
96 

 

 

 

DAFTAR PUSTAKA 

Adnan, A. A. (2013). Pandangan Pakar Terhadap Penentu Pemilihan Bank 

Menurut Muslim Ideal: Perspektif Intrinsik. International Journal of Islamic 

Thought. https://doi.org/10.24035/ijit.03.2013.002 

Ahmad Azrin. (2013). Pandangan Pakar Terhadap Penentu Pemilihan Bank 

Menurut Muslim Ideal: Perspektif Intrinsik. International Journal of Islamic 

Thought. 

Ahmad Azrin Adnan. (2013). Muslim Ideal : Perspektif Intrinsik. International 

Journal of Islamic Thought. 

Al-Qur’an. (2002). Al-Qur’an Karim dan Terjemahan Artinya. Yogyakarta: UII 

Press. 

Alam, V. S. P. (2006). Hubungan Antara Gaya Hidup Achievers Dengan Minat 

Menggunakan Kartu Kredit Pada Pegawai Wanita Sekretariat Daerah 

Propinsi Jawa Tengah. Program Studi Psikologi Fakultas Kedokteran 

Universitas Diponegoro Semarang: Skripsi S-1. 

Ali, M., Raza, S. A., & Puah, C. H. (2017). Factors affecting to select Islamic 

credit cards in Pakistan: the TRA model. Journal of Islamic Marketing. 

https://doi.org/10.1108/JIMA-06-2015-0043 

Alin, A. (2017). Multicollinearity. Wiley Interdisciplinary Reviews: 

Computational Statistics. https://doi.org/10.1002/wics.84 

Andrews, L., & Bianchi, C. (2013). Consumer internet purchasing behavior in 

Chile. Journal of Business Research. 

https://doi.org/10.1016/j.jbusres.2013.01.012 

Annisa Dwi Juliastuti, Nur Hasanah, F. (2016). Kepemilikan Kartu Pembayaran 

Elektronik Tidak Memoderasi Gaya Hidup Hedonis Terhadap Perilaku 

Impulse Buying. Mediapsi, 2(2). 

Ashford, S., Edmunds, J., & French, D. P. (2010). What is the best way to change 

self-efficacy to promote lifestyle and recreational physical activity? A 

systematic review with meta-analysis. British Journal of Health Psychology. 

https://doi.org/10.1348/135910709X461752 

Bhattacharyya, S., Jha, S., Tharakunnel, K., & Westland, J. C. (2011). Data 

mining for credit card fraud: A comparative study. Decision Support 

Systems. https://doi.org/10.1016/j.dss.2010.08.008 

Boehnke, K., Lietz, P., Schreier, M., & Wilhelm, A. (2010). Sampling: The 

selection of cases for culturally comparative psychological research. In 

Cross-Cultural Research Methods in Psychology. 



97 

 

 

 

https://doi.org/10.1017/CBO9780511779381.007 

Breusch, T. S., & Pagan, A. R. (2016). A Simple Test for Heteroscedasticity and 

Random Coefficient Variation. Econometrica. 

https://doi.org/10.2307/1911963 

Busyro, D. P. P. dan W. (2018). Faktor-faktor yang mempengaruhi penggunaan 

kartu kredit syariah pada pegawai wanita PT. Riau Mulia Mitra Medika. 

Jurnal ISLAMIKA, 01(01). 

Cetină, I., Munthiu, M.-C., & Rădulescu, V. (2012). Psychological and Social 

Factors that Influence Online Consumer Behavior. Procedia - Social and 

Behavioral Sciences. https://doi.org/10.1016/j.sbspro.2012.09.029 

Chatfield, C. (2014). Durbin-Watson Test. In Wiley StatsRef: Statistics Reference 

Online. https://doi.org/10.1002/9781118445112.stat05503 

Departemen Pendidikan Indonesia. (2008). Kamus Besar Bahasa Indonesia. 

