007/978-1-

4612-4634-3_9 

Westerman, D., Spence, P. R., & Van Der Heide, B. (2014). Social Media as Information 

Source: Recency of Updates and Credibility of Information. Journal of Computer-

Mediated Communication, 19(2), 171–183. https://doi.org/10.1111/jcc4.12041 

World Tourism Organization. (1999). International Tourism: A Global Perspective. 

Madrid. 

Xiang, Z., & Gretzel, U. (2010). Role of social media in online travel information search. 

Tourism Management, 31(2), 179–188. https://doi.org/10.1016/j.tourman.2009.02.016 

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value: A Means-End 

Model and Synthesis of Evidence. Journal of Marketing, 52(3), 2. 

https://doi.org/10.2307/1251446 

 

 

 


