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a. Matriks Kerja 

Variabel Indikator Tolak Ukur 
Skala 

pengukuran 

Terpaan iklan  
Perhatian (atensi) 

(1) 

Perhatian 

pedagang dalam 

menonton iklan 

Perindo 

 

 

Ordinal 

 

Durasi penggunaan 

media 

(2) 

Sebarapa lama 

pedagang dalam  

menonton iklan 

Partai Perindo di 

televisi 

 

 

Ordinal 

 

Frekuensi 

penggunaan media 

(3) 

Seberapa sering 

pedagang dalam  

menonton iklan 

Partai Perindo di 

televisi 

 

Ordinal 

Pencitraan politik 

Pengetahuan 

(kognisi) 

(1) 

Pengetahuan 

pedagang tentang 

Harry Tanoe di 

dalam iklan partai 

Perindo  

 

 

Ordinal 

 
Perasaan (afeksi) 

(2) 

Perasaan pedagang 

terhadap Harry 

Tanoe didalam 

iklan 

 

 

Ordinal 

 

Pengharapan 

(konasi) 

(3) 

Harapan pedagang 

terhadap Harry 

Tanoe yang di lihat 

melalui iklan 

 

 

Ordinal 



90 
 

Partai Perindo di 

televisi 

Tingkat 

kepercayaan 

Kemampuan 

(ability) 

(1) 

Persepsi pedagang 

tentang 

kemampuan, 

kompetensi, dan 

karakteristik Harry 

Tanoe didalam 

iklan tersebut 

 

 

 

 

 

Ordinal 

 

Kebaikan hati 

(benevolence) 

(2) 

Persepsi pedagang 

tentang kebaikan 

dan empati yang di 

tunjukkan Harry 

Tanoe didalam 

iklan tersebut  

 

 

Ordinal 

 

Integritas 

(integrity) 

(3) 

Persepsi pedagang 

tentang prinsip-

prinsip yang 

dikenalkan Harry 

Tanoe 

 

 

Ordinal 
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b. Kuesioner Penelitian 

 

KUESIONER PENELITIAN 

 

Kepada Yth: 

Bapak/Ibu/Sdr/i  

Di tempat 

Dengan Hormat, 

Saya yang bertanda tangan di bawah ini: 
 

Nama : Muhammad Farhan 

NIM : 14321096 

Prodi : Ilmu Komunikasi, S1 

Perguruan Tinggi : Universitas Islam Indonesia 

 

Memohon kesediaan dari Bapak/Ibu/Saudara/i untuk sekiranya dapat 

berpartisipasi dalam mengisi kuesioner penelitian berikut, berkaitan dengan 

penyusunan skripsi yang sedang saya lakukan dalam rangka menyelesaikan 

Program Studi Ilmu Komunikasi S1 Fakultas Psikologi dan Sosial Budaya 

Universitas Islam Indonesia dengan judul “Pengaruh Terpaan Iklan Partai 

Perindo di Televisi dan Pencitraan Harry Tanoe sebagai ketua umum Partai 

Perindo Terhadap Tingkat Kepercayaan Pedagang Kaki Lima di Daerah 

Sumberejo Kota Balikpapan”. 

Penelitian ini diharapkan dapat memberikan hasil yang bermanfaat. Oleh 

karena itu, dimohon kesediannya untuk mengisi/menjawab kuesioner ini dengan 

sejujur-jujurnya. Kuesioner ini hanya untuk keperluan skripsi tidak untuk 

dipublikasikan secara luas, sehingga kerahasiaan data yang diisi dapat dijaga. 

Atas kerjasama yang baik dan kesungguhan Bapak/Ibu/I dalam mengisi 

kuesioner ini, saya ucapkan terimakasih 

 

Hormat 

Saya, 

 

Muhammad 

Farhan 

        NIM. 

14321096  
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  IDENTITAS RESPONDEN 

1. Nama :……...…………………………….…  

2. Umur : ……………….……………………… tahun 

3. Asal Daerah : ………………………………………. 

4. Status/Pekerjaan : ……………….………………………  

  

 

 

Petunjuk Pengisian: 

 

Berikut ini merupakan pernyataan-pernyataan yang mewakili pendapat-

pendapat umum mengenai kondisi di dalam instansi Saudara. Tidak ada 

pernyataan yang benar atau salah. Saudara mungkin saja setuju atau 

tidak setuju dengan pernyataan-pernyataan tersebut. Kami ingin 

mengetahui seberapa jauh Saudara setuju atau tidak setuju terhadap 

pernyataan tersebut, dengan memberi tanda checklist (√) pada pilihan 

yang tersedia sebagai berikut: 

 

 

Penilaian: 

 

