
73 

 

REFERENCES 

Abdullah, D., Jayaraman, K., & Kamal, SB (2016). A Conceptual Model of 

Interactive Hotel Website: The Role of Perceived Interactivity Website and 

Customer Perceived Value Toward Website Revisit Intention. Procedia 

Economics and Finance, 37, 170-175. doi: 10.1016 / s2212-5671 (16) 30109-5. 

 

Ahn, J., Park, JK, & Hyun, H. (2018). Luxury product to service brand extension 

and brand equity transfer. Journal of Retailing and Consumer Services, 42, 22-

28. doi: 10.1016 / j.jretconser.2018.01.009. 

 

Alden, DL, Kelley, JB, Youn, JB, & Chen, Q. (2016). Understanding consumer 

motivations to interact on brand websites in the international marketplace: 

Evidence from the US, China, and South Korea. Journal of Business Research, 

69 (12), 5909-5916. doi: 10.1016 / j.jbusres.2016.04.108 

 

Augusto, M., & Torres, P. (2018). Effects of brand attitude and eWOM on 

consumers' willingness to pay in the banking industry: the mediating role of 

consumer-brand identification and brand equity. Journal of Retailing and 

Consumer Services, 42, 1-10. doi: 10.1016 / j.jretconser.2018.01.005. 

 

Barreda, AA, Bilgihan, A., Nusair, K., & Okumus, F. (2016). Online branding: 

Development of hotel branding through interactivity theory. Tourism 

Management, 57, 180-192. doi: 10.1016 / j.tourman.2016.06.007. 

 

Batinić, I. (2015). THE ROLE OF INTERNET MARKETING AND Importance 

IN MODERN HOTEL INDUSTRY. Journal of Process Management - New 

Technologies, International, 3 (3), 34-38. 

 

Casidy, R., Wymer, W., & Ocass, A. (2018). Enhancing performance through 

fostering brand hotel brand relationship orientation in the minds of consumers. 

Tourism Management, 66, 72-84. doi: 10.1016 / j.tourman.2017.11.008. 

 

Coyle, JR, Smith, T., & Platt, G. (2012). "I'm here to help." Journal of Research in 

Interactive Marketing, 6 (1), 27-41. doi: 10.1108 / 17505931211241350. 

 

Dickinson, JE, Hibbert, JF, & Filimonau, V. (2016). Mobile technology and the 

tourist experience: (Dis) connection at the campsite. Tourism Management, 57, 

193-201. doi: 10.1016 / j.tourman.2016.06.005. 

 

Foroudi, P. (2018). Influence of the brand signature, brand awareness, brand 

attitude, brand reputation on the hotel industry's brand performance. 

International Journal of Hospitality Management. doi: 10.1016 / 

j.ijhm.2018.05.016. 



 

74 

 

 

Gangeshwer, DK (2013). E-Commerce or Internet Marketing: A Business Review 

from Indian Context. International Journal of U- and E-Service, Science and 

Technology, 6 (6), 187-194. doi: 10.14257 / ijunesst.2013.6.6.17. 

 

Gupta, S., Foroudi, P., & Yen, D. (2018). Investigating relationship types for 

creating brand value for resellers. Industrial Marketing Management, 72, 37-

47. doi: 10.1016 / j.indmarman.2018.03.012. 

 

Ghozali, I. 2006. Structural Equation Medeling; Metode Alternatif dengan PLS. 

Badan Penerbit Undip. Semarang. 

 

Hair, J., Anderson, R., Tatham, R., & Black, W. (1998). Multivariate Data 

Analysis (5th ed.). Upper Saddle River: Prentice-Hall. 

 

Hair, J., Anderson, R., Tatham, R., & Black, W. (2010). Multivariate Data 

Analysis. (7th edition.). New Jersey: Pearson Education, Inc. 

 

Hsu, CH, O, H., & Assaf, AG (2011). A Customer-Based Brand Equity Model for 

Upscale Hotels. Journal of Travel Research, 51 (1), 81-93. doi: 10.1177 / 

0047287510394195. 

 

Huang, R., & Sarigöllü, E. (2014). How Brand Awareness Relates to Market 

Outcome, Brand Equity, and the Marketing Mix. Fashion Branding and 

Consumer Behaviors International Series on Consumer Science, 113-132. doi: 

10.1007 / 978-1-4939-0277-4_8. 

 

Jiang, Z., Chan, J., Tan, B., & Chua, W. (2010). Effects of Interactivity on 

Website Involvement and Purchase Intention. Journal of the Association for 

Information Systems, 11 (1), 34-59. doi: 10.17705 / 1jais.00218. 

 

Li, L., Peng, M., Jiang, N., & Law, R. (2017). An empirical study on the influence 

of the economy on the quality website online hotel booking intentions. 

International Journal of Hospitality Management, 63, 1-10. doi: 10.1016 / 

j.ijhm.2017.01.001. 