Jakarta: Balai Pustaka. 

Eikhof, D. R., & Haunschild, A. (2006). Lifestyle Meets Market: Bohemian 

Entrepreneurs in Creative Industries. Creativity and Innovation Management. 

https://doi.org/10.1111/j.1467-8691.2006.00392.x 

Fager, E. W. (2012). Diversity: A Sampling Study. The American Naturalist. 

https://doi.org/10.1086/282772 

Fauzan, M. (2017). Gaya Hidup Nasabah Dan Keputusan Dalam Penggunaan 

Kartu Kredit. Jurnal Bisnis Dan Manajemen, 7(2). 

Fauzi Hussin, Jamal Ali, & Mohd Saifoul Zamzari Noor. (2014). Kaedah 

Penyelidikan & Analisis Data SPSS. Penerbit Universiti Utara Malaysia. 

Finlay, R., Fung, T., & Seneta, E. (2015). Autocorrelation Functions. 

International Statistical Review. https://doi.org/10.1111/j.1751-

5823.2011.00148.x 

Fu’ad Kautsar, Dayal Gustopo, F. A. (2011). Uji Validitas dan Reliabilitas 

Hamilton Anxiety Rating Scale Terhadap Kecemasan dan Produktivitas 

Pekerja Visual Inspection PT. Widatra Bhakti. Soft Law and Global 

Financial System: Rule Making in the 21st Century. 

https://doi.org/10.1017/CBO9780511792458 

Gifford, R., & Nilsson, A. (2014). Personal and social factors that influence pro-

environmental concern and behaviour: A review. International Journal of 

Psychology. https://doi.org/10.1002/ijop.12034 

 



98 

 

 

 

Graham, M. H. (2014). Confronting multicollinearity in ecological multiple 

regression. Ecology. https://doi.org/10.1890/02-3114 

Graves-Fuenzalida, A. (2013). Improving the use of open government data using 

visualizations. ProQuest Dissertations and Theses. 

Hall, B. (2012). Reflective social work practice with older people: the 

professional and the organization. Social Work with Older People: 

Approaches to Person-Centred Practice. 

Hancock, A. M., Jorgensen, B. L., & Swanson, M. S. (2013). College Students 

and Credit Card Use: The Role of Parents, Work Experience, Financial 

Knowledge, and Credit Card Attitudes. Journal of Family and Economic 

Issues. https://doi.org/10.1007/s10834-012-9338-8 

Hanifawati, T., Suryantini, A., & Mulyo, J. H. (2017). Jurnal Sosial Ekonomi dan 

Kebijakan Pertanian. Agriekonomika. 

https://doi.org/http://dx.doi.org/10.21107/agriekonomika.v6i1.1895 

Hardcastle, S. J., Hancox, J., Hattar, A., Maxwell-Smith, C., Thøgersen-

Ntoumani, C., & Hagger, M. S. (2015). Motivating the unmotivated: How 

can health behavior be changed in those unwilling to change? Frontiers in 

Psychology. https://doi.org/10.3389/fpsyg.2015.00835 

Ismail, S., Amin, H., Shayeri, S. F., & Hashim, N. (2014). Determinants of 

attitude towards credit card usage. Jurnal Pengurusan. 

https://doi.org/10.17576/pengurusan-2014-41-13 

Jain, S., Aggarwal, P., Kumar, P., Singhal, S., & Sharma, P. (2014). Identifying 

public preferences using multi-criteria decision making for assessing the shift 

of urban commuters from private to public transport: A case study of Delhi. 

Transportation Research Part F: Traffic Psychology and Behaviour. 

https://doi.org/10.1016/j.trf.2014.03.007 

Jamshidi, D., & Hussin, N. (2016). Forecasting patronage factors of Islamic credit 

card as a new e-commerce banking service: An integration of TAM with 

perceived religiosity and trust. Journal of Islamic Marketing. 

https://doi.org/10.1108/JIMA-07-2014-0050 

Johan, Z. J. dan L. P. (2015). Conceptualizing the Influences of Knowledge and 

Religiosity on Islamic Credit Card Compliance. Procedia Economics and 

Finance, 37: 480-48. 