STS : Sangat Tidak Setuju 

TS : Tidak Setuju 

N : Netral 

S : Setuju 

SS      : Sangat Setuju 
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1. Terpaan iklan 

No. PERNYATAAN STS TS N S SS 

1. Bagi saya iklan partai Perindo 

adalah satu-satunya iklan partai 

yang ada di telelvisi 

     

2. Saya tahu slogan iklan partai 

Perindo adalah “membangun 

masyarakat dan menciptakan 

lapangan pekerjaan untuk 

Indonesia lebih maju” 

     

3. Menurut saya isi dalam iklan 

partai Perindo seperti lirik, 

visualisasi, dan musik sudah 

menggambarkan karakter partai 

perindo sendiri 

     

4. Saya menonton iklan partai 

Perindo di Televisi dari awal 

hingga akhir 

     

5. Dalam sehari saya melihat iklan 

partai Perindo di televisi 

sebanyak 5 kali  

     

2. Pencitraan Politik 

No. PERNYATAAN STS TS N S SS 

6. Iklan partai Perindo di televisi 

menurut saya memberikan 

kesan positif kepada Harry 

Tanoe 

     

7. Seringnya Harry Tanoe muncul 

di dalam iklan tersebut 

membuat saya lebih mengenal 

sosok Harry Tanoe 

     

8. Setelah menonton iklan partai 

Perindo menambah 

pengetahuan saya bahwa Harry 

Tanoe adalah sosok yang 

dermawan 

     

9. Saya merasa senang melihat 

iklan Peindo ketika ada sosok 

Harry Tanoe 

     

10. 

 

Iklan yang disajikan partai 

perindo di televisi menarik 

karena menampilkan sosok 

Harry Tanoe 
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11. Saya berharap yang dilakukan 

Harry Tanoe didalam iklan 

partai Perindo seperti 

memberikan gerobak UMKM 

nyata dilakukan 

     

12. Saya berharap dengan adanya 

pemberian gerobak UMKM 

Perindo mampu 

mengingkatkan daya saing 

usaha antar pedagang 

     

 

3. Tingkat Kepercayaan 

No. PERNYATAAN STS TS N S SS 

13. Saya memiliki penilaian positif 

terhadap Harry Tanoe sebagai 

ketua umum partai Perindo dari 

iklan tersebut 

     

14. Saya percaya Harry Tanoe 

adalah orang yang mudah 

bermasyarakat 

     

15. Setelah menononton iklan 

tersebut Saya merasa Harry 

Tanoe pantas menjadi ketua 

umum partai Perindo 

     

16. Didalam iklan tersebut saya 

percaya Harry Tanoe akan  

berbuat baik dan tidak memiliki 

keinginan untuk 

menguntungkan pihaknya 

semata 

     

17. Di dalam iklan tersebut saya 

percaya Harry Tanoe peduli 

dengan masyarakat  

     

18. Di dalam iklan tersebut saya 

percaya Harry Tanoe peduli 

dengan kader-kader yang 

berada di plosok 

     

19. Saya percaya Harry Tanoe 

tidak pernah tersangkut kasus 

korupsi di indonesia 

     

20. Saya percaya Harry Tanoe 

dapat menciptakan lapngan 

pekerjaan sesuai dengan slogan 

iklan tersebut 
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21. Setelah melihat iklan tersebut, 

saya yakin Hary Tanoe mampu 

mensejahterakan rakyat 

Indonesia sesuai dengan prinsip 

yang ditampilkan di iklan 

tersebut  

     

 

c. Jawaban Kuesioner 

Terpaan Iklan 

No TI 1 TI2 TI3 TI4 TI5 Tot X1 

1 2 3 3 4 3 15 3 

2 4 4 3 5 4 20 4 

3 4 2 4 2 3 15 3 

4 2 3 4 4 3 16 3.2 

5 4 3 4 4 3 18 3.6 

6 4 4 3 5 4 20 4 

7 4 4 4 2 2 16 3.2 

8 4 4 4 2 4 18 3.6 

9 4 4 4 4 2 18 3.6 

10 4 4 4 4 2 18 3.6 

11 4 5 5 1 2 17 3.4 

12 4 4 5 2 4 19 3.8 

13 4 4 4 2 2 16 3.2 

14 4 5 5 5 5 24 4.8 

15 5 4 4 4 4 21 4.2 

16 3 4 4 4 4 19 3.8 

17 4 4 4 2 2 16 3.2 

18 4 4 4 2 4 18 3.6 

19 4 4 3 4 4 19 3.8 

20 4 4 3 2 4 17 3.4 

21 4 4 3 4 5 20 4 

22 2 2 3 3 1 11 2.2 

23 4 3 4 2 4 17 3.4 

24 4 4 3 3 4 18 3.6 

25 4 4 4 4 5 21 4.2 

26 2 4 3 2 4 15 3 

27 2 2 3 2 1 10 2 

28 3 3 4 2 3 15 3 

29 5 4 4 5 5 23 4.6 

30 5 3 4 5 5 22 4.4 

31 4 3 4 3 4 18 3.6 
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32 3 4 3 2 3 15 3 