 

Li, X., Wang, Y., & Yu, Y. (2015). Present and future website marketing 

activities: Change propensity analysis. International Journal of Hospitality 

Management, 47, 131-139. doi: 10.1016 / j.ijhm.2015.02.007. 

 

Lien, C., Wen, M., Huang, L., & Wu, K. (2015). Online hotel booking: The effects 

of brand image, price, trust, and value on purchase intentions. Asia Pacific 

Management Review, 20 (4), 210-218. doi: 10.1016 / j.apmrv.2015.03.005. 

 



 

75 

 

Lilleker, DG (2014). Interactivity and Branding: Public Political Communication 

as a Marketing Tool. Journal of Political Marketing, 14 (1-2), 111-128. doi: 

10.1080 / 15377857.2014.990841. 

 

Liu, MT, Wong, IA, Tseng, T., Chang, AW, & Phau, I. (2017). Applying 

consumer-based brand equity in luxury hotel branding. Journal of Business 

Research, 81, 192-202. doi: 10.1016 / j.jbusres.2017.06.014. 

 

Najib, M. A., Soesanto, H., & Sukresna, I. (2016). Analisis Pengaruh Brand 

Awareness, Dan Perceived Value Terhadap Keputusan Pembelian (Studi Pada 

Konsumen Produk Deterjen Merek BOOM di Kabupaten 

Bojonegoro)\ (Doctoral dissertation, Diponegoro University) 

 

Nechita, A. (2018). Online Brand Awareness. A Case-Study on Creating 

Associations and Attachment. Journal of Media Research-Revista de Studii 

Media, 11(2 (31)), 91-111. 
 

Palla, P., Tsiotsou, RH, & Zotos, YC (2013). Website Interactivity Is Always 

Beneficial? An Elaboration Likelihood Model Approach. EAA Series 

Advances in Advertising Research (Vol. IV), 131-145. doi: 10.1007 / 978-3-

658-02365-2_10. 

 

Shahjee, R., (December 2016). THE IMPACT OF ELECTRONIC COMMERCE 

ON BUSINESS ORGANIZATION. Scholarly Research Journal for 

Interdisciplinary Studies, 5 (27), 3130-3140. 

 

Shahriari, S., Shahriari, M., & Gheiji, S. (2015). E-COMMERCE AND IT impacts 

ON GLOBAL TRENDS AND MARKET. RESEARCH INTERNATIONAL 

JOURNAL of -GRANTHAALAYAH, 3 (4), 49-55. 

 

Su, N., & Reynolds, D. (2017). Effects of brand personality dimensions on 

consumers' perceived self-image congruity and functional congruity with hotel 

brands. International Journal of Hospitality Management, 66, 1-12. doi: 

10.1016 / j.ijhm.2017.06.006. 

 

Świtała, M., Gamrot, W., Reformat, B., & Bilińska-Reformat, K. (2018). The 

influence of brand awareness and brand image on brand equity–an empirical 

study of logistics service providers. Journal of Economics & Management, 33, 

96-119. 
 
Tajvidi, M., Wang, Y., Hajli, N., & Love, PE (2017). Brand value co-creation in 

social commerce: The role of interactivity, social support, and relationship 

quality. Computers in Human Behavior. doi: 10.1016 / j.chb.2017.11.006. 

 

Vantzos, E., & Zafeiropoulou, A. (nd). The Influence of E-Commerce on Business 

Development: A Case Study of Resort Hotels. Tourism Management, 1-12. 



 

76 

 

 

Voraciously, J., Ramli, NS, Said, NM, Radzi, SM, & Zain, RA (2016). A Study of 

Brand Image towards Customers Satisfaction in the Malaysian Hotel Industry. 

Procedia - Social and Behavioral Sciences, 224, 149-157. doi: 10.1016 / 

j.sbspro.2016.05.430. 

 

Voorveld, H. A., Van Noort, G., & Duijn, M. (2013). Building brands with 

interactivity: The role of prior brand usage in the relation between perceived 

website interactivity and brand responses. Journal of Brand 

Management, 20(7), 608-622. 
 

Wang, L., Law, R., Guillet, BD, Hung, K., & Fong, DK (2015). Impact of quality 

on-line hotel booking website intentions: eTrust as a mediator. International 

Journal of Hospitality Management, 47, 108-115. doi: 10.1016 / 

j.ijhm.2015.03.012. 

 

Yamin, S., & Kurniawan, H. (2011). Partial Least Square Path Modeling. Jakarta: 

Salemba Infotek. 

 

Yuan, R., Liu, MJ, Luo, J., & Yen, DA (2016). Reciprocal transfer of brand 

identity and image associations, higher education Arising from brand 

extensions. Journal of Business Research, 69 (8), 3069-3076. doi: 10.1016 / 

j.jbusres.2016.01.022 

 

 

 

  