Joshi, A., Kale, S., Chandel, S., & Pal, D. (2015). Likert Scale: Explored and 

Explained. British Journal of Applied Science & Technology. 

https://doi.org/10.9734/bjast/2015/14975 

Keneley, M. (2014). The service economy. In The Cambridge Economic History 



99 

 

 

 

of Australia. https://doi.org/10.1017/CHO9781107445222.023 

Kim, C., Tao, W., Shin, N., & Kim, K. S. (2010). An empirical study of 

customers’ perceptions of security and trust in e-payment systems. Electronic 

Commerce Research and Applications. 

https://doi.org/10.1016/j.elerap.2009.04.014 

Kim, H., Sefcik, J. S., & Bradway, C. (2017). Characteristics of Qualitative 

Descriptive Studies: A Systematic Review. Research in Nursing and Health. 

https://doi.org/10.1002/nur.21768 

Krzywinski, M., & Altman, N. (2015). Points of Significance: Multiple linear 

regression. Nature Methods. https://doi.org/10.1038/nmeth.3665 

Kumar, P., & Ghodeswar, B. M. (2015). Factors affecting consumers’ green 

product purchase decisions. Marketing Intelligence and Planning. 

https://doi.org/10.1108/MIP-03-2014-0068 

Lestari, A. M. (2016). Pengaruh Religiusitas, Produk Bank, Kepercayaan, 

Pengetahuan, Dan Pelayanan Terhadap Preferensi Menabung Pada 

Perbankan Syariah (Studi Kasus Pada Mahasiswa Fakultas Ekonomi Dan 

Bisnis Universitas Brawijaya Malang). Jurnal Ilmiah Mahasiswa Fakultas 

Ekonomi Dan Bisnis Universitas Brawijaya, 3(1). 

Lin, N. (2017). Building a Network Theory of Social Capital. In Social Capital. 

https://doi.org/10.4324/9781315129457-1 

Listiawati, R., Rimenda, T., & Lestari, U. P. (2013). Perilaku Konsumen dalam 

Membeli Handphone. Jurnal Akuntansi, Keuangan Dan Perbankan, Vol 1 

No 1, Hal 50-55. 

Majelis Ulama Indonesia. (2006). Himpunan Keputusan Musyawarah Nasional 

VII Majelis Ulama Indonesia. Jakarta: Sekretariat MUI. 

Markovits, H. (2014). Development and necessary norms of reasoning. Frontiers 

in Psychology. https://doi.org/10.3389/fpsyg.2014.00488 

Marsh, E. J., Cantor, A. D., & M. Brashier, N. (2016). Believing that Humans 

Swallow Spiders in Their Sleep: False Beliefs as Side Effects of the 

Processes that Support Accurate Knowledge. Psychology of Learning and 

Motivation - Advances in Research and Theory. 

https://doi.org/10.1016/bs.plm.2015.09.003 

Martono, N. (2016). Metode Penelitian Kuantitatif Analisis Isi dan Anlisis Data 

Sekunder. In Cetakan Kelima. https://doi.org/10.1038/ncomms14584 

McConnell, A. R. (2011). The multiple self-aspects framework: Self-concept 

representation and its implications. Personality and Social Psychology 



100 

 

 

 

Review. https://doi.org/10.1177/1088868310371101 

Meidiawati, K., & Mildawati, T. (2016). Pengaruh Size , Growth , Profitabilitas , 

Struktur Modal , Kebijakan Dividen Terhadap Nilai Perusahaan. Jurnal Ilmu 

Dan Riset Akuntansi. https://doi.org/10.1021/acs.bioconjchem.7b00016 

Mochocki, M. (2013). Edu-Larp as Revision of Subject-Matter Knowledge. 