33 2 4 5 3 2 16 3.2 

34 3 3 4 2 3 15 3 

35 2 3 4 4 3 16 3.2 

36 4 3 4 4 3 18 3.6 

37 4 4 3 5 4 20 4 

38 4 4 4 2 2 16 3.2 

39 4 4 4 2 2 16 3.2 

40 4 4 4 2 2 16 3.2 

41 4 4 3 4 5 20 4 

42 4 4 4 4 5 21 4.2 

43 3 4 4 4 4 19 3.8 

44 4 4 4 2 2 16 3.2 

45 4 5 5 5 5 24 4.8 

46 5 4 4 4 4 21 4.2 

47 4 4 3 4 5 20 4 

48 4 4 4 4 5 21 4.2 

49 4 3 4 3 4 18 3.6 

50 5 4 4 4 4 21 4.2 

51 4 4 3 4 4 19 3.8 

52 4 4 3 2 4 17 3.4 

53 2 2 3 3 1 11 2.2 

54 4 4 3 3 4 18 3.6 

55 4 4 4 4 5 21 4.2 

56 5 4 4 5 5 23 4.6 

57 5 3 4 5 5 22 4.4 

58 4 4 4 2 4 18 3.6 

59 4 4 4 4 2 18 3.6 

60 4 5 5 5 5 24 4.8 

61 5 4 4 4 4 21 4.2 

62 4 4 4 4 5 21 4.2 

63 4 4 3 5 4 20 4 

64 4 2 4 2 3 15 3 

65 3 3 4 2 3 15 3 

66 2 3 4 4 3 16 3.2 

67 4 4 4 2 2 16 3.2 

68 4 4 3 4 5 20 4 

69 4 5 5 5 5 24 4.8 

70 5 4 4 4 4 21 4.2 

71 4 4 4 4 5 21 4.2 

72 2 4 3 2 4 15 3 
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73 2 2 3 2 1 10 2 

74 5 4 4 5 5 23 4.6 

75 5 3 4 5 5 22 4.4 

 

