Table of Contents

11

1.2

1.3

14

1.5

2.1

2.1.1
212 E-COMMEICE ...t nee s 9
2.1.3 WEDSItE INTEIACLIVILY.....cveveieeieiiiieieeee s 10

214 Brand AWAIENESS ... .ottt e e e e e et e e e e e e e e e raaaans 14



2.15 2T 100 [ T Vo SR SPRSS 16
2.1.6 Brand ValUe .......cuo ot 17

Analisis Pengaruh Brand Awareness, dan Perceived Value Terhadap Keputusan

P M AN . 18

CHAPTER IV DATA ANALYSIS AND DISCUSSION ......ccoooviiviiiiiiiie. 37

A REBSUIES . et —— 37

iX



4.2 Description Variable Data ReSearch ..........ccccoocvveiieiiiii e 42

4.2.1 Exogenous Variables of Analysis ReSUILS ..........ccoocvvveiiiiiiiiiiicccec e 43
4.2.2 Mediation Variable Analysis RESUILS ..........ccccovvieiveiiiiesi e 45
4.2.3 Endogenous Variable Analysis ReSUIS ..........cccooviviiiiiiiiiec e 47

4.3

441

4472

4.4.3

44.4

445

5.1

5.2 Research LIMITAtiONS. ........ccoeiiiiriiiiiieiceesie e 72

5.3 RECOMMENAALIONS ......cviiiiiiieiieiirieeeie ettt 72
REFERENGCES. ... ..o 73