International Journal of Role-Playing. 

Mulyadi, M. (2018). Riset Desain Dalam Metodologi Penelitian. Jurnal Studi 

Komunikasi Dan Media, 5 (2). https://doi.org/10.31445/jskm.2012.160106 

Nakagawa, S., Johnson, P. C. D., & Schielzeth, H. (2017). The coefficient of 

determination R2 and intra-class correlation coefficient from generalized 

linear mixed-effects models revisited and expanded. Journal of the Royal 

Society Interface. https://doi.org/10.1098/rsif.2017.0213 

Norman, R., Chalkidou, K., & Culyer, A. J. (2018). A Health Economics 

Approach to US Value Frameworks: Serving the Needs of Decision Making. 

Value in Health. https://doi.org/10.1016/j.jval.2017.12.005 

Olea, J. L. M., & Pflueger, C. (2013). A Robust Test for Weak Instruments. 

Journal of Business and Economic Statistics. 

https://doi.org/10.1080/00401706.2013.806694 

Pesaran, M. H., Shin, Y., & Smith, R. J. (2015). Bounds testing approaches to the 

analysis of level relationships. Journal of Applied Econometrics. 

https://doi.org/10.1002/jae.616 

Philip Kotler. (2012). Manajemen Pemasaran, Edisi Millenium, Jilid 2. Jakarta: 

PT Prenhallindo. 

Rahayu, L. K., Mustika, W. P., & Wahyudi, W. F. (2018). E-Commerce Alzafa . 

Com Terhadap Keputusan Pembelian Online. Journal of Information System, 

Applied,Management,Accounting and Research. 

Rahayu, M., & Budi,  a. (2013). Pembangunan Perekonomian Nasional Melalui 

Pemberdayaan Masyarakat Desa. Jakarta, www. Kelembagaandas. 

Wordpress.  …. https://doi.org/1411-0199 

Rakhmad, A. A. N. (2017). Preferensi Keputusan Nasabah Dalam Memilih 

Produk Ib Hasanah Card Sebagai Financial Card Pada Bank BNI Syariah 

Cabang Surabaya. Tesis Diajukan Kepada Program Studi Magister Hukum 

Islam Fakultas Syariah Dan Hukum Uin Sunan Kalijaga Yogyakarta. 

Retrieved from http://www.albayan.ae 

Rancha, & Singh, P. (2013). Issues and Challenges of Electronic Payment 

Systems. International Journal for Research in Management and 



101 

 

 

 

Pharmacy(IJRMP). 

Reisinger, Y. (2009). Consumer buying behavior. In International Tourism. 

https://doi.org/10.1016/B978-0-7506-7897-1.00013-3 

Reni Anggraini, I. M. S. (2016). Pengaruh Gaya Hidup dan Pemanfaatan 

Teknologi (e-banking) Terhadap Kepemilikan Kartu Kredit Serta 

Dampaknya pada Sikap Pengguna. Yogyakarta, 6 Agustus 2016: Seminar 

Nasional Aplikasi Teknologi Informasi (SNATi). 

Revelle, W., & Condon, D. M. (2017). Reliability. In The Wiley Handbook of 

Psychometric Testing: A Multidisciplinary Reference on Survey, Scale and 

Test Development. https://doi.org/10.1002/9781118489772.ch23 

Riche, M. F. (2016). Psychographics. American Demographics. 

https://doi.org/10.1016/S1673-8527(09)60021-7 

Rita, M. R. (2011). Pengaruh Variabel Sosio Demografi Dan Karakteristik 

Finansial Terhadap Sikap, Norma Subyektif Dan Kontrol Perilaku 

Menggunakan Kartu Kredit. Jurnal Manajemen Dan Keuangan, 9(2). 