Pencitraan Politik 

No PP1 PP2 PP3 PP4 PP5 PP6 PP7 Tot X2 

1 4 3 4 2 3 4 3 23 3.17 

2 4 3 4 4 3 5 4 27 3.83 

3 4 4 5 2 4 5 5 29 4.17 

4 4 4 5 3 4 3 4 27 3.83 

5 4 4 4 5 3 5 4 29 4.17 

6 4 4 3 3 3 5 4 26 3.67 

7 4 4 2 2 2 4 4 22 3.00 

8 4 4 3 2 3 4 4 24 3.33 

9 4 4 4 3 2 4 4 25 3.50 

10 4 4 3 2 2 4 4 23 3.17 

11 3 4 2 2 2 4 4 21 3.00 

12 4 3 2 2 3 4 5 23 3.17 

13 2 2 2 2 2 4 4 18 2.67 

14 4 4 4 2 2 4 4 24 3.33 

15 4 5 4 2 2 4 5 26 3.67 

16 5 4 4 2 2 4 5 26 3.50 

17 4 4 4 2 3 4 4 25 3.50 

18 4 4 2 2 2 4 4 22 3.00 

19 4 4 2 2 2 4 4 22 3.00 

20 4 4 3 3 3 4 4 25 3.50 

21 4 4 3 3 3 4 4 25 3.50 

22 2 2 2 4 3 5 4 22 3.33 

23 2 3 2 2 4 4 4 21 3.17 

24 3 2 3 3 3 4 4 22 3.17 

25 5 5 5 5 5 5 5 35 5.00 

26 4 3 3 3 3 5 4 25 3.50 

27 3 3 3 3 3 5 4 24 3.50 

28 4 3 3 3 4 5 4 26 3.67 

29 5 5 4 4 4 5 3 30 4.17 

30 4 4 4 5 3 4 5 29 4.17 

31 4 3 3 3 4 4 4 25 3.50 

32 3 3 4 3 3 4 4 24 3.50 

33 4 4 3 4 3 4 3 25 3.50 

34 4 3 3 3 4 5 4 26 3.67 



98 
 

35 4 4 5 3 4 3 4 27 3.83 

36 4 4 4 5 3 5 4 29 4.17 

37 4 4 3 3 3 5 4 26 3.67 

38 2 2 2 2 2 4 4 18 2.67 

39 4 4 4 2 3 4 4 25 3.50 

40 4 4 2 2 2 4 4 22 3.00 

41 4 4 3 3 3 4 4 25 3.50 

42 5 5 5 5 5 5 5 35 5.00 

43 5 4 4 2 2 5 4 26 3.50 

44 2 2 2 2 2 4 4 18 2.67 

45 4 4 4 2 2 4 4 24 3.33 

46 4 5 4 2 2 4 5 26 3.67 

47 4 4 3 3 3 4 4 25 3.50 

48 5 5 5 5 5 5 5 35 5.00 

49 4 3 3 3 4 4 4 25 3.50 

50 4 5 4 2 2 4 5 26 3.67 

51 4 4 2 2 2 4 4 22 3.00 

52 4 4 3 3 3 4 4 25 3.50 

53 2 2 2 4 3 5 4 22 3.33 

54 3 2 3 3 3 4 4 22 3.17 

55 5 5 5 5 5 5 5 35 5.00 

56 5 5 4 4 4 5 3 30 4.17 

57 4 4 4 5 3 4 5 29 4.17 

58 4 4 3 2 3 4 4 24 3.33 

59 4 4 4 3 2 4 4 25 3.50 

60 4 4 4 2 2 4 4 24 3.33 

61 4 5 4 2 2 4 5 26 3.67 

62 5 5 5 5 5 5 5 35 5.00 

63 4 3 4 4 3 5 4 27 3.83 

64 4 4 5 2 4 5 5 29 4.17 

65 4 3 3 3 4 5 4 26 3.67 

66 4 4 5 3 4 3 4 27 3.83 

67 4 4 2 2 2 4 4 22 3.00 

68 4 4 3 3 3 4 4 25 3.50 

69 4 4 4 2 2 4 4 24 3.33 

70 4 5 4 2 2 4 5 26 3.67 

71 5 5 5 5 5 5 5 35 5.00 

72 4 3 3 3 3 5 4 25 3.50 

73 3 3 3 3 3 5 4 24 3.50 

74 5 5 4 4 4 5 3 30 4.17 

75 4 4 4 5 3 4 5 29 4.17 
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Tingkat Kepercayaan 

No TK1 TK2 TK3 TK4 TK5 TK6 TK7 TK8 TK9 Tot Y 

1 3 2 3 4 4 3 4 3 3 29 5.8 

2 4 4 3 4 4 3 5 4 4 35 7 

3 4 4 5 4 4 3 4 4 5 37 7.4 

4 4 5 5 3 4 4 2 4 4 35 7 

5 4 3 4 4 4 3 5 4 5 36 7.2 

6 4 3 4 4 4 3 5 4 4 35 7 

7 4 4 4 2 4 4 4 4 4 34 6.8 

8 4 4 4 3 4 4 3 4 4 34 6.8 

9 4 4 4 3 4 4 4 4 4 35 7 

10 4 4 4 4 4 4 4 4 4 36 7.2 

11 4 4 2 2 2 2 3 4 4 27 5.4 

12 4 4 1 1 2 2 2 4 4 24 4.8 

13 2 4 3 3 4 4 3 4 4 31 6.2 

14 4 4 4 4 4 4 4 4 5 37 7.4 

15 4 4 4 2 4 4 4 4 5 35 7 

16 4 4 2 4 4 4 2 4 4 32 6.4 

17 4 4 4 2 4 4 4 4 4 34 6.8 

18 4 4 4 2 4 4 4 4 4 34 6.8 

19 4 4 4 2 4 4 4 4 4 34 6.8 

20 4 4 3 3 4 3 4 4 4 33 6.6 

21 4 4 4 3 3 3 3 4 3 31 6.2 

22 4 3 5 4 4 5 4 4 3 36 7.2 

23 3 4 3 3 4 3 4 3 3 30 6 

24 3 4 3 3 4 3 4 4 3 31 6.2 

25 5 5 5 5 5 5 5 5 5 45 9 

26 3 4 4 4 4 2 3 3 4 31 6.2 

27 3 4 3 3 3 4 3 4 4 31 6.2 

28 4 3 3 4 4 3 5 3 4 33 6.6 

29 4 5 5 5 4 4 5 5 5 42 8.4 

30 4 4 4 3 4 3 5 4 5 36 7.2 

31 4 4 4 4 4 4 5 4 4 37 7.4 

32 4 4 4 4 4 3 4 3 4 34 6.8 

33 5 3 5 4 3 4 3 3 4 34 6.8 

34 4 3 3 4 4 3 5 3 4 33 6.6 

35 4 5 5 3 4 4 2 4 4 35 7 

36 4 3 4 4 4 3 5 4 5 36 7.2 

37 4 3 4 4 4 3 5 4 4 35 7 

38 2 4 3 3 4 4 3 4 4 31 6.2 
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39 4 4 4 2 4 4 4 4 4 34 6.8 

