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ABSTRAK

Penelitian ini berjudul Pengaruh Kredibilitas Endorser (Agnes Monica) dalam
Iklan Smartphone Terhadap Sikap dan Minat Beli di Kota Yogyakarta. Penelitian ini
bertujuan untuk mengetahui pengaruh kredibilitas endorser (Agnes Monica) dan sikap
pada iklan terhadap minat beli konsumen. Selain itu, juga untuk mengetahui pengaruh
kredibilitas endorser (Agnes Monica) terhadap sikap pada iklan. Penelitian ini
menggunakan pendekatan kuantitatif dengan analisis hubungan sebab-akibat
menggunakan regresi linier berganda. Populasi dalam penelitian ini adalah
masyarakat Indonesia di kota Yogyakarta. Sampel berjumlah 108 orang yang diambil
dengan teknik purposive sampling. Hasil penelitian menunjukan bahwa terdapat
hubungan yang positif dan signifikan kredibilitas endorser (Agnes Monica) terhadap
minat beli konsumen, terdapat hubungan positif dan signifikan sikap pada iklan
terhadap minat beli konsumen dan terdapat hubungan yang positif dan signifikan

kredibilitas endorser (Agnes Monica) terhadap sikap pada iklan.

Kata kunci: Iklan, sikap, minat, smartphone, kredibilitas endorser



ABSTRACT

This study entitled The Effect of Endorser Credibility (Agnes Monica) in Smartphone
Ads Against Attitude and Buy Interest in Yogyakarta City. This study aims to
determine the effect of endorser credibility (Agnes Monica) and attitudes on
advertising to consumer buying interest. In addition, also to determine the influence
of the credibility of endorser (Agnes Monica) on attitudes on advertising. This
research uses quantitative approach with causality analysis using multiple linear
regression. The population in this study is the people of Indonesia in the city of
Yogyakarta. Sample amounted to 108 people taken with purposive sampling
technique.The result of research shows that there is positive and significant credibility
of endorser (Agnes Monica) toward consumer buying interest, there is positive
relationship and significant attitude toward advertisement to consumer buying interest
and there is positive and significant credibility of endorser (Agnes Monica) towards

attitude in advertisement .

Keywords: Ads, attitudes, interests, smartphones, credibility endorser
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