Robinson, R. S. (2014). Purposive Sampling. In Encyclopedia of Quality of Life 

and Well-Being Research. https://doi.org/10.1007/978-94-007-0753-5_2337 

Rum, M. (2015). Keputusan Penggunaan Layanan Bank Syariah 

BerdasarkanReligiusitas Dan Profesionalsisme. Jurnal Ekonomika, 4(10). 

Ryan, C. (2016). Halal tourism. Tourism Management Perspectives. 

https://doi.org/10.1016/j.tmp.2015.12.014 

Saharuddin, D. (2016). Asuransi Syariah Dalam Praktik (Studi Analisis Terhadap 

Shariah Compliance). Esensi. https://doi.org/10.15408/ess.v4i3.2438 

Schiffman dan Kanuk. (2014). Analisa Marketing Mix, Lingkungan Sosial, 

Psikologi Terhadap Keputusan Pembelian Online Pakaian Wanita. Jurnal 

Manajemen Pemasaran Petra, 4(2). 

Sculley, D., Holt, G., Golovin, D., Davydov, E., Phillips, T., Ebner, D., … Young, 

M. (2014). Machine Learning: The High-Interest Credit Card of Technical 

Debt. NIPS 2014. https://doi.org/10.1007/s13398-014-0173-7.2 

Serra Cantallops, A., & Salvi, F. (2014). New consumer behavior: A review of 

research on eWOM and hotels. International Journal of Hospitality 

Management. https://doi.org/10.1016/j.ijhm.2013.08.007 

Sitasari, I. (2008). Preferensi atribut dan perilaku konsumen kartu kredit syariah 

(studi kasus bank danamon syariah). Universitas Indonesia. Program 

Pascasarjana. 



102 

 

 

 

Starmer, A. (2012). Lifestyle. Textile View Magazine. 

https://doi.org/10.1002/9781119206101.ch18 

Sugiono, S., Soenoko, R., & Andriani, D. P. (2017). Analysis the relationship of 

physiological, environmental, and cow milk productivity using AI. In 

Proceedings of 2016 International Conference on Data and Software 

Engineering, ICoDSE 2016. https://doi.org/10.1109/ICODSE.2016.7936165 

Supadi. (2012). Populasi dan Sampel Penelitian. Unisia. 

https://doi.org/10.1016/j.beem.2009.09.004 

Suryana, Sugiyono, Sekaran, U., Lee, S., Stearns, T., & Geoffrey, G. M. (2013). 

Metode Penelitian Kuantitatif, Kualitatif, dan R&D. International Journal of 

Management. https://doi.org/10.1017/CBO9781107415324.004 

Teddlie, C., & Yu, F. (2017). Mixed Methods Sampling. Journal of Mixed 

Methods Research, 7 (9). https://doi.org/10.1177/1558689806292430 

Thaib, E. J. (2014). Al-Qur’an Dan As-Sunnah Sebagai Sumber Inspirasi Etos 

Kerja Islami. Jurnal Dakwah Tabligh. 

Tieman, M., van der Vorst, J. G. A. J., & Ghazali, M. C. (2012). Principles in 

halal supply chain management. Journal of Islamic Marketing. 

https://doi.org/10.1108/17590831211259727 

Tomba, E. (2011). Assessment of lifestyle in relation to health. In The 

Psychosomatic Assessment: Strategies to Improve Clinical Practice. 

https://doi.org/10.1159/000330007 

Walsh, R. (2011). Lifestyle and mental health. American Psychologist. 

https://doi.org/10.1037/a0021769 

Widowati, S. A., & Suryono, B. (2015). Pengaruh Rasio Keuangan Terhadap 

Profitabilitas Perbankan Di Indonesia. Jurnal Ilmu & Riset Akuntansi. 

 Https://Www.Bnisyariah.Co.Id/Id-Id/Perusahaan/Tentangbnisyariah/Visimisi 

 

 

https://www.bnisyariah.co.id/id-id/perusahaan/tentangbnisyariah/visimisi