40 4 4 4 2 4 4 4 4 4 34 6.8 

41 4 4 4 3 3 3 3 4 3 31 6.2 

42 5 5 5 5 5 5 5 5 5 45 9 

43 4 4 2 4 4 4 2 4 5 33 6.6 

44 2 4 3 3 4 4 3 4 4 31 6.2 

45 4 4 4 4 4 4 4 4 5 37 7.4 

46 4 4 4 2 4 4 4 4 5 35 7 

47 4 4 4 3 3 3 3 4 3 31 6.2 

48 5 5 5 5 5 5 5 5 5 45 9 

49 4 4 4 4 4 4 5 4 4 37 7.4 

50 4 4 4 2 4 4 4 4 5 35 7 

51 4 4 4 2 4 4 4 4 4 34 6.8 

52 4 4 3 3 4 3 4 4 4 33 6.6 

53 4 3 5 4 4 5 4 4 3 36 7.2 

54 3 4 3 3 4 3 4 4 3 31 6.2 

55 5 5 5 5 5 5 5 5 5 45 9 

56 4 5 5 5 4 4 5 5 5 42 8.4 

57 4 4 4 3 4 3 5 4 5 36 7.2 

58 4 4 4 3 4 4 3 4 4 34 6.8 

59 4 4 4 3 4 4 4 4 4 35 7 

60 4 4 4 4 4 4 4 4 5 37 7.4 

61 4 4 4 2 4 4 4 4 5 35 7 

62 5 5 5 5 5 5 5 5 5 45 9 

63 4 4 3 4 4 3 5 4 4 35 7 

64 4 4 5 4 4 3 4 4 5 37 7.4 

65 4 3 3 4 4 3 5 3 4 33 6.6 

66 4 5 5 3 4 4 2 4 4 35 7 

67 4 4 4 2 4 4 4 4 4 34 6.8 

68 4 4 4 3 3 3 3 4 3 31 6.2 

69 4 4 4 4 4 4 4 4 5 37 7.4 

70 4 4 4 2 4 4 4 4 5 35 7 

71 5 5 5 5 5 5 5 5 5 45 9 

72 3 4 4 4 4 2 3 3 4 31 6.2 

73 3 4 3 3 3 4 3 4 4 31 6.2 

74 4 5 5 5 4 4 5 5 5 42 8.4 

75 4 4 4 3 4 3 5 4 5 36 7.2 
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d. Tabel Distribusi Frekuensi 

FREKUENSI 

TI1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 11 14.7 14.7 14.7 

N 6 8.0 8.0 22.7 

S 47 62.7 62.7 85.3 

SS 11 14.7 14.7 100.0 

Total 75 100.0 100.0  

 

TI2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 6 8.0 8.0 8.0 

N 15 20.0 20.0 28.0 

S 49 65.3 65.3 93.3 

SS 5 6.7 6.7 100.0 

Total 75 100.0 100.0  

 

TI3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid N 22 29.3 29.3 29.3 

S 46 61.3 61.3 90.7 

SS 7 9.3 9.3 100.0 

Total 75 100.0 100.0  
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TI4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.3 1.3 1.3 

TS 25 33.3 33.3 34.7 

N 7 9.3 9.3 44.0 

S 28 37.3 37.3 81.3 

SS 14 18.7 18.7 100.0 

Total 75 100.0 100.0  

 

 

TI5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 5.3 5.3 5.3 

TS 13 17.3 17.3 22.7 

N 12 16.0 16.0 38.7 

S 26 34.7 34.7 73.3 

SS 20 26.7 26.7 100.0 

Total 75 100.0 100.0  

 

 

PP1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 6 8.0 8.0 8.0 

N 6 8.0 8.0 16.0 

S 52 69.3 69.3 85.3 

SS 11 14.7 14.7 100.0 

Total 75 100.0 100.0  
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PP2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 7 9.3 9.3 9.3 

N 15 20.0 20.0 29.3 

S 39 52.0 52.0 81.3 

SS 14 18.7 18.7 100.0 

Total 75 100.0 100.0  

 

 

PP3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 14 18.7 18.7 18.7 

N 23 30.7 30.7 49.3 

S 27 36.0 36.0 85.3 

SS 11 14.7 14.7 100.0 

Total 75 100.0 100.0  

 

 

PP4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 31 41.3 41.3 41.3 

N 25 33.3 33.3 74.7 

S 8 10.7 10.7 85.3 

SS 11 14.7 14.7 100.0 

Total 75 100.0 100.0  
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PP5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 24 32.0 32.0 32.0 

N 31 41.3 41.3 73.3 

S 14 18.7 18.7 92.0 

SS 6 8.0 8.0 100.0 

Total 75 100.0 100.0  

 

 

PP6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid N 3 4.0 4.0 4.0 

S 45 60.0 60.0 64.0 

SS 27 36.0 36.0 100.0 

Total 75 100.0 100.0  

 

 

PP7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid N 5 6.7 6.7 6.7 

S 52 69.3 69.3 76.0 

SS 18 24.0 24.0 100.0 

Total 75 100.0 100.0  

 

 

TK1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 3 4.0 4.0 4.0 

N 8 10.7 10.7 14.7 

S 57 76.0 76.0 90.7 

SS 7 9.3 9.3 100.0 

Total 75 100.0 100.0  



 
 

105 

 

 

TK2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 1 1.3 1.3 1.3 

N 10 13.3 13.3 14.7 

S 52 69.3 69.3 84.0 

SS 12 16.0 16.0 100.0 

Total 75 100.0 100.0  

 

 

TK3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.3 1.3 1.3 

TS 3 4.0 4.0 5.3 

N 16 21.3 21.3 26.7 

S 38 50.7 50.7 77.3 

SS 17 22.7 22.7 100.0 

Total 75 100.0 100.0  

 

 

TK4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 1 1.3 1.3 1.3 

TS 14 18.7 18.7 20.0 

N 24 32.0 32.0 52.0 

S 27 36.0 36.0 88.0 

SS 9 12.0 12.0 100.0 

Total 75 100.0 100.0  
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TK5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 2 2.7 2.7 2.7 

N 7 9.3 9.3 12.0 

S 60 80.0 80.0 92.0 

SS 6 8.0 8.0 100.0 

Total 75 100.0 100.0  

 

 

 

TK6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 4 5.3 5.3 5.3 

N 25 33.3 33.3 38.7 

S 38 50.7 50.7 89.3 

SS 8 10.7 10.7 100.0 

Total 75 100.0 100.0  

 

 

TK7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 6 8.0 8.0 8.0 

N 15 20.0 20.0 28.0 

S 31 41.3 41.3 69.3 

SS 23 30.7 30.7 100.0 

Total 75 100.0 100.0  
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TK8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid N 9 12.0 12.0 12.0 

S 57 76.0 76.0 88.0 

SS 9 12.0 12.0 100.0 

Total 75 100.0 100.0  

 

TK9 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid N 10 13.3 13.3 13.3 

S 39 52.0 52.0 65.3 

SS 26 34.7 34.7 100.0 

Total 75 100.0 100.0  

 

e. Uji Validitas 

Correlations 

Correlations 

 TI1 TI2 TI3 TI4 TI5 VAR00006 

TI1 Pearson Correlation 1 .410** .249* .335** .499** .724** 

Sig. (2-tailed)  .000 .031 .003 .000 .000 

N 75 75 75 75 75 75 

TI2 Pearson Correlation .410** 1 .307** .235* .427** .640** 

Sig. (2-tailed) .000  .007 .043 .000 .000 

N 75 75 75 75 75 75 

TI3 Pearson Correlation .249* .307** 1 .054 .075 .371** 

Sig. (2-tailed) .031 .007  .643 .520 .001 

N 75 75 75 75 75 75 

TI4 Pearson Correlation .335** .235* .054 1 .588** .743** 

Sig. (2-tailed) .003 .043 .643  .000 .000 

N 75 75 75 75 75 75 

TI5 Pearson Correlation .499** .427** .075 .588** 1 .840** 

Sig. (2-tailed) .000 .000 .520 .000  .000 

N 
75 75 75 75 75 

75 
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VAR00006 Pearson Correlation .724** .640** .371** .743** .840** 1 

Sig. (2-tailed) .000 .000 .001 .000 .000  

N 75 75 75 75 75 75 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

Correlations 

 PP1 PP2 PP3 PP4 PP5 PP6 PP7 TOTAL 

PP1 Pearson 

Correlation 
1 .784** .613** .309** .364** .208 .180 .753** 

Sig. (2-tailed)  .000 .000 .007 .001 .073 .122 .000 

N 75 75 75 75 75 75 75 75 

PP2 Pearson 

Correlation 
.784** 1 .575** .191 .180 .023 .317** .665** 

Sig. (2-tailed) .000  .000 .100 .123 .844 .006 .000 

N 75 75 75 75 75 75 75 75 

PP3 Pearson 

Correlation 
.613** .575** 1 .417** .492** .123 .369** .803** 

Sig. (2-tailed) .000 .000  .000 .000 .295 .001 .000 

N 75 75 75 75 75 75 75 75 

PP4 Pearson 

Correlation 
.309** .191 .417** 1 .642** .472** .149 .729** 

Sig. (2-tailed) .007 .100 .000  .000 .000 .203 .000 

N 75 75 75 75 75 75 75 75 

PP5 Pearson 

Correlation 
.364** .180 .492** .642** 1 .413** .130 .731** 

Sig. (2-tailed) .001 .123 .000 .000  .000 .267 .000 

N 75 75 75 75 75 75 75 75 

PP6 Pearson 

Correlation 
.208 .023 .123 .472** .413** 1 .039 .456** 

Sig. (2-tailed) .073 .844 .295 .000 .000  .740 .000 

N 75 75 75 75 75 75 75 75 

PP7 Pearson 

Correlation 
.180 .317** .369** .149 .130 .039 1 .416** 

Sig. (2-tailed) .122 .006 .001 .203 .267 .740  .000 

N 75 75 75 75 75 75 75 75 
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TOTAL Pearson 

Correlation 
.753** .665** .803** .729** .731** .456** .416** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  

N 75 75 75 75 75 75 75 75 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Correlations 

 TK1 TK2 TK3 TK4 TK5 TK6 TK7 TK8 TK9 TOTAL 

TK1 Pearson 

Correlation 
1 .267* .488** .296** .280* .356** .363** .413** .392** .639** 

Sig. (2-tailed)  .020 .000 .010 .015 .002 .001 .000 .001 .000 

N 75 75 75 75 75 75 75 75 75 75 

TK2 Pearson 

Correlation 
.267* 1 .377** .141 .302** .400** -.075 .693** .378** .525** 

Sig. (2-tailed) .020  .001 .228 .008 .000 .523 .000 .001 .000 

N 75 75 75 75 75 75 75 75 75 75 

TK3 Pearson 

Correlation 
.488** .377** 1 .396** .497** .523** .307** .420** .305** .740** 

Sig. (2-tailed) .000 .001  .000 .000 .000 .007 .000 .008 .000 

N 75 75 75 75 75 75 75 75 75 75 

TK4 Pearson 

Correlation 
.296** .141 .396** 1 .499** .238* .435** .282* .269* .653** 

Sig. (2-tailed) .010 .228 .000  .000 .040 .000 .014 .020 .000 

N 75 75 75 75 75 75 75 75 75 75 

TK5 Pearson 

Correlation 
.280* .302** .497** .499** 1 .563** .524** .363** .426** .753** 

Sig. (2-tailed) .015 .008 .000 .000  .000 .000 .001 .000 .000 

N 75 75 75 75 75 75 75 75 75 75 

TK6 Pearson 

Correlation 
.356** .400** .523** .238* .563** 1 .133 .591** .284* .663** 

Sig. (2-tailed) .002 .000 .000 .040 .000  .255 .000 .014 .000 

N 75 75 75 75 75 75 75 75 75 75 

TK7 Pearson 

Correlation 
.363** -.075 .307** .435** .524** .133 1 .270* .376** .606** 

Sig. (2-tailed) .001 .523 .007 .000 .000 .255  .019 .001 .000 

N 75 75 75 75 75 75 75 75 75 75 
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TK8 Pearson 

Correlation 
.413** .693** .420** .282* .363** .591** .270* 1 .454** .710** 

Sig. (2-tailed) .000 .000 .000 .014 .001 .000 .019  .000 .000 

N 75 75 75 75 75 75 75 75 75 75 

TK9 Pearson 

Correlation 
.392** .378** .305** .269* .426** .284* .376** .454** 1 .634** 

Sig. (2-tailed) .001 .001 .008 .020 .000 .014 .001 .000  .000 

N 75 75 75 75 75 75 75 75 75 75 

TOTAL Pearson 

Correlation 
.639** .525** .740** .653** .753** .663** .606** .710** .634** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 75 75 75 75 75 75 75 75 75 75 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

f. Uji Realibitas 

 

Reliability Statistics (Terpaan 

Iklan) 

Cronbach's Alpha N of Items 

 .704 5 

 

Reliability Statistics (Pencitraan 

Politik) 

Cronbach's Alpha N of Items 

.785 7 

 

Reliability Statistics (Tingkat 

Kepercayaan) 

Cronbach's Alpha N of Items 

.820 9 
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g. Uji Analisis Regresi Berganda 

 

 

Variables Entered/Removeda 

Model Variables Entered 

Variables 

Removed Method 

1 Pencitraan_Politi

k, Terpaan_Iklanb 
. Enter 

a. Dependent Variable: Tingkat_Kepercayaan 

b. All requested variables entered. 

 

 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .811a .657 .648 2.473 

a. Predictors: (Constant), Pencitraan_Politik, Terpaan_Iklan 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 845.350 2 422.675 69.096 .000b 

Residual 440.437 72 6.117   

Total 1285.787 74    

a. Dependent Variable: Tingkat_Kepercayaan 

b. Predictors: (Constant), Pencitraan_Politik, Terpaan_Iklan 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 10.692 2.163  4.943 .000 

Terpaan_Iklan .193 .099 .148 1.954 .055 

Pencitraan_Politik .807 .083 .738 9.718 .000 

a. Dependent Variable: Tingkat_Kepercayaan 
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h. Crosstabs 

x1 * y Crosstabulation 

 

y 

Total Sedang Tinggi Sangat Tinggi 

x1 Tidak Efektif Count 3 1 0 4 

Expected Count .2 2.9 .9 4.0 

% within x1 75.0% 25.0% 0.0% 100.0% 

Cukup Efektif Count 0 21 0 21 

Expected Count .8 15.4 4.8 21.0 

% within x1 0.0% 100.0% 0.0% 100.0% 

Efektif Count 0 30 0 30 

Expected Count 1.2 22.0 6.8 30.0 

% within x1 0.0% 100.0% 0.0% 100.0% 

Sangat Efektif Count 0 3 17 20 

Expected Count .8 14.7 4.5 20.0 

% within x1 0.0% 15.0% 85.0% 100.0% 

Total Count 3 55 17 75 

Expected Count 3.0 55.0 17.0 75.0 

% within x1 4.0% 73.3% 22.7% 100.0% 

 

 

x2 * y Crosstabulation 

 

Y 

Total Sedang Tinggi Sangat Tinggi 

x2 Rendah Count 3 0 0 3 

Expected Count .1 2.2 .7 3.0 

% within x2 100.0% 0.0% 0.0% 100.0% 

Sedang Count 0 24 0 24 

Expected Count 1.0 17.6 5.4 24.0 

% within x2 0.0% 100.0% 0.0% 100.0% 

Tinggi Count 0 31 11 42 

Expected Count 1.7 30.8 9.5 42.0 

% within x2 0.0% 73.8% 26.2% 100.0% 

Sangat Tinggi Count 0 0 6 6 

Expected Count .2 4.4 1.4 6.0 
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% within x2 0.0% 0.0% 100.0% 100.0% 

Total Count 3 55 17 75 

Expected Count 3.0 55.0 17.0 75.0 

% within x2 4.0% 73.3% 22.7% 100.0% 

 

 

x2 * y * x1 Crosstabulation 

x1 

y 

Total Sedang Tinggi Sangat Tinggi 

Tidak Efektif x2 Rendah Count 3 0  3 

Expected Count 2.3 .8  3.0 

% within x2 100.0% 0.0%  100.0% 

Sedang Count 0 1  1 

Expected Count .8 .3  1.0 

% within x2 0.0% 100.0%  100.0% 

Total Count 3 1  4 

Expected Count 3.0 1.0  4.0 

% within x2 75.0% 25.0%  100.0% 

Cukup Efektif x2 Sedang Count  21  21 

Expected Count  21.0  21.0 

% within x2  100.0%  100.0% 

Total Count  21  21 

Expected Count  21.0  21.0 

% within x2  100.0%  100.0% 

Efektif x2 Sedang Count  2  2 

Expected Count  2.0  2.0 

% within x2  100.0%  100.0% 

Tinggi Count  28  28 

Expected Count  28.0  28.0 

% within x2  100.0%  100.0% 

Total Count  30  30 

Expected Count  30.0  30.0 

% within x2  100.0%  100.0% 

Sangat Efektif x2 Tinggi Count  3 11 14 

Expected Count  2.1 11.9 14.0 

% within x2  21.4% 78.6% 100.0% 
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Sangat Tinggi Count  0 6 6 

Expected Count  .9 5.1 6.0 

% within x2  0.0% 100.0% 100.0% 

Total Count  3 17 20 

Expected Count  3.0 17.0 20.0 

% within x2  15.0% 85.0% 100.0% 

Total x2 Rendah Count 3 0 0 3 

Expected Count .1 2.2 .7 3.0 

% within x2 100.0% 0.0% 0.0% 100.0% 

Sedang Count 0 24 0 24 

Expected Count 1.0 17.6 5.4 24.0 

% within x2 0.0% 100.0% 0.0% 100.0% 

Tinggi Count 0 31 11 42 

Expected Count 1.7 30.8 9.5 42.0 

% within x2 0.0% 73.8% 26.2% 100.0% 

Sangat Tinggi Count 0 0 6 6 

Expected Count .2 4.4 1.4 6.0 

% within x2 0.0% 0.0% 100.0% 100.0% 

Total Count 3 55 17 75 

Expected Count 3.0 55.0 17.0 75.0 

% within x2 4.0% 73.3% 22.7% 100.0% 

 

 


